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Were the first lithographic inks 
made from dyestuffs 
treated with sodium tungstate 
for better sunfastness 


and are still leading 


with their outstanding resistance properties 
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One weak link can destroy 
the who/e chain... 







Everything begins with the camera. If photo- 


graphic results are off, the chain is weak at the 






start and everything suffers — plates, presswork 






and finished quality. Result — trouble. 






You've got to treat the original copy like a baby. 










The right combinations of photographic mate- 
rials — plates, film, chemicals and various special- 
ties must be used for the specific job at hand. Not 


all jobs are alike. 








, , 
SO you ne | careful technical contro ind you 







need a supply of ill types and brands of photo 





photochemical specialties, for 






n fic . ma tor emervencies 






ROBERTS & 















rol and 


PORTER : 








ne omp! 








An all-around supply service — providing a com- 


plete selection of the best in materials and tchnieal 






help for meeting all problems of production. 
g 






One source of supply — the answer to speedy serv- 


ice, economy, efficiency and wider latitude in 






ordering! 








Order all your supplies from Roberts & Porter! 





Does your cameraman have a supply of R & Ps 


free Screen Checking Wedges? Send for your 






supply now! 






ROBERTS & PO 


INCORPORATED 
NEW YORK DETROIT PHILADELPHIA RESIDENT SALES 
G 1 Om 622-626 Greenwich 1025 Brush St 1205 Hamilton St. REPRESENTATIVE 
enera ices: 
BOSTON BALTIMORE SEATTLE Bob Mealey 


| 
Hil 
555 West Adams St. | salbacavuieen + San ey & 119 Jackson St. 2007—21st Ave., N. 
| CINCINNATI LOS ANGELES Minneapolte, Mian. 
| 
CHICAGO | 




















229 E. 6th St. 344 N. Vermont Ave Phone: Aldrich 9110 


KANSAS CITY SAN FRANCISCO 
1434 Wyandotte St. 1185 Howard St. 
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INTERTYPE CORPORATION 


360 Furman Street, Brooklyn 1, New York 


District Offices: Chicago 10, San Francisco 11, Los Angeles 15, New Orleans 10, Boston 10 


In Canada: Toronto Type Foundry Co., Ltd., Toronto 
Montreal, Winnipeg, Vancouver, Halifax 


Repeat orders ane the beat proof 
of profitable Fotoretter use! 





FOTOSETTER 


ondened by 
Warwick Typographers, Inc., 
Saint Louis 


Here is the record of Warwick Typographers, Inc., 
St. Louis, Missouri. 


FIRST Fotosetter installed in November, 1951 
SECOND Fotosetter installed in December, 1951 
THIRD Fotosetter installed in May, 1952 
FOURTH Fotosetter now ordered for immediate 
installation! 


Hubert J. Echele, President of Warwick Typographers, 
says: 

“The major need in the Graphic Arts has been 

for improvement in quality. The means for supplying 
quality has been provided in the Fotosetter. Now 

we are able to satisfy the offset printer’s 

demand for an all-photographic product. Fotosetter 
flexibility not only enables us to produce a 

wide variety of work, but it also creates a market 

for new typographic products.” 


If you want to know what photographic typesetting 
can do for the lithographer, write to 
Intertype Corporation. 


If it isn’t made by Intertype, it isn’t a Fotosetter 
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THE COVER 


Lithography from stones is still holding 
its own in the New York shop of George 
Miller. His clients include top name art 
ists, as well as hook publishers and others 
See page +4 Cover photograph courtesy 
of American Artist magazine.) 


ROBERT P. LONG 
Editor 


JOHN A. NICHOLSON 
Advertising Manager 


CHICAGO OFFICE 
333 North Michigan Ave 


LITHOGRAPHIC 
VICGWHWICASL 
POUNDATION 
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THE MOST IMPORTANT N 
A 
ON THIS PAGE - 
WILL BE YOURS. 


(when you put it there) 


You'll be surprised what wi 
will happen wh i i 
behalf, all the machinery of the tonne inte echo adie sel ego 


Here's just a few of the things you'll get: 


zo! , iN your 
g association in the graphic arts. , 


Service on cost accounting based on s 
Labor relations information and help 
Trade customs details and data. 
r Bulletin service on general and technical topics. 
us many other services geared to your plant need 
Yes, the entire staff of this association is read “ye 
sign the coupon below and mail it. ; 


pecific costs in your plant. 


y to go to work for you when you. :: 


AL ASSOCIATION OF PHOTO LITHOGRAPHERS 
st 45th Street, New York 36, N Y 


1954 


hereby make application for enrollment as an Active (Associate) Member in the National Association of Photo-Lithographers, 


elected, agree to abide by its by-laws and support its objects and interest as far as our time and ability will permit 
Be enclose herewith $ as our first year’s dues. 


NUAL DUES FOR THE PRESS EQUIPMENT IN OUR PLANT 1S AS FOLLOWS: 
ACTIVE MEMBERS (Those who operate equipment) 


Presses smaller than 17x22” (Minimum Dues $37.50 per year) $20.00 per press per year 
Presses 17x22" to 22'x28" $28.00 per press per year 
larger than 22x28" up to and including 35x45” $37.00 per press per year 
$47.00 per press per yeor 


Presses 
Presses larger than 35x45" 
MINIMUM DUES, $37.50 per year. Maximum Dues, $450.00 per year 


ASSOCIATE MEMBERS 
Equipment and Supply Dealers and Manufacturers, $125.00 per year 


Total Annual Dues 


Address , 
Street or Avenve City, Zone and State 


Signed 





ELIMINATE BREAK-IN 
with job-designed offset blankets 


VELVA-TONE offset blankets by Goodyear are 
designed and built to give you quality printing at lower 
cost. One example of the time and money they save 
is their elimination of the usual break-in period. You'll 
find that once these blankets are reeled-in, their full 
flexibility, uniform gauge and low stretch, combine to 
give you an immediate start on the actual run. 


You'll also find these carefully compounded, synthetic 


Veiva-Tone-T. M. The Goodyear Tire & Rubber Company, Akron, Ohio 


rubber blankets are easier to put on the press, mini- 
mize make-ready, give greater mileage and scrub-up 
readily. And all this is in addition to remarkably fine 
reproduction that comes from blankets made to the 
world’s highest standard of quality. 

Ask your nearest distributor for further information 
on VELVA-TONE offset blankets. Or write to Goodyear, 
Printers Supplies Sales Dept., New Bedford, Mass. 


THE GREATEST NAME IN RUBBER 


ODFYEAR 


PRINTERS SUPPLIES 


We think you'll like “THE GREATEST STORY EVER TOLD’ — every Sunday — ABC Radio Network —~THE GOODYEAR TELEVISION PLAYHOUSE—every other Sunday—NBC TV Network 
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POWERLITH 


OFFERS 


THESE 


COMBINED 


ADVANTAGES 


1. INCREASED SPEED —A 20% faster exposing orthochromatic litho film than any 
other currently available. Substantially reduces exposure time under all oper- 


ating conditions. 


. COMPLETE DEVELOPMENT LATITUDE — Requires no change in development 
procedure. 


. IMPROVED TONAL GRADATION — Better balance between highlight, middle 
tone, and shadow halftone sensitivity produces a longer scale negative. True 
shadow detail results from 50% less flashing. In some cases, the need for flashing 


is completely eliminated. 
. HARD DOT CHARACTERISTICS —To meet all dot etching requirements. 


. GREATER DENSITY AND CONTRAST— Produces crisper line work and halftone 


dots. Reduces opaquing time substantially. 





Available in regular or thin base, in both sheet and roll form. Pack- 
aged in light trap boxes, and priced no higher than other litho films. 


Ask to have a Chemco representative demonstrate the outstand- 
ing Powerlith film in your shop...without obligation. Write your 
nearest Chemco branch office today, or direct to— 








’ 


‘ 
Lae 


Y, INC. GLEN cove, N. Y. 
+ CHICAGO + DETROIT 
© ATLANTA + DALLAS | 
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Need expert advice on technical problems? 

Like prompt attention to trouble calls? Want the finest quality 

litho inks and supplies? Then remember to call S&V, the company 
that was built on better service. Our extensive line of supplies and 
chemicals includes everything the lithographer needs for quicker, 
easier, better reproduction. Try, test and compare S&V products 

with any others in the field. You'll find you can always rely on S&V's 
high quality and superior service. 





CHEMICALS 
$&V is America's number one supplier of litho chemicals. Our Coating, Developing 


and Etching Solutions are used by more lithographers than any others on the market, 
The reason? They're better. 


BLANKETS 


$&V's offset blankets are resilient, last longer, print cleaner! Just one test run will 
convince you. 


PLATES 
S&V was instrumental in the development of Bi-Metal and Tri-Metal Plates. Today, the 
finest lithographic plates available are $&V’s Multi-Metal Plates. For outstanding results 
when processing these plates, we recommend our SINVALCO Deep Etch Solutions. 


Sinclair and Valentine Co. 


Main office and factory: 611 West 129th St., New York 27, N. Y. 
OVER 35 BRANCHES 


Sta 8 es FROM COA S T T O COA ST 
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"Ou. experience shows that superior products add only negligibly — if at 
all — to total costs. The difference — if any — is usually returned many- 
fold by superior service, satisfaction, dependability and value."” Robert H. 
Cain, President, John E. Cain Company, Boston, Mass. President, National Potato 


Chip Institute. 


For example, consider a letterhead: The 
finest L. L. Brown bond constituting a 
letterhead with envelope to motch costs 
less than the postage: 


meng | 


* 


Consider also business records: The 
most durable L. L. Brown ledger adds 
but 1% to total accounting costs: 


TOTAL COSTS 


| + Extra “cost” for the best 


Microscopic cost differences! Yet they 
insure prestige and impressiveness in 


letters . guarantee records which 
defy time and hard handling. 


For 105 years discriminating printers 
and lithographers have been cashing 
in on valuable consumer preference by 
recommending L. L. Brown ledgers, 
bonds, index bristols and light weight 
papers. 


And for 105 years L. L. Brown papers 
have been backing up consumer accept- 
ance and printer recommendations. 


Today, as always, L. L. Brown permo- 
nent record papers do not turn yellow 
and weak with age, a fact which is 
proven by the sun test: 








— 
| @ CJ 


1 2 1 2 























BEFORE Exposure 


Place an opaque patch across an 82 x 11 
sheet of L. 1. BROWN'S LINEN LEDGER. (1) 
Repeot with a similar sheet of any other record 
paper. (2) After 72 hours of exposure to 
sunlight, remove the patches and compare for 
freedom from yellowing. 


AFTER Exposure 


This booklet will help you to get a larger 
share of better business. Any L. L. Brown 
agent will gladly give’you a copy of 
“HOW TO GET GREATER SERVICE 
AND VALUE FROM YOUR RECORDS 
AND LETTERS”. Get your copy today! 


— today! 


L. L. Brown Paper Co., Adams, Mass. 


L. L. BROWN 
Ledgers, Bonds, 
Index Bristols, Linens 


PAPERS 
So much extra & | 
value we 4 


Ti) for so little 
extra cost 
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YOU CAN AFFORD 
NOW A DUO-METAL PLATE 
FOR EVERY JOB: 


COPPERITE 


... GIVES YOU A COPPER-LIKE PLATE 
AT A FRACTION OF WHAT 
YOU MIGHT EXPECT TO PAY 


The new “Copperite” offset plate is another step toward higher quality and more 
economical offset reproduction. It has undergone exhaustive tests under actual work- 
ing conditions and is now ready for general use. The “Copperite” offset plate is 
processed from a negative. Actual printing is from a grained metal image, with no 
coating or lacquer to crack, dissolve or blind. The plate is non-oxidizing, thus elimin- 
ates gumming-up and wash-off during press stoppage. 

Because of its economy it can be used for short or long runs. The life of the plate 
being the life of the gripper edge — thus it will deliver hundreds of thousands of 
impressions. It has become a challenge to the best deep etch plate. 


The quality of reproduction from “Copperite” plates is unsurpassed and they can 
be used in lithographic plants at only a little more cost than ordinary aluminum 


plates. 


A new booklet with complete technical data on the processing of “Copperite” plates 
is now available. Write for your copy today. Use the coupon below or your company 


letterhead. 


etStarc ” 
*Patents and Trade Marks pro- 
tecting the ‘Copperite’’ plate, 
products and methods of photo 
processing hove been applied for. 
Infringement will be prosecuted. 


REPRODUCTION RESEARCH LABORATORIES 
74 Prospect Avenue, Lynbrook, L. 1., New York 


d ° P ‘ | citi Gentlemen: Please send complete information on the 
ealers in principal cities gun “Cenpeted” extleeds 


See May issue for list of 


FIRM: 


REPRODUCTION RESEARCH LABORATORIES ADDRESS: 


74 Prospect Ave., Lynbrook, L. |., New York city ZONE STATE 
Developers of ‘’Copperite’’ Method SIGNATURE TITLE 
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CRESCENT Chuckles 


“And it ran 8 colors, work and turn, 
without spray gun, 7000 an hour.” 


INK & COLOR CO. 
464 NORTH FIFTH STREET 
PHILADELPHIA 23. PA 


3901 W ROHR AVE MILW. WIS 33 BRANHAM AVE .N E ATLANTA, GA 


INKS FOR FLEXOGRAPHY - LETTERPRESS - LITHOGRAPHY - ROTOGRAVURE 





QUOTES 


from the mail 
Sirs 
This insta 
writer composing for 
reports. We use a carbon coated plasti 
ribbon and find that fresh impression: 
smear readily. T: unteract this we have 
been spraying the sheets as they me 
r typewriters with transparent Kry 
ile this solves the smearing, it also 
maditiona! trustrations in the se 
istactory typewriter composing 
is in the processing 
r several months. We 
imple time has elapsed 
greasy 
ter drys suff inhibit smearing 


Therefore it has occurred t is a better 


‘composed mat 


lution than spraying would be to speed 
ip the drying of the composing by passing 
the sheets under some sort 
iryer 
Do you know 
facturers, wi 
vestigation? This 
jreatly appreciated 
varl B. Holmes 
U. S. Atomic Energy 
Technical Informati 
wt Office Box 62 
lak Ridge, Tenness¢ 


ous 

For the past seven years we have been 
joing business with a customer, who just 
recently put in a printing plant . and 
nov requests all negatives f the forms 
we have done for them 

I would like t wsk for any reprints of 
Modern Lithography 
negatives, 


ticles printed in 
pertaining t wnershif 
iny other information on this subject which 
you would give me 

Thank you for y 
ike your magazine here 

vuldn't do with i 
ehr 
Offset Printing 


Ar 


I 
err 
! N 


Syracus 


sé 


This question of ownership of negatives 
and plates comes up frequently. It has 
been clearly established. both in court 
and by trade practices, that the negatives 
and plates remain the property of the 
lithographer unless there is an agreement 
to the contrary. National lithographic as- 
sociations have compiled trade practices 
and court records on the subject. These 
have been published in ML from time to 
time.— Editor. 


irs 

have now re 

Modern Lithogr 

very interesting 

proud possessor 

icluding many of the beautiful illustra 
tiens lithographed in your magazine dur 
ing t past years; this also included a 
lustrating the Royal 
(Northwest 


series i pictures 
-anadian unted Police 


Paper Co.) 


Ms 
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recommends Mead’s full line of business papers: 
growing parade of those who specify 
job. 


Remember this famous trade-mark whenever 
you order stationery OF business forms. For Join the 
every requirement, there’s a Mead Paper made Mead Papers for every 
especi . There's Mead Bond. 


which Is m - e who demand We realize that Mead Bond is its 
he best in q ‘ ‘ ard paper for own best recommendation , 
ietterheads. ,” ead } _ Mead no coupon ( er . 
: » — , ‘ there is an 0. 10 , 
Duplicator, Mead Ledger. Mead Opaque papeiohend » : ' 
h 
(cmmenenmensenenenenes 


Each carries the genuine Mead water-mark request iton 
Each performs flawlessly- you see it, YO 
we say Mead Bond is the 
: Your printer or lithographer backed by lead- waich reflects the ¢ haracter of 
ing paper merchants everywhere knows and successful enterprise 


THE MI AD CORPORAI ION ‘Paper Makers to America’ 


Sales Offices The Mead Sales Co., 118 W. First St. Dayton >. New Y ork, Chicago, Boston, Philadelphia, Atlanta 








This fi 

ull-page ad — 

Busine he vertisement in Time 

ess Week is seen by your best Pres and 
stomers, 


mea USI s “ . a, £ 
Bees n cna t ‘ e Cc t er 


and advertis 
sers. Maki 
king Mead Papers—the line and th 
and the trade 
-mark 


of those who b 
uy and specify is ; 
t 4 y ‘ ° 
y is the job being done through national ad unforgettable in the minds 
advertising. Rem | 
. ember...Mead 


I apel > mean bu e Or y 4 ap 4 < . 
”” 
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MERCURY PRODUCTS 








The most complicated makeready, the heaviest forms, and trickiest 
vignettes all become far simpler to handle--when you 
have the right rollers and blankets for the job. And “right” 
means “MERCURY” every time! Tame your tough 
assignments with MERCURY Rollers and Blankets. 


Rapip ROLLER Co. 


FEDERAL AT 26TH ST. » CHICAGO I6, ILLINOIS 
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NOw! Extra printing jobs for YOU! 


with 


FACE-STIK 


transparent self-sticking adhesive 


— 























gen ——— 
@ SELLS CUSTOMERS AS——— 
THEY ENTER ‘ 





\ 


\ 
———— 
—— 


























Pr ah ae A 

/ X/V i 

e@ BUILDS GOOD WILL AS 
THEY LEAVE 





PERFECT FOR INSIDE 
POSTING 
® windows ® doors ® freezer cases ® stock 


cabinets ® counters ® showcases ® glass par- 
titions © car windows ® windshields 
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New, easy, face-to-the-glass application for 

printed displays adds new selling power for advertisers 
. new selling opportunities for you! Kleen-Stik 

“FACE-STIK” transparent gumming permits 

printing by regular letterpress or offset process on 

practically any paper stock —converts to durable, 

semi-permanent, two-sided display for posting on 

inside of glass. One side completely covered with 

transparent Kleen-Stik. Lasts longer . . . stays fresher 

. . . doubles all the famous self-sticking advantages 


of KLEEN-STIK. Print as you regularly would — 
send us the sheets. 


FAST, EASY APPLICATION .. . 
SIMPLY PEEL AND PRESS 


Needs no pre-washing of glass — no messing with water, 
glue, tape or rolls. 


WRITE FOR SAMPLES AND PRICES TODAY! 

















225 North Michigan Avenue ® Chicago 1, Illinois 


Pioneers in Pressure Sensitives to the Trade 





* 
WHY 


SAFETY INKS 
MAKE CHECK PRINTING 


DOUBLY PROFITABLE 


YOU MAKE AN 
EXTRA PROFIT 
—by printing the specially 


designed SAFETY PAPER 
that makes checks 


TAMPER-PROOF. 





ay 
ty 





nee VORE Haus COMPamY 


YOU MAKE YOUR 
REGULAR PROFIT 


on printing the face 


of the check. 


THE M° BRE COMPANY 


# 
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What's more, when a Lithographer or Printer manufactures his own safety paper by printing 


or erasure. Here is 


plain stock with Siebold Safety Inks, he can offer his customers CHECK PAPER with distinctive 
individual pantograph designs—which offer an added protection against alteration by chemicals 
. ; a sales 


sales tool that can help you win new customers and keep old ones happy 
EASY TO HANDLE—Siebold Safety Inks can be NON-SENSITIVE TO WATER-—Siebold Safety Inks 
mixed with any litho varnish from No. 4 to No. 5. iti 

Never add dryers or boiled oil, as boiled oil is 

drying oil. 


are sensitive to acid only. They can be run success- 
fully from any type of lithographic plate or letterpress 

electrotype. 

COLOR FLEXIBILITY—If color is too strong it can 

be reduced by using Siebold’s Sensitive White which 


PRICES—$3.50 per single pound, $3.00 per pound 
is manufactured specially for this purpose 


in lots of 5 pounds or over FOB New York. One pound 


will print 5 to 10 reams of paper. This is based on a 


22 x 34 sheet, printed 24 up, according to panto- 


graphic design. 
NO SPECIAL PLATES REQUIRED—Use either albu 


We will be glad to send you our 
men, deep etch or high etch plates, or electrotypes 


color book of printed samples of Safety Inks available 
in 19 colors. Send for it today 


“OVER 


MANUFACTURERS OF 
A HALF CENTURY ESISHETEID «© Electron-O-Piote 
OF SERVICE” 


INCORPORATED 
MANUFA RERS OF 
eeetetens PRINTING cite OGRAPHIC 


| g a K Ss. SUPPLIES 
MEMBER: Lithographic Technical Foundation 
National Association of Printing-Ink Makers 
National Printing-Ink Research Association 
N.Y. E 


Employing Printers Association 


150 VARICK STREET * (Dept.C) » NEW YORK 13, N.Y 
16 
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now you can 


selec 


When you select a printing paper, vou are entitled to 
know how it has performed for others, St. Regis today 
furnishes actual figures... « omparing St. Regis perform 
ance with the industry’s standards. 


Case in point is Imperial Enamel (in grades for letter 


he paper 


on performance records! 


press and for offset). Below, vou can read a typical use- 
record of this St. Regis printing paper, For any job, long or 
short run, check first with the St. Regis Paper Merchant 
for the performance-proved grade you need, He can furnish 


or obtain performance figures to help you select it. 





7 
Halftones, fine screen, black ink 
of the use of 
St. Regis TO lh. Impertal Lnamel 


\ame of Printer on Request 


on 
; 54.000 sheets 


* 


? 











Imperial Enamel 
Performance 


Industry 
Standards 





Results Obtained Makeready time 9.2 hrs. 8.5 hrs. 





Running time 1680 per hr. 1747 per hr. 




















In the above job, the budget called for a No, 2 sheet. St. Regis Imperial 
Enamel was selected as the finest No. 2 sheet on the market. It was 
Workability 


fdva nlages 


found more than adequate for the fine halftones used in this job, 
The Imperial line of Enamel Papers Is designed esper ially for 
catalogs and folders, broadsides and booklets that must carry the 


maximum of eye-appeal and stand up under heavy use, 





St. Regis Printing Papers are manula 
tured by St. Regis Paper Company, one of 


St. Rees Sales Corporation 


America’s largest paper manufacturers, with 


Sales subsidiary of the St. Regis Paper Company 


230 Park Avenue, New York 17, N.Y. 


resources ranging from raw materials in its 
own forest preserves to modern mills and 


plants and its own nation-wide distribution 





St. Regis printing papers are backed by performance records 





IDEAL ROLLER & MANUFACTURING CO. 


Pe ei ee ee re ee ee i te or 


MODERN LITHOGRAPHY, April, 











Are you this way 


THE POINT 1s—we’re talking about 
color in business printing. The kind 
of thrifty extra color you get by 
specifying Howarp Bonp in any of 
its clean attractive shades. 

Using Howarp colors for “rou- 
tine” printing lifts it out of the 


humdrum field — gives it variety, in- 


HOWARD PAPER MILLS, 


INC. 


terest and appeal. Printing business 
forms on these same attention-getting 
colors speeds form identification, 
minimizes error, simplifies handling 
and filing. Without extra expense, 


one-color printing has two-color 
appeal against the handsome back- 
ground of a fresh Howargp color. 


COLOR PHOTOGRAPH BY ANTON BRUEHL 


about color? 


Asingle look will show what we mean. 
Ask your printer or paper merchant 
to show you samples of Howarp 
Bonp in colors as well as whitest 
white. There’s a world of opportu- 
nities in this colorful, quality bond 


PRINTERS! This message appears in adver- 
tising magazines read by your customers. 


¢ HOWARD PAPER COMPANY DIVISION, URBANA, OHIO 


Howard. Bond 


Companion Lines: 


Howard Ledger © Howard Mimeograph 


“The Nation’s 


Business Paper” 


Howard Writing © Howard Posting Ledger 











Lecind colee repooduce beucr on Wtawwell Offeet 7 


Howard Paper Mills, Inc. / MAXWELL PAPER COMPANY DIVISION / Franklin, Ohio 


We'd be pleased to send you samples of our seven finishes and two tints 


WA : 
. Tet . 


@eeee @Ceeeeeeer S®e e@8 eee @ a *eeece oe 8 
maaan: eaagnmammamancemamarmamee ee RC OT er te 





mm, 


a: 

















— -The most important and pleasing features are the coverage we get on 
the entire copy board, and the ease with which we ‘punch through’ 
dense Kodachromes. —New York City platemeker. 


— — We have heen particularly pleased in its uniform coverage of large 
areas. —Lovisville printer. 


~- — The single light produces a clearer, sharper reproduction, avoiding the 
refraction from a double light. —Sen Francisco platemaker. 


4 


— There is no fluctuation in lighting. —5t. Lovis printer. 


Has enabled us to reduce ovr exposures of deep-etch plates by two 
minutes and thirty seconds, and on flat plates, one minuto, which 
certainly is a great saving to us. — Winnipeg printer & lithographer. 





Exposure time on photo g plates has been cut in half and 


with less than perfect contact, « a pest image is still retained. 
—Lerge industrial company. 


Cut our printing time in half. —Los Angeles platemaker, 


We heave been able to shorten the time of exposure approximately 


50% on both camera and monotype composer. 
—Portland, Oregon, industrial company. 


f 


S — ~Has doubled ovr capacity in making plates. —Indianapolis lithographer._ 


_ _The saving in current has probably paid for the lamp, in addition te the 
saving in time in making prints. — Waco, Texas, platemaker. 


__ _ _The mechanical feed system takes a great deal of the fuss and bether 
out of light adjustment and saves time. Makes our job easier. 
—Buffalo platemaker, 


| ——-The voltage control mechanism assures maximum efficiency at all 
times. —Pittsburgh platemeker. 


— — —Trevble-free operation without shut down time. —A leading map meker. 


| , /PORATION 
ELECTRIC coRP 3, one 


AVENUE 


THE ooo 


17 city PARE 
please send free literatere and 
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* IPI’S HIGH COLOR-STRENGTH OFFSET LITHO INK 


New IPI Lithogem colors really sparkle . . . look almost as bright when dry as when wet. These new inks are 
more fool-proof on the press, faster setting, too, with excellent drying and binding qualities. And they really 
fight water, reduce greasing problems to make colors stay cleaner, stronger. 

Best of all, Lithogem inks are press-ready, with the normal amount of drier for most stocks. They stay softer- 
bodied and remain uniform in body and tack over long periods. You can keep them until ready to use. 

We believe that IPI Lithogem Offset Inks are the finest you can get. They are the first choice of leading litho 
plants from coast to coast, and are available in all colors shown in the IPI Offset Color Guide. We invite you to 
compare them with the best regular and process colors you are now using. Your IPI representative will gladly 


arrange a test run to suit your convenience. 


COMPLETE INK SERVICE FOR LITHOGRAPHERS 

IPI offers a full line of finest offset inks and litho supplies, as well as top-notch technical guidance in the field, 
Serving your individual lithographic needs is a trained IPI salesman, experienced in all phases of lithography 
and backed by the most modern research, ink making and service facilities in the graphic arts—all strategically 
located coast to coast. He is always ready to help you give your customers the best in offset lithography, through 
better offset inks and service. Always rely on IPI. 


IPI, 1C, and Lithogem are trade marks of Interchemical Corporation 


INTERCHEMICAL CORPORATION 


Printing Ink Division + 67 West 44th Street, New York 36, New York 


RELY ON IPI FOR LEADERSHIP IN INK RESEARCH 





Oa NTESS 


Now/ 


* MADE OF HEAVIER FABRIC 
« IMPROVED QUALITIES 


¢ LONGER LIFE 
* CARRY MORE WATER 


- MORE FOR 


YOUR MONEY 

THEYRE BETTER BECAUSE THEYRE SEAMLESS 
| SIZES for EVERY PRESS 
GODFREY ROLLER COMPANY 


me 211-21 WORT# CAMAC ST. || 
PHILADELPHIA, PA, 





Reade AR OAS eke. eee PI NN NR ee ee 








All Fitchburg Papers 


are sold direct trom 


mill-to-you. 


DIAMOND-WHITE OFFSET 
HILLCOURT OFFSET * ZENITH OFFSET 
and CONVERTING GRADES 





7 


From Pitman, you get immediate service for every film 
requirement. Pitman has—on hand—all types and 
sizes of film for every reproduction need. 





Careful stock control assures you of fresh film and 
prompt delivery. Call Pitman—a single source 
for all film supplies. 


Chicago 50, Illinois—5Ist Avenue & 33rd Street 
North Bergen, New Jersey —1110 13th Screet 
Cleveland 11, Ohio— 3501 W. 140th Street 
New York 17, New York—441 Lexington Avenue 
Boston, Massachusetts — 156 Pearl Street — 

The Pitman Sales Co 


HAROLD M. PITMAN CO. 
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top quality printing. ..ease of processing. ..clean running 


That's why MUTUAL LITHOGRAPHERS, INC. 
switched to the “3M” Photo-Offset Plates! 


“WE'VE TRIED THEM ALL,” writes this well- 
known New York lithographer, ‘‘and find 
the ‘3M’ pre-sensitized grainless aluminum 
photo-offset plate alone gives the consistent 
top quality work so essential to fine lithog- 
raphy. 

“We know that every ‘3M’ Plate we put 
on the press will do the best job possible. 
This assured quality . . . plus the tremendous 
ease of processing and clean running on the 


Pre-sensitized All-aluminum 


PHOTO-OFFSET PLATES 


Made by the makers of “Scotch” Brand Cellophane Tape 


Made in U.S.A. by MINNESOTA MINING & MFG. CO., 


press... have added immeasurably to our 
business growth. 


“We wouldn’t be without the ‘3M’ Plate.” 
You’ll say the same once you’ve tried them! 


GRAINLESS ALUMINUM MAKES THE DIFFERENCE! 


“3M" Plates: deliver finest quality printing e won't oxidize 
e permit easy additions and deletionse are convenient and 
safe to store e deliver perfect re-runs e no whirlers or graining 
machines needed. 


r——-FREE SAMPLE PLATE!.-—- 


Minnesota Mining & Mfg. Co. 
Dept. ML-44, St. Paul 6, Minn. 


Please supply a free “3M" Plate plus full information. 


+t -. St. Paul 6, Minn.—also makers of “Spherekote” Brand Tym- 


we pan Covers and Frisket Papers, “Scotchlite” Reflective Sheet- 
Pd %, ing, “Scotch” Brand Pressure-Sensitive Tapes, ‘‘Scotch’’ Sound 
¥ hd Recording Tape, ‘“‘Underseal” Rubberized Coating, “‘Safety- 
by £ 


* “% Walk” Non-slip Surfacing, “3M” Abrasives, “3M” Adhesives 
* General Export: 122 E. 42nd St., New York 17, N. Y. In 
Canada: London, Ont., Can. Fem ment ae a Sc Re RN cS ce cee me me el 


No. and type of presses 
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@ Dust sedsaneciisag 
for production... 

High running speeds, 
quick changeover, easy 
washup, automatic lu- 
brication, rugged con- 
struction, complete 


dependability. 


@ Dust sctsncnal bungy 
for versatility... 


long runs or short runs, 
plain black and white or 
magnificent process col- 
or, on the widest possible 


range of stock. 


@ Dan tsstsnencl bungy 

for quality... 

true image printing with 

TRUE ROLLING* eyl- 

inders—no distortion or 

in inci Ob cok an long printing: every line, 
dot and solid prints 
sharp and clear. 


*U.S. Patent No. 2,036,835 


acomplete line 
a ee PRR BT ee 


23x29 
write today ea wie 
for complete Mt TwoColoe =| 39 


information 








ae hs ie he eee Be. 


ili) 8. bona rahe ee ee wid 


° The Miehle 61 and 76 Offsets are built on the Unit Construction princi- 
ple and are available as one, two, three, four, fve and six color presses 


MIEHLE PRINTING PRESS AND MANUFACTURING COMPANY 
Chicago 6, Illinois 
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THIS 2” LIFT DRILLED AND SLOTTED 


IN ONE OPERATION IN 2 SECONDS! 


THE NEW MODEL = S$ 


multiple head 





LAWSON a 
HOLLOW ° 
DRILLS 


® unconditionally * 


asabeabai3 Write today for complete specifications of the LAWSON MULTIPLE HEAD DRILL 
Made of the finest 
grade fool steel — 
electrically heat 


meee L/ Lawson lo 


polished mirror finish 
prevents chips 
jamming. 








Main Office: 426 West 33rd St., 


Lawson Hollow Drills 
also fit Wright, 
Tatum, Seybold and 
Reosback drilling 
machines. 
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THE COATING THAT 
PROTECTS YOUR PROFITS 


Mallinekrodt 


ALBUMEN EGG SCALES 
AMMONIUM DICHROMATE 

Low material cost. Smooth, tough coatings for long 
runs... fewer deep-etch plates. Fewer make- 
overs... time saved. All these advantages add 
up to profit-protection for you. 


Dichromate Photo—created for lithography 
by a special process—assures clean, sharp prints 
on your plates. So free of sediment it remains 
crystal-clear after standing several days. 


Albumen-—carefully selected to meet plate 
coating requirements. Nearly 100% soluble (you 
can depend on solutions of uniform density with 
your formula). Its purity and uniformity insures 
pinhole-free plates and consistent performance. 


ORDER A TRIAL SUPPLY TODAY. 
let them prove their advantages in your shop! 


MALLINCKRODT CHEMICAL WORKS 


Mallinckrodt St, St. Lowis 7, Mo 12 Gold St, New York 8.8.7 
CHICAGO + CINCINNATI + CLEVELAND + LOS ANGELES « MONTREAL » PHILADELPHIA + SAN FRANCISCO 
Manulacterers of Medicinal, Photographic. Analytical and Industrial Fine Chemicals 
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A positive fact about negatives: 


they need less handwork 


when you use 


Ansco Reprolith Ortho 


The really high speed and full orthochromatic sen- 
sitivity of this excellent emulsion allow you to use 
hlters for improving copy rendition. Often the need 
for handwork on negatives is eliminated entirely. 


Exposures can be shortened, too, in the camera 


and in printing frames. 


LT hese two factors alone mean that at the end of 


the day you've increased production. 


Ansco Reprolith Ortho Type B Film can stream- 
line the operation of your plant all the way 
through to the finished job. That’s because it is 
expressly designed to give you superior results and 
greater efficiency. Here are some of the advan- 


tages it offers: 


Type B Film 


MAXIMUM LATITUDE, The wide exposure- 
development latitude of Reprolith Ortho Type B 
helps to eliminate the need for make-overs. 


STEEP GRADATION. Negatives made on Re- 


prolith Ortho Type B have excellent contrast. 


FINE DOT-ETCHING QUALITIES. Dot edges 


come up needle-sharp in shadow areas. 


Right down the line, to make everyone’s job easier, 
choose Reprolith Ortho Type B! 


ANSCO, Binghamton, N. Y. A Division of Gen- 
eral Aniline & Film Corporation. “From Research 
to Reality.” 


INTHE GRAPHIC FIELD rrs ANSCO 
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MADE IN U. g. VL 


3h, @& @ O® 
LETTERHEAD CONTEST 


Here’s a contest that’s easy to enter...easy to win. Just send 
us letterheads you have printed, lithographed or engraved on 
Nekoosa Bond. A committee of nationally-known letterhead 
specialists will pick the best ...and you may win a prize! All 
printers—large or small—have an equal chance—because each of 
our 130 Nekoosa paper merchants will conduct a local contest 


just for the printers he serves 
Nothing to write...no jingles...no statements... 


Just send us letterheads printed on Nekoosa Bond 
If they win...you win! 


Gel Mil end Contest begins now... ends July 31, 1954. Submit as many letter- 
heads as you wish, but each must be accompanied by an official 
Entry Blanks entry blank. Entry blanks and official rules are obtainable from 

from your your Nekoosa paper merchant—or by mailing the coupon below. 


ied delete! Se @eeenee@eeeeeeoeeweeeeee eee e222 | 


. " Letterhead Contest 
paper merchant NEKOOSA-EDWARDS PAPER COMPANY 
Port Edwards, Wisconsin 


or MAIL Please send official rules and entry blanks for Nekoosa Bond Letterhead Contest. 


THIS COUPON 


Company 
Address 
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Orerser lithography now has come into its 
own at the Government Printing Office. In March 
a new Offset Division was organized, bringing to- 
gether all offset operations which previously had 
been done as part of the general printing production 
in the huge plant. 

The new plan of organization, like others intro- 
duced in recent months, is for the purpose of bring- 
ing about higher efficiency, and reduced costs. 

Some background on this, and other actions 
taken by the Public Printer, is provided in an 
address which he delivered at the New England 
Conference for the Graphic Arts last month in Bos- 
ton. “I believe most of you know my policy on 
commercial printing for the Government,” he said, 
“but I am glad to restate it. I will not expand the 
facilities of the GPO so long as I can satisfactorily 
procure jobs which the industry can produce more 
efficiently and economically. If, and as I install 
more modern equipment, I will dispose of its equiv- 
alent in obsolete machinery. It is my hope that I can 
make the GPO, eventually, a somewhat smaller, 
more compact, harder-hitting organization than it 
now is. I cannot go too far in that direction because 
the printing for Congress at the GPO is a must, and 
there are times when these orders alone practically 
clog the entire works.” 

He went on to say that he discovered that “the 
GPO was producing on letterpress equipment, of 
which it has a preponderance, a good many jobs 
that economy dictated should be offset, the reason 
for letterpress being that our offset facilities are 
consistently loaded. The situation is being corrected 
by replacing some of the very old relief presses 
with offset. There is an increasing tendency on the 
part of the agencies to provide us with photo- 


graphic copy.” 
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When a government agency as big and impor- 
tant as the GPO adopts a policy of efficiency and 
economy through offset lithography, a minimum of 
expansion, and all possible procurement from com- 
mercial companies, there should be lots of ap- 
plause in the lithographic industry. We'll be glad 


to start it. 


Dermarins. the perennial scourge of many 
who work with chromic compounds, is under attack 
again. Local 4 of the Amalgamated Lithographers 
of America, and Chicago employers have launched 
a research program to find causes and controls of 
this skin ailment. The work is being done in North- 
western University’s medical school. Money for the 
project came from the Health and Welfare Fund 
which is jointly administered by the union and 
employers. 

Exploratory work is being done with a $5000 
fund, and another $50,000 will be spent over a 
five-year period if preliminary work looks good. 

This type of project is unusual and should hene- 
fit the entire industry. It reflects sound employee 


relations in Chicago. 


Tere is mounting interest in the Fourth An- 
nual Lithographic Awards Competition winners 
which will be unveiled in New York May 7. Entries 
have been many, and winners have been picked in 
14 classifications. All work was produced in 1953, 
and should reflect the best that is done in lithog- 
raphy. After a stand at New York’s Biltmore Hotel, 
the exhibit will go on tour. One stop will be at the 
Greenbrier when the competition’s sponsor, the 
Lithographers National Association holds its an- 


nual convention there in June. 
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HEN you New York 
City’s busy 14th St. shopping 


leave 


center and enter the secluded 
studio of lithographer 


Miller, it’s like stepping 


fourth-floor 
George C. 
into the 19th century. 

kor here in a battered building 
with creaking wooden floors and an 
elevator to match, George Miller and 
his son Burr make a fascinating pic- 
ture of how the craft of lithography 


back in the 


was practiced “stone 
age’, years ago. 

The stones are the same, the 
presses are of ancient vintage and 
the method remains unchanged from 
the time when artists learned that 
lithographic printing provided a new 
medium for artistic expression. 

The simple, almost bare studio at 
$ East 14th St., 


equipment and 


contains all the 
essential materials 


for turning artistic creations into 
permanent form: 

Two sturdy old presses by the 
windows, a work bench where artists 
may complete their work, one wall 
lined with several hundred stones and 
a bench where these stones are pre- 
pared for drawing. 

But, while the 
Miller is 


changes in other 


process used by 
George oblivious to the 


forms of lithog- 


Lithographer George C. Miller pu!! 
a print from the stone for a forth 

ying book by artist-author C. W 
Anderson, in h New York studi 








19th Century Lives on: 


Stone 
Lithography 





raphy, it is so for good reason: the 
process still is the best method for 
reproducing in this medium with 
fidelity the creation of the artist in 
color or black and white. 

It takes a fine artist and a skillful 
printer to make a good stone litho- 
even necessary 


graph, given the 


equipment. “The most brilliant draw- 





Miller 
good 


finest artist.” 


“will not 


ing by the 
cautions, make a 
lithograph unless its merits are fully 
exploited by an expert lithographer.” 

That, as several hundred of 
America’s top artists will tell you, 
is just what Miller is. For, while 
his process is changeless with the 
passing years, his technique con- 
stantly improves. The graying, but 


still lively Miller has 


pictures with such fidelity and de- 


reproduced 


veloped his craftmanship to such a 
fine degree that he has been called 
“The Godfather of Lithography.” 

Miller would shake his head in 
modesty over such an appellation, 
but his contribution to the graphic 

and fine —arts belies his self- 
effacement. 

His advertising brochure is in 
keeping with the simple layout of 
his studio. George C. Miller & Son, 
it states, do “Lithographic Printing 
for Artists,” 
white. “Free working space, use of 


in color or black and 


stone, technical instruments and 
advice on creative experiments by 
George C. Miller, teacher & printer 


for many outstanding artists,” it 


adds. 
Skill in 


doesn’t come over night, and Miller 


lithography, of course 
worked many years in building up 
his business and in gaining the con- 
more than 200 of the 
such 
well-known Hart 
Benton, Arthur B. Davies, George 


fidence of 


country’s artists, (including 


ones as Thomas 


MODERN LITHOGRAPHY, April, 1954 





Bellows, Stephen Dohanos, Leon 
Kroll and Rockwell Kent). When 
Miller combines his talents with those 
of a really good artist the resulting 
prints often command a price of 
several thousand dollars at auction. 
Miller left 
printing in 1915 to set up his own 
Ninety 
lithographic tradition on his mother’s 
side of the 


cousins and uncles in the craft) made 


George commercial 


studio for artists. years ol 


family (including 11 
his entrance into the field more con- 
fident, but the going was rough for 
several years. 

He had served his apprenticeship 
for four years (American  Litho- 
graphic Co.) and was foreman in 
the proving department of a New 
York printing house before he went 
out on his own in the lithographic 
world. Miller was prevailed upon to 
open his own shop by two well known 
artists Albert Sterner and George 
Bellows. Young Miller helped both 
men prepare stone lithographs and 
soon was in a shop of his own. 
printing exclusively for artists. 

The lean years followed and, when 
he married in 1923, Miller thought 
he would have to quit his private 
commercial 


studio and return to 


It's done with mirrors. Artis! 


printing. When his growing group 
of artist friends got word of Miller's 
intentions, they brought in quantities 
of work and urged him to continue 
his valuable service. 

Miller's 


nudge in the booming twenties when 


business got a_ further 
architects used lithography to  pro- 


duce prints of newly-erected  sky- 


scrapers. The depression slowed 
Miller’s business considerably after 
1929, but he adapted his craft to 
the altered times by contracting with 
publishers for the printing of illus- 
trated children’s books. Since LOL7. 
Miller has been associated with a 
offset firm 
produces his work for books. 


Millet also 


advertising artists, who 


commercial where he 


makes lithographic 
prints for 
use them for reproduction. 

No matter what type of work he 
is doing. however, he provides free 
advice and, just as important, in- 
spiration and encouragement, to 
artists who turn to stone lithography 
to produce their works. 

Right now he is in the midst of 
making prints for artist-author C, 
W. Anderson, one of his long-time 
friends, who is preparing a book on 
horses called “Smashes,” to be pub- 


painting in 
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lished by Harper & Bros. Last fall 
Miller printed the lithographs for a 
hook called “The Mexican Story,” 
by Lynd Ward. 


plates were made from the color 


Four-color transfer 


prints. His son Burr has helped 
Miller with the many phases of his 
work since his discharge from the 
Navy after World War II. 

This work includes etching the 
stone, treating it with nitric acid, 
gum-arabic and water, inking it and 
making prints on a special French 
paper, a job that requires concentra- 
tion and extreme care. 

Millers for 
these jobs come from the Senefelder 
Inc., New York, and 
usually are selected stones, either 
Although the stones 


Stones used by the 
Company, 


yellow or gray. 
can be used over and over again, 
after regraining, Miller buys from 
one and one-half to two tons of stones 
a vear for the work. 

Each summer Miller tries to spend 
as much time as possible at his home 
in Burlington, Vt.. where he does a 
small amount of lithographic print- 
ing from stones. But the pressure 
of work for artists and publishers 
usually makes any real “vacation” 


impossible. wx 


stone with crayons 


Photo Courtesy American Artist Magazine 





‘We'll do it ourselves .... 


ih 


Broad Training Needed 
in Lithographic Skills 


ITHOGRAPHY, in common 

with the rest of the printing 

world, is more and more up 
against the problem of securing 
skilled manpower. We need not blame 
ourselves particularly, although the 
fact must be faced, in the time-worn 
phrase, “that something must be 
done.” 

Before going into what can be 
done, we might examine the circum- 
stances leading up to our present 
shortage of trained manpower. 

Ours is a craft, one of the few re- 
maining industrial crafts, that can- 
not as yet break jobs down and put 
them on a production line basis as 
can be done, for example, in the 
production of cars. Also, we have 
failed to sell lithography, as a “glam- 
orous trade”, to youngsters just start- 
ing out to make their way, or looking 
for guidance in choosing their life- 
time career. We can, of course, break 
lithography into certain trade classi- 
fications pressmen, platemakers, 
cameramen, ete.; but it still takes a 
highly trained and experienced crafts- 
man to do any one of these jobs well. 

Some way, then, must be found to 
secure craftsmen that will make plan- 
ning possible, and to know for certain 
where these people trained people 

are coming from. 

The shortage of teachers, schools, 
and training tacilities in the field of 
lithography is no less acute than in 
the field of general education. There 
are less than ten full-scale schools 


Tal 
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that train apprentices in our trade, 
in the whole of this vast country with 
its 160 million population. Obviously, 
we cannot depend on these scattered 
and sparse facilities, but must look 
elsewhere. 

Just as obviously, the answer must 
be “We'll do it ourselves.” Lithog- 
raphy, in common with other indus- 
tries, must then invest in “training.” 
This must be looked on as a capital 
investment, just as we do when invest- 
ing in equipment, and other manu- 
facturing facilities, which are needed 
either for expansion or replacement. 
This shortage, or wastage, of man- 
power skilled manpower must 
be met by investing in training. 

Any such investment in the de- 
velopment of a craftsman would 
cover four broad areas: 

1. Developing of skill in manual 

operations. 

Acquiring knowledge of why 
an operation is performed. 
Acquiring knowledge of related 
fields 
etc., 


and, after these points are covered, 


mathematics, science. 


of extreme importance in our field 
is 

1. Keeping up on the rapid 

changes in techniques, material. 
and equipment. 

General agreement with these four 
points has started many training 
programs; but too often this gen- 
eralization has been its only basis. 


Something much more specific is 


By Charles Shapiro 


Manager, Educational Department 
ithographic Technical Foundation, Inc. 
New York 


At the annual meeting of 
the Foundation in Chicago, February, 1954 


needed to evaluate the need, the 
scope, and the size of a training 
program. 

Due to World War Il, Korea, and 
the draft, we have a labor force, 
which on the whole, has a high age 
average. Additionally, more and 
more plants have set up retirement 
systems. These factors can mean only 
that, in the near future, we will lose 
a large part of our present force of 
trained craftsmen. Of course, others 

after 
workers. 


come along and are trained 
a fashion—by the older 

But when preparing to invest in 
training it is imperative that the 
needs for the future be determined 
as accurately as possible. This is 
best done by a careful survey of 
present manpower by job and by 
include the 


number of apprentices in each trade 


age. This survey will 
and the time of indenture still re- 
maining. (The Foundation has de- 
veloped forms for making such a 
survey.) 

This survey will show how many 
men are likely to be lost because of 
age in two, five, or ten years from 
now. It also shows how many jour- 
neymen will become available in the 
near future as a result of completing 
apprenticeship. 

Death, separation from the indus- 
try, and retirement account for an 
average of 4% annual loss of man- 
power to the industry, when calcu- 
lated on a national basis. This figure, 
when taken as a percentage of the 
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gross labor figure (journeymen) will 


give a close approximation of the 


apprentice requirements each year. 
Multiplying the number of appren- 
each year in any 


tices required 
specific trade by the number of years 
of required indenture, will give the 
minimum total number of people who 
should be in training at any one 
time — if the number of “craftsmen” 
is to be kept at the present level. 
Needs for expansion and promotion 
must be estimated since there is no 
formula available for this. The gross 
number is the basis on which a 
training program should be set up, 
and the figure on which the cost per 
trainee may be calculated. 
How to Do It 
There still remain the questions 


of how to go about getting our 
trained manpower, and how much it 
will cost. 

This first question can be answered 
specifically, but the second is natur- 
ally more difficult. 

The local 
what kind of a training program 
should be put in operation; but there 


situation will dictate 


are four possible ways this may be 


done: 


Here are three survey forms suggested by 
the author for use in obtaining information 
essential to planning a training program 
They have been used in several! large cen 
ters. Copies are available from the Lith 

yraphic Technical Foundation, 131 E. 39 St 
New York 16, N. Y. They are 8 ot 


A full-time organized school. 
A cooperative training program 
involving several plants. 

3. In-plant training. 

1. Self-teaching programs. 

It is undoubtedly agreed that there 
is a shortage of manpower, and that 
there is a need for training more 
The Foundation adds to this 
This last is 


men. 

there is a solution. 
where the Foundation comes into 
the picture. 

The Lithographic Technical Foun- 
dation’s original Certificate of In- 
corporation made clear that it was 
formed “to be exclusively for charit- 
able, scientific, and educational pur- 
poses and the promotion and 
encouragement of the training and 
the education of the lithographic 
workmen — to aid others to establish, 
maintain, or endow technical schools. 
courses, exhibits, publications . . . or 
other educational accessories in the 
lithographic field.” 

In simpler language, the Charter 
says “we are here to serve you.” 
Those who know the Foundation well 
realize that it does not actually set 
up. on its own, any training program. 
but it can and will help to organize 
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and assist programs, and can supply 
the training material required. 

Let us return to the four possible 
programs —that is, training pro- 
grams — and remember that the ex- 
perience and facilities of the Founda- 
tion are available for the implement- 
ing of any of the four. 

1. An organized school program: 

This could run as a full-time day 
school plus evening courses, or just 
evenings alone. As was stated be- 
fore, there are less than ten of these 
in our country today, Such a school 
would handle lithographic apprentice 
training, operate courses for people 
presently employed in lithography, 
and assist in junior executive train- 
ing. Naturally, any other type of 
training required by local needs, 
even full-time day courses, could be 
added to such a program; and the 
program as a whole would be limited 
only by the availability of qualified 
people to carry on the instruction. 
x A eooperative program . 

This is just what the name implies. 
It requires the cooperation of several 
plants and their collective agreement 
to share and make certain facilities 
usually of 
For ex- 


available for training, 
apprentices, in their area. 
ample, in one plant camera appren- 
tices could be trained, while in 
another platemaking could be taught; 
while in a third, presswork appren- 
tices could learn the fine points of 
their trade. This program certainly 
requires give-and-take between 
various organizations, but it has been 
successfully accomplished, and the 
Foundation will, of course, be glad 
to help in this cooperative type of 
training venture. 

3. In-Plant Training: 

This is the organized training of 
employees within a particular plant. 
This type of program possesses a 
flexibility which permits adjustment 
Only the 


involved, and 


to meet current needs. 
company’s policy is 
the students (its employees) naturally 
absorb company policies, practices, 
type and quality of work, and disci- 
pline. In other words, they not only 
learn a specific job or technique, but 
they learn the company’s own way 
of doing things. 


(Continued on Page 129) 
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The Best in Offset Lithography: 


LNA Awards Open in New York May 7 


ene prize-winning lithographic 
material produced in the United 


States in 1953, which was selected 
last month by a panel of judges des 
ignated to assist in the 4th Litho 
graphic Awards Competition and Ex.- 
hibit. will be placed on exhibition 
May 7 to 14 at the Biltmore Hotel in 
New York. 

At that time, the winners in the 
competition will be announced of.- 
ficially and reproduced in the 4th 
Awards Catalog which will be dis- 
tributed at the exhibition, it was 
announced by Ralph D. Cole, Con- 
solidated Lithographing Corp., chair- 


38 


man of the lithographic promotion 
committee. The competition is spon- 
sored annually by the Lithographers 
National Association, headed by Wil- 
liam H. Walters, president of United 
States Printing & Lithograph Co. 
Judging of the 1,700 pieces of 
entered this 
year was held at the New York 
Trade School in New York. The panel 


of 38 judges, consisting of the coun- 


lithographed material 


try's top designers, art directors and 
production experts, was under the 
general chairmanship of William 
Longyear of Pratt Institute. 

The general consensus of the judg- 


mond May 
rnung, designer; Jack Wittr 


Edwin B. de Mesquita, An 


Dorothy Acker 
wlett, American 
Donderi, Roy 
row: Wade Grisw 
Technical Foundation 
Lithographic Techni 
W. Weir, Ar i-the-Wor 
7E0I GK liva, National 
Rupprecht, Underwood 


30ff. Seagram Distillers 


ing teams, who rated entries com- 
prising 44 classifications of offset- 
lithography, was that this year’s en- 
tries were representative of the best 


in the graphic arts, LNA said. 


Entries consisted of a considerable 
cross-section of lithographic material 
including point-of-purchase displays, 
direct mail advertising pieces, posters, 
bank and commercial stationery, art 
prints, calendars, metal lithography 
and others. 

The judges, representing seven clas- 


sifications of material. were listed 
here last month.*®** 
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Photo-Composing 


Operator's Procedure 


HE first step for the photo- 
composer operator to take when 
starting a new job is to read 
the shop order. A properly designed 
shop order will tell him on what press 
the job is to be printed so that he 
can choose the right size plate and 
know where to put his cylinder marks. 
lt will state the number of colors, 
so that he knows how many plates 
there will be on the job. The order 
will state the size of paper, the size 
of the units, the number of units up, 
and there will be the estimator’s sheet 
layout. If it is a simple step-and- 
repeat job the operator will probably 
make his own layout of moves. If it 
is a complicated combination job the 
operator should receive a layout of 
moves with the order. 
In any event, a good operator will 
check the order to see that no obvious 
If this is a 


well-organized plant, which schedules 


errors have been made. 


jobs as well as machines, the nega- 
tives are ready and fresh plates are 
in the rack. 

On simple film jobs the operator 
may be expected to mount the film to 
a suitable size glass. If it is a mul- 
tiple or combination negative, it will 
have been stripped up on glass in 
the stripping department and will be 


A busy 


have to do 


ready to go into the chase. 
operator should never 
complicated stripping of negatives or 
make layouts of moves that will take 
more than 10 minutes. If he is not 
a busy operator and has spare time 
on his hands, the estimator or pro- 
duction man may ask him to do all 


By Charles W. Latham 


layouts and stripping. In such plants 
there will have to be suitable layout 
and stripping equipment available to 
the operator. 

If the operator coats his own plates, 
he will select a fresh plate of proper 
size, counter-etch it, wash it and put 
it into the whirler. He will then coat 
it and let it whirl dry while he goes 
on to the next step. Next he will check 
the plate bed for dirt or residue from 
adhesive tape. This should be wiped 
clean with a solvent if necessary. Dirt 
under the plate can cause poor con- 
tact. Sticky residue outside the plate 
area may transfer to the negative 


and cause trouble. 


Rutherford Machine 

The next step is to choose the 
proper chase and place it on the 
Register Device, insert the negative, 
square it to register and lock it up. 
When the plate is dry, the operator 
removes it from the whirler, wipes 
off the back, and permits it to become 
acclimated. He then inserts the three 
positioning pins (corresponding ts 
the side guide and clamp bar pins in 
the press) in the correct holes and 
positions the plate to them. He will 
then place a strip of tape across the 
top of the plate, and another on the 
side away from the pin. When these 
tapes are rubbed down tight he will 
check to see if the plate has pulled 
If not, he will 


pull the side guide pin and tape that 


away from the pins. 


side. He will now check and remove 
the bottom pins and tape that edge. 

The plate bed may now be swung 
into position and locked. The opera- 
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tor will pilot the bed slowly just be- 
fore contact is made with the guide 
blocks so that contact will be made 
gently. A hard slam at this point 
causes undue wear of precision parts 
and may loosen the plate. 

The operator goes to the front of 
the machine. The chase is then put 
into the machine, the vacuum sealing 
frame and hose attached and the car- 
rier moved to position for shot num- 
ber 1, which will be in the lower left 
corner. In getting to this first posi- 
tion, the operator will run his car- 
riage from its convenient loading 
position, loa point below and to the 
left of the first readings. All hori- 
zontal readings should be approached 
from the left and all vertical readings 
should be approached from below. 
This is done to maintain the backlash 
always in the same direction. For 
instance, suppose our layout desig- 
nates the first shot to be a 10 and 10. 
The operator will run his carriage 
by power to a position approximately 
8 and &. He will then run the car- 
riage by power vertically to about 
9,800, shut off the power and move 
the other .200 by use of the hand- 
wheel. He will then do the same thing 
horizontally. 

Before starting exposures he checks 
his are carbons and sets his timing 
device. Carbons should always be 
long enough at the start of a plate 
to insure a reasonable number of 
shots before they need attention. 
Whenever new carbons are put in the 
arcs and even when they are trimmed, 
the lamp should be burned at least 
114 minutes before starting to shoot. 
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This is important because the are 
does not reach its maximum efficiency 
until the point craters have formed 
in the carbons. 

The operator will then start his 
vacuum pump, pull in the back and 
test his vacuum on the gauge. If 
everything is in order, he is ready 


for the first shot. 


Lanston Machine 
While the plate is whirling dry, 
the operator places a correct size 


negative holder on a table, face side 


up. The negative is placed in the 


inner frame and leveled with a piece 
of glass or straight edge to the sealer 
frame. See Fig. 1. The clamps are 
then set up tight and the whole frame 
placed on the dowel guides of the 
Register Device. The frame is moved 
into contact with the register glass. 
The inner frame, with the negative. 
is now adjusted to register with the 
fine lines on the glass. Six adjusting 
screws are used to locate and lock 


the inner frame in position. 
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Figure 2 


The plate may be punched now or 
it may have been punched before 
coating. This is a simple operation. 
If the plate is to have only two holes, 
the dies are placed in positions on the 
bar that correspond to holes in the 
plate bed. The plate is inserted to 
the guides and the holes punched. 

The cross beam on the machine is 
moved to its lowest position and the 
plate is fastened into place with 
screws. If the operator prefers, he 
may also use tape along the edges. 

Next the negative holder is moved 
back from the register glass and re- 
leased. It is then removed and fas- 
tened into the carriage saddle on the 
machine in the same manner as it 
was put into the Register Device. The 
holder may now be swung on hinges 
to a horizontal position in order to 
receive any front masking it may 
need. After this operation, the holder 
is then swung to the upright position 
and moved to number one shooting 
position which on this machine is the 


upper left corner. 


This is done by chousing the cor- 
rect notch number and locking the 
carriage into it for the horizontal 
position. The operator then turns 
the end crank until he reaches the 
proper tenth mark on the scale. He 
will get the last two figures from the 
dial of the micrometer. For instance, 
if the first number is 10.325 he en- 
gages notch number 10, turns the 
crank until the pointer reads 3, then 
turns further until the dial reads 25. 
See Fig. 2. It is best to approach 
final vertical readings from below 
and final horizontal readings from 
the left to insure the take up of back- 
lash from the same direction every 
time and by every operator. 

The same general procedure is 
used to position the carriage on the 
cross beam to its vertical position. 
The assembly is cranked to the proper 
notch, and the dial is turned so that 
the pointer is at the correct tenth, 
then turned further until the last two 
numbers on the dial correspond to 
its pointer. 

The operator will check his car- 
bons, start the vacuum pump and 
move the negative holder into the 
plate. He can now check his vacuum 
sealing and set the timer. The lamp 
is moved into position and the correct 
size hood put in place. When every- 
thing is in order he makes his first 
shot. 

Some people call the operation up 
to this point a photo-composer “make- 
ready.” If a makeready includes the 
coating of a plate, the making of a 
layout, and the mounting of the 
negative to glass, then the operation 
may take from 30 to 50 minutes, de- 
pending upon the size of the plate 
and how complicated the job is. From 
here on the work proceeds quite rap- 
idly on simple jobs. Shifts and ex- 
posures each take from three to four 
minutes. Each shift requires the 
vacuum to be turned off, and the 
negative to be separated from the 
plate and moved to its next position. 
Contact is made again and the 
vacuum turned on. The lamp will 
have to be repositioned, the timer re- 
set, and the light button pushed. 

If a change of negative is required 
on a plate such as combination jobs, 
the next negative may be registered 

(Continued on Page 125) 
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First award in 1 
Irion pr Iu 


Offset 


UDGES of the Folding Papert 
Box Association’s 1954 Folding 
Carton Competition selected a 

2-color offset job produced by Ace 
Carton Corp., Chicago, to receive the 
top award for “Superiority of Print- 
ing” in l- or 2-colors by either the 
gravure or offset process. 

This first place winner in this class 
was a “Cotton Balls” 
Bauer & Black Div. of the Kendall 


rede- 


carton for 


Co. which had been recently 


signed in a colorful manner to 


capitalize on impulse sales. Two 


yastel colors and varnish were used 
| 


on brush clay coated stock. 

In the “multi-color” grouping four 
of the six “merit” awards for 
“superiority of printing” were given 
to offset jobs. 

Lord Baltimore Press. Baltimore. 


Merit award in multi 
vas given to this carton. F 
znd varnish Lord Baltimore 





s won by this 
for Bauer & Bl by S. Printing & Lith 


Merit award 


if 


VIVIAN 


e / 
0 ‘Sie 


multi-color printing was lithographed 


yraph Co. for Viviano Macaroni 


Wins Carton Award 


Md.. carried off one for its “Bleu 
Cheese Crackers” carton for National 
Biscuit Co. Five colors and varnish 
were used on .020 clay stock. Judges 
said of this job “The ultimate in 
pictorial reproduction of 
achieved on this Bleu 


beautiful 
product is 
Cheese carton. Improved full-color 
design increases shelf appeal for 
consumer.” 

United States Printing & Litho- 
graphing Co., Cincinnati, received 
the other three offset “Merit” awards 
in this group, all of which used 4 
colors with varnish on various types 
of box stock. 
Owl and Trenton Cake Mix boxes, 
produced for Trenton Milling Co. 
and Red Owl stores, the judges com- 


mented on the design “which takes 


Regarding the Red 


maximum advantage of available dis- 


U.S. Printing 6 
‘ward with this 
ffset ir four lors ind 


varnisn 


play space;” also on the full view 
of the cake formed when front and 
rear panels are set side by side. They 
also commended the “especially good 
handling of preparation instructions 
and recipe material” on side panels, 
including convenient arrangement, 
easy to read type and color, to 
emphasize essential steps. “Appetite 
appeal,” the judges also pointed out, 
“is secured through use of direct 
color photography and top quality 
reproduction of prints,” 

Regarding U. S. P. & L’s merit 
award for the Viviano spaghetti and 
macaroni family cartons, judges 
pointed out that the new 
makes brand identification and prod- 
uct name simple yet strong. They 
commented, too, on the appetizing 


(Continued on Page 123) 


design 


Another U.S. P. & L. merit winner was 
this detergent package produced for Mon 
santo Chemical. Offset, four-colors, varnish 








Promotion and 


Creative Selling 
By Scott B Wolff, Jr. 


Sales Manager 
The Drake Press 
Philadelphia’ 


was established in April 1935. 
In the beginning, concentrating 
on exceptional service, we obtained 
the bulk of our business from adver- 
tising agencies and retail and depart- 
ment stores. Some jobs were on a 
price basis, although even in those 
days some organizations indicated a 
desire to favor The Drake Press, re- 
gardless of price. 
With the advent of the sellers’ mar- 
in a 


‘io Drake Press, Philadelphia, 


ket around 1942, we were 
favorable position for two reasons: 

1. Our salesmen were veterans who 
knew what it was to sell under 
competitive conditions. 

2. For the same reason we knew 
that this “Utopian” condition 
would not last forever. 

It was immediately after the cessa- 
tion of hostilities in 1945 that we 
decided to take stock of ourselves 
and determine just what place The 
Drake Press should occupy in the 
printing market. We did not have 
any specialty machinery for such 
articles as sales books, envelopes, 
tags, etc., so of course that type of 
business was out. We were not inter- 
ested in “big volume-no profit” busi- 
ness that is easy to get, but has no 
stability whatsoever. 

We decided to concentrate our sell- 
ing efforts on the smaller industrial 
accounts which buy a fair volume of 
printing, but have no agency con- 
nections, and in many cases no ad- 
vertising manager. 

Before proceeding I would like to 
say that we have always been great 
advocates of the use of direct-by-mail 
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advertising. Our advertising had been 
fairly regular but without any con- 
tinuity although timely and some- 
what sensational. For instance, on 
our fifth anniversary, we delivered, 
by Western Union, small ice cream 
molds in the shape of a drake. After 
the United States dropped the first 
atomic bomb, we printed a “back to 
work” mailing piece and put it in 
the mail the night Japan surrendered. 


Launches House Publication 


After having decided on the type 
of accounts we wanted, we then pro- 
ceeded to plan how to get them. For 
our own advertising we chose a house 
organ, and in August 1945, “Drake 
Impressions” was born. 

This was an 81% x 11 sheet, folded 
to fit a No. 10 envelope. It con- 
tained six pages of information of 
value to users of printed advertising. 
We obtained a mailing list of busi- 
ness firms in the metropolitan Phila- 
delphia area with a Dun and Brad- 
street rating of $50,000, or better. 
We have had great success with 
“Drake Impressions”, and we would 
like to note, for those who get dis- 
couraged easily, that for at least two 
years we saw no material results. No 
direct mail advertising can be suc- 
cessful unless it has continuity and 
you are willing to stay with it and 
not expect miraculous results in one 
or two mailings. 

One of the most beneficial results 
we noted from our eontinuous use of 


*Before the Second Professional Conference 
for Sales Executives, Printing Industry of 
America, Jefferson Hotel—St. Louis, February, 
1954 


“Drake Impressions” has been that 
we have become well known. When 
our salesmen call on a new prospect 
they are received like old friends 
and often are told how much the 
prospects like the publication. In 
many cases, clients and prospects 
save each issue. 


After we had chosen our medium 
and our mailing list, the next step 
was to sell the idea of the “package 
deal”. This meant developing the 
printed piece from the idea to the 
finished product. We would study 
the client’s problem, make the com- 
prehensive dummy, prepare the fin- 
ished artwork, set type, buy plates, 
print and supervise the mailing. Al- 
though we do not present ourselves 
as an agency, we will supply copy 
if the customer so desires, or we 
will edit copy that the customer has 
written. 


In order to make this service avail- 
able, we maintain an art director 
whose duty it is to screen and cata- 
log commercial artists, so that we 
can always choose the right artist 
for the job. Our salesmen are trained 
to obtain every possible bit of in- 
formation from the customer before 
making the original dummy. This is 
important because the first impres- 
sion can often make or break the 
sale. 


Although we occasionally work on 
speculation, we have reached a point 
where we are fairly sure that we will 
be able to make the sale. We always 
try to ascertain how much money is 
in the budget before we make a 
presentation. This is necessary be- 
cause if you make a dummy that will 
cost $4,000 and the prospect has 
only $2,000 to spend, you will never 
be able to scale it down to that level. 
This is especially true if he is ex- 


tremely well pleased with the original 
$4,000 dummy. On the other hand, 
you might underrate a job and pre- 
pare something that is not good 
enough. I would like to emphasize 
this paint — do not try to make a job 
too elaborate just to eat up a cus- 


tomer’s budget. He will love you 
if you can produce a good job for 


less than he had allotted for it. 


In order to be sure that the new 
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customer develops into a regular ac- 
count you must keep two important 
things in mind: 

1. Give careful thought to research 
and planning. No matter how 
beautiful a piece of printed lit- 
erature may look, you will never 
get another order if it doesn’t 
do a good selling job for your 
client. 

2. Be sure that every order is exe- 
cuted economically. I de not 
wish to confuse the word cheap 
with economy. Economical pro- 
duction means delivering the 
highest quality printing for the 
least cost. Good production 
know-how is the answer here. 


I am happy to say that today we 
are able to sell over 95% of all the 
jobs we prepare dummies for. 

In 1952, we decided we wanted to 
tell the world that we had reached 
the top quality bracket. In order to 
do this we changed the format of 
“Drake Impressions.” We now have 
a 5 x 7 booklet, 12 pages plus cover, 
with an extended “fold in”. We use 
both letterpress and offset lithography 
and concentrate on art and typogra- 
phy. This is enclosed in a special 
envelope. 

Again the results were very grati- 
fying. We were being talked about 
favorably, and what is more import- 
ant we were getting more inquiries. 
We don’t honestly know how much 
value to place on the winning of 
awards, but our new “Drake Impres- 
sions” has been doing all right by it- 
self. We have received one of the top 
five awards in the house organ cate- 
gory of the Third Lithographic 
Awards Competition, 1953; Certifi- 
cate of Merit in the 1953 Philadelphia 
Art Directors Club Exhibition; an 
award in the Printing Week Graphic 
Arts Exhibition; special award of 
Merit Certificate in the 1953 DMAA 
Best of Industry contest. 


The increased cost of producing 
the new “Impressions” has caused us 
to adopt a new mailing program, 3 
or 4 issues of “Drake Impressions” 
a year. Twice a year we mail a box 
of 50 packs of book matches, and 
twice a year we send personalized 
memo pads. Every December we send 


a calendar to all customers and pros- 
pects and a leather memorandum 
diary to all customers. 

Today over 60 percent of our busi- 
ness is of the “creative” nature, and 
strange as it seems we are still get- 
ting a fair volume from advertising 
agencies. In some cases they even 
use our production facilities. 

To sum up: the two greatest ad- 
vantages of selling creative printing 
are: 

1. You completely eliminate com- 

petition. 


URTHER details of the program 

plans for the 49th annual conven- 
tion of the Lithographers National 
Association were developed during 
March. The convention, planned for 
Monday, Tuesday and Wednesday, 
June 7, 8, and 9, will be held at the 
Greenbrier, White Sulphur Springs, 
W. Va. An executive committee 
meeting of LNA will be held on Sun- 
day preceding the convention, and a 
meeting of the board will be held the 
Thursday following. 


The general outline of the sessions 
is as follows: 
Monday morning convention 
session 
Bank Sta- 


tioners Section meeting 


Monday afternoon 

Tuesday morning convention 
session 

Tuesday afternoon—annual golf 
tournament 

Wednesday morning conven- 
tion session 

Wednesday afternoon — conven- 
tion session 

Wednesday evening annual 


banquet 


MODERN LITHOGRAPHY, April, 1954 


2. You greatly increase your dol- 
lar volume through the pur- 
chase of all the collaterals in 
addition to the actual printing 
job. 


Remember, you do not need a 
large organization to do creative sell- 
ing. In addition to our shop em- 
ployees, we have a productior man- 
ager, an art director, and five sales- 
men. Our annual volume is about 
$600,000.%% 


Association committees are devel- 


oping programs for one half day 
sessions centered in the general fields 
of cost accounting and financial man- 


agement; industry relations; and 
labor relations. Also covered will be 
technical developments and applica- 
tions, training, estimating, waste con- 
trol, and personnel. Practical an- 
swers to practical problems will be 
developed in the sessions, an LNA 
spokesman said. 


A feature of the convention will 
be an exhibition of the prize-winning 
material in the Fourth Annual Litho- 
graphic Awards Competition. This 
will be selections of the finest lithog- 
raphy in 44 classifications, produced 
in the U. S. in 1953. First showing 
is in New York early in May. 


William H. Walters, president of 
United States Printing & Lithograph 
Co., Mineola, N. Y., is president of 
LNA, and W. Floyd Maxwell is ex- 
Mr. Maxwell said 
that non-meister lithographers are 
attend the 
Room reservations are being made 


directly with the hotel.«t* 


ecutive director. 


invited to convention. 
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Trattic Stoppers: 


Babies, Salt, Eyeglasses 
On Award Winning Posters 


NITED STATES PRINTING & 

LITHOGRAPHING CO. pro- 

duced the Ford poster which 
won the first place grand award in 
the 22nd national competition of out- 
door advertising art, sponsored by 
the Art Directors Club of Chicago. 


Resorting again to the “baby” 


44 


p) went to this Ford Motor 
Printing & Lithograph C 


was credited with lithog 


Ni 


yward for Morton Salt 


juced this American Oil 


ig the grand meddi awards 


touch which had won them another 
grand award in a previous contest, 
Ford Motor Co., featured in its 1954 
champion poster the baby buggy as 
“the only convertible that outsells 
Ford.” J. Walter Thompson Co. was 
the agency handling this job; Scott 


Johnston the artist, and George Booth 


the art director for the poster. 

Second grand award went to the 
Morton Salt Co. poster—“Any melon 
worth its sult is Morton’s.” 
National Printing & Engraving Co. 
was the lithographer. Needham, Louis 
& Brorby, Inc., the agency, Lyman 
Simpson the artist, and Carl Briese 


worth 


the art director. 

Third grand award was given 
American Oil Co. (Amoco) for its 
“Worth looking for” poster, which 
was produced by Gugler Lithographic 
Co. Agency the Jos. Katz Co.; 
artist—James Bingham; art directors 

Morris Needle and Harry Kullen. 

Medal winners also were selected 
in 14 different commodity classifica- 
‘special” group, and for 


tions and a 
two painted bulletin groups. Gugler 
Lithographic Co., in addition to its 
third grand medal award, produced 
seven of the fifteen winning posters 
in this section of the contest. U. S. 
Printing & Lithographing Co. took 
two of the 15 awards here, as did 
Compton & Sons, Inc., while one each 
was produced by Schmidt Lithograph 
Co., Spurgeon-Tucker Co., Continen- 
tal Litho Corp. and Conway Adver- 
tising Products. 

Awards were presented at a lunch- 
eon in Chicago’s Sheraton Hotel, 
March 24. Grand award winners re- 
ceived gold, silver and bronze medals 
for first, second and third places re- 
spectively. Bronze medals were given 
winners in each of the 17 other classi- 
fications and framed certificates went 
to second and third place winners 
there. Certificates of merit were also 
given for the remainder of the de- 
signs named as the “100 Best” in the 
contest. 

Entries were judged on value of 
the idea to create sales or promote a 
cause, while effectiveness and excel- 
lence of design, composition and ad- 
vertising technique also were con- 
sidered in the scoring to choose 
winners. 

Designs produced during 1953 in 
the field of outdoor advertising were 
eligible for the competition. Later 
this year Outdoor Advertising. Inc. 
will publish the “Poster Annual For 
1953” which will “100 
Best” and also others of merit entered 
in this contest.** 


carry the 
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Chicago Union and Employers 
Launch Dermatitis Research 


By H. H. 


HE Chicago Union Lithographers 

Health & Welfare Fund Board, 
at a meeting March 11, approved a 
plan, prepared by attorneys for all 
interested parties, providing for a 
research project on the cause and 
control of dermatitis in the litho- 
graphic industry. The work is to be 
conducted at Northwestern Univer- 
sity’s medical college in Chicago and 
work is to start immediately follow- 
ing ratification of the plan, expected 
shortly, by Northwestern’s Board of 
Trustees. 

Explaining the project, C. A. Nord- 
berg, president of Chicago Offset 
Printing Co., and chairman of the 
Health & Welfare Fund Board, said 
that under the plan $5,000 will be 
made available at once from the fund 
for one year of preliminary investiga- 
tion by the medical school. If, at 
the end of that period, the scientists 
decide that they are getting no where, 
the investigation will be dropped. 
If, on the other hand, it is felt that 
progress is being made, the Fund 
Board has agreed to contribute a 
total of $50,000 in installments of 
$10,000 a year for a total of five 
years. 

Dr. Herbert W. Rattner, noted 
authority on occupational skin afflic- 
tions and head of the Northwestern 
medical school’s department of der- 
matology, will direct the studies. 
with two assistants who, Mr. Nord- 
berg said, had started their work 
even before the March 11 conference 
was under way. 
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Slawson 


spondent 


The Chicago health and welfare 
fund was created some years ago by 
agreement between the Chicago 
Lithographers Association and Local 
1, A.L.A. Careful management of 
the money, coupled with what Mr. 
Nordberg characterized as “the 
splendid attitude of our employees 
who benefit from it,” has resulted in 
a surplus, a part of which is now to 
he devoted to the dermatitis research 
project. 

This fund, Mr. Nordberg said, was 
originally set up to provide an 
insurance program only for members 
of Local 1. 

“From the beginning,” he said, 
“the men in the shops of association 
member companies have been ex- 
tremely restrained in filing claims for 
benefits under terms of the insurance 
program. We have never had more 
than half a dozen cases where 
attempts were made to abuse the 
fund.” 

Under terms of the arrangements 
with the insurance company handling 
the insurance service, he explained, 
the latter is permitted to retain a 
certain percentage of the premiums 
for overhead and a reasonable profit. 
If claims do not eat up the premiums, 
the overpayment is returned to the 
union fund. 

In this way a healthy reserve has 
been built for emergencies and at 
present nearly $100,000 additional is 
still on hand. Casting about for some 
wise way to utilize this money, Mr. 


Nordberg said, the Fund Board, com- 








posed of three representatives of the 

Chicago Lithographers Association 
and three from the union, after due 
consideration of many possible sub- 
jects, decided on the dermatitis 
research project. 

Use of any results from the studies 
will not be restricted to the industry 
in Chicago, he stated, but will be 
made freely available to the entire 
lithographic industry. Since _ this 
means that lithographers nationwide 
will benefit, it was felt that union 
locals in other cities might want to 
participate. George Canary, president 
of Chicago Local 4, will accordingly 
present the matter to A.L.A.’s inter- 
national board, Mr. Nordberg said, 
for such recommendations as they 
care to make to other locals. 

Any help from these sources will 
he welcomed, he said, but he made 
it clear that this is primarily a project 
of Chicago Local 4 and the Chicago 
Lithographers Association and that 
if aid is not extended from the out- 
side, the Chicago Fund Board will 
still pay all costs of the Northwestern 
research studies. 

Mr. Nordberg was warm in praise 
of the attitude of the Chicago litho 
shop workers, manifested in their 
conscientious effort not to abuse the 
health and welfare program. It is 
almost unprecedented, he said, for 
such a sum of unused premium 
money to be returned to similiar 
union funds. He attributed this to 
“the high moral caliber” of the in- 
dustry’s employees in Chicago. 

Over the years, he said, he has 
acquired considerable knowledge and 
direct’ experience in management- 
labor relations. The situation in the 
Chicago lithographic field, he de- 
clared, is unique and without parallel 
anywhere. 

“We have never had any labor 
differences here,” he said. “Our 
training school, the Chicago Litho- 
graphic Institute, in which Local 4 
cooperates so wholeheartedly, is 
known the world around as a most 
unusual labor - management project. 
Now our new research program to 
solve one of the industry’s most 
serious health hazards, bids fair to 
become still another significant step 
in lithographic progress." ** 
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LITHO PRODUCTION 


Clinic 





by Theodore F. Makarius 


True Reproduction of Image 


LTHOUGH this article was 
A written in answer to a particu- 

lar request, the information is 
of general interest. The method of 
packing plate and blanket cylinders 
recommended here can be used ad- 
vantageously in most cases. However, 
when a press manufacturer recom- 
mends a suitable method for a speci- 
fic press, that method should be 
followed. 

In order to obtain a faithful re- 
production of the image on an offset 
press it is essential that you have an 
accurate setting of pressure between 
plate, blanket and impression cylinder. 

It is easy to understand the import- 
ance of proper settings on an offset 
press when you realize that it requires 
250 pounds of pressure per square 
inch to get a normal print, and that 
this print must be transferred to and 
from a rubber blanket. The slightest 
excess pressure will distort the dot 
structure when transferring from the 
plate to the paper. 

Here is the normal procedure for 
setting pressures on presses with 
bearers. The plate and blanket cylin- 
ders should be stripped of plate, 
blanket and packing. Next, determine 
which of the cylinders move in the 
settings. This is important because 
on some presses all three of the cylin- 
ders can be moved and on others one 
or two may be stationary. 
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If only the blanket cylinder moves, 
all roller settings should be left until 
after pressures are set. In this case, 
the adjusting screws on the blanket 
cylinder should be loosened, and the 
cylinder backed away from the plate 
cylinder. Care must be taken to loosen 
the proper screws, for in this instance 
the cylinder is equipped with two sets 
of adjusting screws, one for the plate 
and one for the impression cylinder 
setting. 

When the cylinder has been backed 
away, the pressure should be applied 
as it is in printing, and the cylinders 
placed in a position where the print- 
ing surface is in contact. Place a 
thickness gauge or strips of paper 
between the bearers of the plate and 
blanket cylinder. The adjusting screws 
should then be turned until the gauge 
or strips of paper pull with an even 
tension on both sides of the press. 
It is essential that the adjusting 
screws be moved in only the “on” 
direction until the proper setting is 
complete. If, by accident, one of the 
screws is moved too much and must 
be changed, release it more than 
necessary to make sure that when the 
proper tension is reached the screw 
is again moving in the “on” position. 
You have to be careful about this 
because there is always some play or 
lost motion in the adjusting screw 
mechanism and when the lock nuts 


are tightened the setting may be dis- 
turbed. 

When the space between the bearers 
is the same on both sides, remove 
the gauge or strips of paper and 
place a spot of ink (use your finger 
for this) in several positions on both 
blanket bearers. Then take up on the 
adjusting screws, one flat or face of 
the screw nut at a time, evenly on 
each side, and each time make a revo- 
lution of the cylinders with the pres- 
sure still on. As soon as the ink 
transfers from the blanket bearers to 
the plate bearers, lock the nuts on the 
adjusting screws. The press is now 
set to ride bearers and should be 
locked in this position. 

The next procedure should be pack- 
ing the plate to proper diameter. 
Normally the plate should be built 
to two-thousandths of an inch above 
the bearer, but in many instances 
bearer height is preferred. Since the 
required printing pressure is four- 
thousandths of an inch under most 
circumstances this means that the 
blanket must be built up to compen- 
sate for the difference. After the plate 
has been mounted and the required 
packing placed under it, the blanket 
should be mounted with what appears 
to be minus three-thousandths pack- 
ing. It is not easy to determine ex- 
actly the final thickness of a blanket 

(Continued on Page 129) 
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negotiations 
strike | af Racine 


settlement 


N ANALYSIS of contract nego- 

tiations and settlement of the 

strike at Western Printing & 
Lithographing Co., Racine, was com- 
piled and distributed during March 
by the Lithographers National Assn., 
New York. The strike, which lasted 
for 20 days during February, arose 
from disagreements between the com- 
pany and Local 54, Amalgamated 
Lithographers of America. Another 
strike at Western’s Poughkeepsie plant 
was continuing early in April. 

Highlights of the Racine negotia- 
tions and settlement were given as 
follows: 

WAGES: 

Original union demands—No new 
wage rates submitted. Union wished 
to get “verbiage” of contract settled 
before discussing wages. 

Union demands subsequent to origi- 
nal demands and prior to strike — 
(a) 13¢ cost of living allowance to 
become part of the base wage rates 
plus 10¢ per hour increase across-the- 
board, effective 9-1-53. (b) 10¢ per 
hour increase across-the-board effec- 
tive 9-1-54. 

Company’s offer prior to strike 
(a) 9¢ of 13¢ cost of living allowance 
to be made part of base rate, remain- 
ing 4¢ to remain as a “float”. (b) 
New cost of living allowance of 6¢ 
per hour effective 9-1-53, and another 
l¢ per hour effective 12-7-53. Note: 


the 6¢ per hour equal to the 4¢ per 
hour “float”, plus 2¢ per hour which 
was due on 9-1-53 under the previous 
cost of living clause. The l¢ per hour 
would have been on 12-7-53 under 
the previous cost of living clause. (c) 
10¢ per hour increase to all skilled 
workers effective 9-1-53. (d) 5¢ per 
hour increase to unskilled workers 
effective 9-1-53. (e) Additional 5¢ 
per hour increase effective 9-1-54 and 
9-1-55. (f) Several substantial classi- 
fication increases such as 10¢ addi- 
tional to artists, 5¢ to strippers. (g) 
Substantial additional increases of- 
fered to large 2 and 4 color pressmen 
as a part of proposal to maintain 
usual press manning. (h) Feeder 
operators, likewise, offered additional 
increases. 

Settlement — New Contract, Effec- 
tive 9-1-53. Terminates 8-31-56. (a) 
13¢ per hour cost of living allowance 
that was in effect on 8-31-53, made 
a part of the base rate. (b) 8¢ per 
hour across-the-board increase 9-1- 
53. (c) 8¢ per hour across-the-board 
9-1-54. (d) 8¢ per hour across-the- 
board 9-1-55. (e) Additional 7¥o¢ 
per hour to artists; 5¢ to strippers. 
(f) No cost of living plan. 


HOURS: 

Original union demands — (a) 35 
hour work week first and second 
shifts. (b) 30 hour work week third 
shift. 
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Union demands subsequent to origi- 
nal demands and prior to strike — 
35 hour work week as of 1-1-55 with 
no cut in weekly wages. 

Company’s offer prior to strike — 
(a) 36% hours all shifts 9-1-53 
through 8-31-55. (b) 35 hours 9-1-55 
through 9-31-56 without automatic 
increase by reason of shortening 
hours. 

Settlement — (a) 364% hours all 
shifts until 7-1-56. (b) Effective 7-1- 
56, 35 hours on all shifts with same 
weekly pay as for 3614 hours. 

The old contract provided for 3614 
hours, all shifts. 


VACATIONS: 

Original union demands — (a) 1 
day for each 5 weeks of employment 
for less than 1 year of service. (b) 
2 weeks after 1 year of service. (c) 
3 weeks after 2 or more years of 
service. (d) Prorating for employees 
who terminate employment. 

Union demands subsequent to origi- 
nal demand and prior to strike—(a) 
1 day for each 5 weeks of employ- 
ment for less than | year of service. 
(b) 2 weeks after 2 years of service. 
(c) 3 weeks after 7 years of service. 
(d) Prorating plan for employees 
who terminate employment. 

Company’s offer prior to strike — 
(a) 1 week for 1 year of service. 
(b) 2 weeks for 2 years of service. 
(c) 3 weeks after 10 years of service. 
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LNA analyzes the Western P & L union 
proposals, counter-offers, strike, and 
settlement compared with old pact 


id) No prorating or “earned days”. 
(e) © months credit for incoming 
journeymen. 

Settlement 


of service. (b) 2 weeks for 2 years 


(a) 1 week for 1 year 


ol service. (c) 3 weeks after 10 years 
of service. (d) 6 months credit for 
incoming journeymen toward | or 2 
weeks vacation. 

Old contract (a) 1 week for | 
year of service. (bh) 2 weeks for 3 
years of service. (c) No “earned 
days” or prorating. 

HOLIDAYS: 

Origi..al union demands — (a) 6 
paid holidays at shift rate if not 
worked. (b) Triple time for work 
performed on 6 holidays. (c) Em- 
ployees to be paid holiday if absent 
or laid off if holiday falls within the 
first 3 weeks following last day 
worked. 

Union demand after original de- 
mands but prior to strike Note: 
Issue settled prior to strike no 
additional demands. 

Company's offer prior to strike 
(a) 6 paid holidays when not worked 
(b) Shift pre- 
mium paid to those who regularly 
work on 2nd and 3rd shifts but not 


and not guaranteed. 


to employees who alternate between 
Ist shift and 2nd and 3rd shifts. (c¢) 
No work to be performed on 6 holi 
days. 
Settlement 
when not worked and not guaranteed. 


(a) 6 paid holidays 


(b) Shift premium paid to those who 
regularly work on 2nd and 3rd shifts 
but not to employees who alternate. 
(c) Note: 
will be performed on 6 holidays. 


Agreement that no work 
Old contract— (a) 6 paid holidays 
when not worked and not guaranteed. 
(b) Double time for work performed 
on 6 holidays. 
SHIFT DIFFERENTIALS: 

Original union demands—(a) 2nd 
shift — 1244%. (b) 3rd shift 20%. 

Union demand later but prior to 
strike—(a) 2nd shift—124%4%. (b) 
3rd shift 15%. 

Company offer prior to strike 
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(a) 1244%. tb) 3rd shift 15%. 
The settlement was the same, and 


so was the old contract. 


HEALTH AND WELFARE: 
Original union demands (a} 
Employer contribution of $2.00 per 
week per employee. (b) Union-em- 
ployer joint administration. (c) 
Record keeping in Union office. 
Union demand later but prior to 
strike 


withdrawn, but request that a con- 


(a) Original union demand 


tract provision include company’s 
health and welfare plan would not 
be withdrawn. 

Company's offer prior to strike 
(a) Company’s health and welfare 
plan to continue. 

Settlement — (a) Company's plan 
to continue. (b) No provision for 
health and welfare in new contract. 

Old contract — (a} Company plan 
Company administered. (bhi No 


provision in Old Contract. 


PRESS COMPLEMENT: 

Original union demands 
Color over 52” l 
Feeder Operator, | Helper. (b) Two 
Color over 34” ] l 
Feeder Operator, 1 Helper. (c) 4 
Color under 69” —2 Pressmen, 2 
Feeder Operators. (d) 4 Color 69” 
and over—2 Pressmen, 2 Feeder 
Operators, | Helper. (e) Web, 8 Cyl. 

same as 4 Colors 69” and over. 
(f) Note: All help to be Journeymen. 

Union demand later, but prior to 
strike—(a) Two Color 68”, 72” and 
76”—-1 Pressman, | Feeder Operator, 
| Tender. (b) 4 Color 58” and larger 

2 Pressmen, | Feeder Operator, | 


(a) One 


Pressman, | 


Pressman. 


Tender. (c) Web press — same as 4 


color 58” and larger — 2 Pressmen, 
| Feeder Operator, 1 Tender. 
Company's offer prior to strike 

(a) Large 2 color presses — 1 Press- 
man and | Operator — except when 
additional man needed. (b) Large 4 
color presses Ist Pressman, 2nd 
Pressman, 1 Feeder Operator. (c) 
Note: When additional man is needed 


because of nature of work. foreman 


to assign a man to a press. 

(a) All one color off- 
set presses—1 Pressman, 1 Operator. 
(b) 2 color offset presses smaller than 
50 x 68—1 pressman, 1 Operator. 
(c) Two color offset presses 50 x 68 
| Pressman, | Operator. 
(d) Four Color offset 
Ist Press- 


Settlement 


or larger 
1 Tender. 
presses 50) x 72 or larger 
man, 2nd Pressman (an apprentice). 
1 Onerator, | Tender. (e) All 22°4 
x 35” & Cyl. Web Offset Presses (4 
Color each side) —1 Pressman, 2 
Operators. ( {) Note: 
of new complement 9-1-54. 

Note: No contract 


Effective date 


Old contract 
provision but press complement as 
on 


(a) 2 color 68 
1 Operator with helper 


follows: press ] 
Pressman, 
assigned when work required. (b) 
2 color 76” press —1 Pressman, 2 
Operators, press used for running 
board. (c) 4 Color 68” and larger 

1 Pressman, 2 Operators, with 
helper asigned when work requires 


extra help. 


TERM OF CONTRACT: 

Original union demand Not 
specified, 

Later union demand prior to strike 

Two years, maximum. 

Company offer prior to strike 
Three years — with continuation of 
a revised cost of living allowance. 

Settlement — Three year contract 

9-1-53 te 8-31-56 with no cost of 
living allowance and no annual im- 
provement factor per se. 

Old contract—Three year contract, 
9-1-50 to 8-31-53 with cost of living 
allowance and 3% annual improve- 
ment factors effective 9-1-51 and 9- 
1-52. 

DISPUTE AND TRADE SHOP 

CLAUSES :* 

Original union demands W ord- 
ing same as in previcus contract. 

Later union demand prior to strike 

Standard wording** 

Company's offer prior to strike 
Wording same as in previous con- 
tract. 

Settlement 
previous contract. 


Wording same as in 


*Iording in Previous Contract 
“Dispute” Clause: In the event an em- 
ployer requests its employees to execute 
work (other than work actually in proc- 
ess in its plant) received from, or destined 
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for, any lithograpmic employer, or litho- 
graphic plant, with whom the Amalga- 
mated Lithographers of America has a 
strike, of which the Company has been 
advised by the Union in writing, then the 
Union shall be entitled to terminate this 
agreement forthwith as to such employer 
by notice in writing 

“Trade Shop” Clause: In the event 
the Company requests its employees to 
handle any work normally produced in 
a lithographic plant, which comes from 
any trade shop which is not under con 
tract with the Amalgamated Lithogra 
phers of America, then the Union shall 
be entitled to terminate this agreement 


by notice in writing 


*** Standard” Wording of Dispute and 
Trade Shop Clauses 

“Dispute” Clause The parties agree 
that the employees will not be required 
to execute work (other than work actu 
ally in process in its plant) received from 
or destined for any lithographic employer 
or lithographic plant, whether by dtrect 
or wmdirect methods, or any lithographic 
work previously and regularly produced 
by such employer or in any such plant, 
Amalgamated Lithogra- 
of which 


with whom the 
phers of America has a dispute, 
the Employer has been advised by the 
Union in writing. Furthermore, in_ the 
event an employer shall execute any such 
work, in whole or in part, then the Union 
shall be entitled in its discretion to termi 
nate this agreement forthwith by notice 
in writing. (/talics added) 

“Trade Shop” Clause: The parties agree 
that the employees will not be required 
to use any graining, camera, art ( produc- 
tion after camera) or platemaking work 
made in any shop which was not under 
contract with the Amalgamated Lithog- 
raphers of America. Furthermore, in the 
event the employer uses any such work 
in its plant, then the Union may in its 
discretion terminate this agreement as to 
such employer forthwith by notice in 
writing 


CHAIN SHOP CLAUSE: 

Original union demand — None. 

Later union demand prior to strike 
— (a) Chain shop clause, a new de- 
mand. (b} No settlement in Racine 
unless there is a settlement in Pough- 
keepsie plant: no settlement in Pough- 
keepsie unless there is a settlement in 
Racine. 

Company offer prior to strike 
No proposal. 

Settlement No chain shop pro- 
vision. 

Old contract 


vision. 


No chain shop pro 


Union's proposed “Chain Shop” word 
ing: The Union reserves the right not 
to handle any work in any plant of this 
Company which has another lithographic 
plant in any part of the United States or 
Canada against which any Local of the 
Amalgamated Lithographers of America 
or the International is on strike or locked 


out. %*® 


15,000 View Lithograph and 
Other Displays at POPAI Show 


N ESTIMATED 15.000 trouped 


through exhibits showing the 


latest designs and techniques in 
point-of-sale advertising, at the eighth 
annual Exhibit and Symposium of 
the Point - of - Purchase Advertising 
Institute, held at the Statler in New 
York, March 30, 31 and April 1. The 
event this year was the largest yet 
held. 

Exhibitors included many litho- 
graphing firms, as well as many other 
companies serving the point-of-pur- 
chase field, 

Displays incorporating record-play- 
ing, talking devices were shown again 
more prominence as 
retail Window, 


counter and floor displays of paper, 


this year in 
trafic stoppers. 


metal, wire. 


board, plastic, glass, 


wood, and including all kinds of 


electronic devices, light, motion, 
color, transparency, etc., were shown 
by exhibitors from coast to coast. 

Many displays featured self-service 
containers, leading the retail trend 
in this direction for numerous 
products in addition to food. 

Norton B. Jackson. executive direc- 
tor of the Institute, said that the 
combination of motion and entertain- 
ment of television is being trans- 
planted to the retail store — givin 
visual and audible product identifica- 
tion to the shopper by top names in 
show business. 

A definite 
volume was almost unanimously ex- 
100 of the 170 POPAI 
members questioned in a survey, Mr. 
Jackson reported. This is a direct 
result of keener competition for the 


increase in business 


pected by 


consumer dollar by the manufacturer. 
Newspaper advertising, the medium 
that brings the product as well as 
the news into the home, will have a 
more effective follow-through by this 
concentrated point-of-purchase adver- 


tising, he said. 
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The manufacturer is also recogniz- 
ing the increased needs for spurs to 
impulse-buying. A recent poll taken 
among 1300 supermarket shoppers in 
7 different cities indicates 38% of the 
products purchased were on impulse 
and 13% of decisions as to what 
brand were made at the time of 
purchase. Actually, then, 51% of the 
purchases were decided at the store, 
the survey showed. 

W. L. Stensgaard, president of 
POPAI and president of Stensgaard 
and Associates, Chicago, said that 
“see for yourself” sales stories; more 
action and showmanship in displays; 
more recognition in schools and col- 
leges of the art of selling and the 
science of merchandise presentation 
will make point-of-purchase a greater 
segment in the country’s advertising 


system. 


The annual symposium luncheon 
and panel discussions were highlights 
of this section of the program. Panels 
comprised merchandising specialists 
from the agency field, and leaders of 
companies using point - of - purchase 
materials in their national selling 


programs. 


William L. 


Stensgaard & 


Stensgaard, of W. L. 
Associates, Chicago, 
was moved from the presidency to 
chairman of the board of the insti- 
tute, succeeding Edward K. Whit- 
more, Oberly & Newell Lithograph 
Corp., New York. Donald 5, Hutchin- 
son, of Lutz & Sheinkman, New 
York, is the new president of POPAI. 
Stanley L. Wessel, of Stanley Wessel 
& Co., Chicago, was named executive 
vice president; Alexander L. Haft, 
Haft & Sons, New York, is second 
vice president; and Harry Fenster of 
I. Fenster & Sons, is treasurer. Norton 
B. Jackson 
director. ** 


continues as executive 





Cechnical 


SECTION 





TAGA Papers Previewed 


INAL preparations were being 
completed early in April for the 
annual meeting of the Technical 
Assn. of the Graphic Arts, and during 
March TAGA 


about most of the papers to be pre- 


released brief notes 


sented. 

The meeting will be held in the 
Schroeder Hotel in Milwaukee Mon- 
day and Tuesday, May 10 and 11. 
Twenty-one papers were prepared for 
the meeting by specialists in many 
phases of the graphic arts. Following 
ate brief notes concerning 17 of these 
papers. 

Vincent Hall and two fellow 
workers at the Springdale Labora- 
tories will talk about new tools for 
research in color reproduction. They'll 
stress the use of a new microdensito- 
meter for measuring edge quality, 
and of a densitometer equipped with 
a curve-plotting device. 

Warren Rhodes of Rochester Insti- 
tute of Technology will discuss tone 
and color control. Theoretical systems 
will be described for reducing vari- 
ability and for introducing variations 
to account for poor copy. Also, War- 
ren will talk about current methods 
for improving reproducibility, includ- 


50 


ing new instrumentation meters and 
statistical quality control. 

John Rydz and Vernon Marquart 
will review the new RCA Electronic 
Color Correction process. This big 
“black box” is still an electronic puz- 
zle to most graphic arts researchers. 
Their paper, covering mainly the 
preparation of suitable photographic 
separations, should help provide a 
better understanding of what these 
super-gadgets can do, and what we 
ean expect from them in the future. 

Phil Tobias will describe a method 
of color correction based on the ob- 
servation that two chromatic inks, 
plus black, can reproduce any color 
within the range of conventional 
four-color process inks. His scheme 
involves matching chromaticity by 
varying the amounts of the chromatic 
inks, and luminance by controlling 
the amount of black. 

Brent Archer, RIT, will discuss 
problems involved in reproducing 
gray scales with color processes, par- 
ticularly as needed by color-reproduc- 
eliminating manual 
color-correction schemes. Brent will 
talk about theoretical requirements 
for reproducing gray, and about ex- 
perimental results with a method used 


tion methods 


in determining gray-reproduction re- 
quirements for a particular set of 
conditions. 

Grant Beutner, Western Printing 
& Lithographing Co., expects to de- 
scribe his study of the simultaneous 
deposition of copper and vinyl lac- 
quer in forming bimetal plates. Best 
results are obtained with a modified 
lacquer, and his paper will describe 
some of the work he has done to 
achieve best results. 

L. E. Martinson of Eastman Kodak 
Co. will present some new data on 
Kodak Process Resist, including tone- 
reproduction curves and sample 
prints. 


John Bradford of Harris-Seybold 
Co. will present an analysis ot ink 
flow on the rollers of lithographic 
presses, using radioactive tracers, 
and Dolor Adams, also of Harris- 
Seybold, wili describe an experimen- 
tal arrangement using absorption of 
beta particles to measure the thick- 
ness of ink on storage surfaces. 


George Hammer and Willard 
Greenwood, Forbes Lithograph Mfg. 
Co., will talk about controlling atmos- 
pheric conditions in lithographic 
printing. They've developed a chart 
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for paper conditioning that they will 
present as a supplement to existing 
published material. 

Osmar Ullrich and Lew Walkup 
of Battelle Memorial Institute, and 
Robert Rossell, Engineer Research 
and Development Laboratories, will 
describe recently devised methods of 
preparing metal offset plates by xero- 
graphy. Although still under labora- 
tory development, this new applica- 
tion of xerography promises to pro- 
duce line work of a quality far 
superior to that expected from results 
with paper offset plates. The entire 
operation takes only five minutes, 
and plates as large as 27 by 30 inches 
have been made successfully. 

Al Hess will talk about using non- 
circular gears on press mechanisms 
where their characteristics are par- 
ticularly useful, such as on sheeters, 
sheet slow-down mechanisms, sheet 
transfers, and flat-bed press drive. 

Harry Lerner will describe a new 
continuous-tone printing process. 
Capable of runs of as many as 25,000 
impressions, he says this new offset 
method shows tonal graduation and 
resolution of detail on a par with 
Collotype. 

J. A. Easley of Dow Chemical’s 
magnesium department will review 
etching method 
magnesium 


the “powderless” 
making 
plates for line work. 
Harry Hull of R. R. Donnelley & 
Sons Co., has been working on the 
bleeding of some printing inks in 
high - humidity atmospheres. He'll 
describe a new test for estimating 


developed for 


bleed, based on deepening of color 
of a 5 percent printed tone stored 
at 100 percent relative humidity. 
D. J. Howe of Eastman will dis- 
cuss methods of measuring the dot 
negatives, details 
instrument which scans 


area in giving 
about an 
many dots in a given area of con- 
stant density and indicates the aver- 
age dot area. Although density of 
this area may differ from printing 
density, corrections can be applied. 
Robert Hobbs will describe a de- 
velopment by the National Bureau of 
Standards of a new kind of paper 
made from glass fibers. Formed on 
a conventional paper machine, this 


glass paper already has commercial 
uses. wk 


Cechnical 


BRIEFS 


These abstracts of important current 
articles, patents, and books are compiled 
as a service of the Lithographic Technical 
Foundation, Inc. They represent state- 
ments made by the authors and do not 
express the opinions of the abstractors or 
of the LTF. 

Since some of the abstracts are from 
abstract journals, LTF cannot furnish 
photostats of all of the original articles. 
If the title is marked with an asterisk, 
LTF has no further information than that 
contained in the abstract itself. Inquiries 
about these items should be sent direct to 
the source that is named. If you want 
copies of U. S. Patents, write direct to 
the Commissioner of Patents, Washington 
25, D. C. Send twenty-five cents for each 
patent desired. Make checks or money 
orders payable to “Treasurer of the U. S.” 


Photogra; . Tone and 
Gules Co 

Halftone Theory Debate Concluded. 

Dr. V. G. Harrison replies to W. B. 
Hislop. Process Engravers Monthly 60, 
No. 711, March, 1953, pages 78 and 83 
(2 pages). Dr. Harrison’s reply to W. 
B. Hislop in a continuation of their dis- 
cussion of the halftone process points out 
that the dot patterns made by an aperture 
with and without a lens are physically 
distinct. However, that they are fre- 
quently very similar he considers to be 
more or less fortuitous. 


A Novel Photographic Technique 
for Preparing Halftone Masters for 
Diazotype Reproductions. H. Carl 
How. Photographic Society of America 
Technical Quarterly Series II, 1, No. 1, 
February, 1954, pages 13-16 (4 pages). 
The technique of preparing a continuous 
tone photographic positive transparency 
for duplicating use in diazotype machines 
has been greatly improved by introducing 
a magenta halftone screen. The method 
assures at least three steps of additional 
contrast range and an increase in shadow 
area detail not possible in ordinary pro- 
cessing of transparent positives. The 
combining of line drawings and graphs 
with halftone subjects is accomplished 
with ease. A step by step laboratory pro- 
cedure of exposure, printing, and develop- 
ment is described. 


Two-Bath Fixation of Prints. J. I. 
Crabtree, R. W. Henn and R. F. Edger- 
ton. Photographic Society of America 
19b, No. 1, February, 1953, pages 10-16 
(7 pages). When using two successive 
fixing baths, solubilization of the silver 
halide is accomplished in the first bath, 
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Abstracts of Current Literature 
in the Graphic Arts 


If the title of the abstract is not marked 
with an asterisk, LTF can supply photo- 
stats of the original article. The charge is 
sixty cents per page plus six cents . 
Orders from c¢ nies or individuals 
who are not members of LTF cannot be 
filled until payment is received. Orders 
with payment enclosed receive immediate 
attention. 


Foreign sane may be obtained as 
photostats from the Library of Congress, 
Washington, D. C. 


LTF also has mimeographed lists of (1) 

“Periodicals Abstracted by the Research 

rtment” and (2) “Books of Interest 

to Lithographers.” These are available for 

ten cents each in coin or U, S. stamps. 

Lithographic Technical Foundation, 1800 
S. Prairie Ave., Chicago 16, Il. 


while the second, relatively fresh bath, 
is used to wash out the complex 
silver thiosulfates formed in the first 
bath. It is these salts which decompose to 
form over-all stain on prints which con- 
tain residual silver; hence the useful life 
of a print fixing bath is largely deter- 
mined by the silver content. The accumu- 
lation of silver in the second bath is de- 
pendent upon (a) the silver content of 
the emulsion, (b) the amount of image 
developed, and (c) the rate of carry-over 
from the first bath. It is customary to 
advance the relatively slightly used sec- 
ond bath at the end of each cycle to re- 
place the first. This introduces more 
silver into the system on succeeding 
cycles, but equilibrium is soon reached 
with approximately a one-third increase 
in the silver content of the second bath. 
The economy of two-bath fixation is con- 
siderable, it being possible to process 200 
prints per gallon as against 50 in a single 
bath with the same final degree of print 
permanence. 


Elements of Color Process Repro- 
duction. 2. Filters, Filter Factors 
and Gray Scales. Andy Perni. Modern 
Lithography 21, No. 8, August, 1953, 
pages 40-41 and 123 (3 pages). The use 
of filters, filter factors, and gray scales 
in color separation work is described. 


Ibid., 5. Masking and Separations 
from Transparencies. Andy Perni. 
Modern Lithography 21, No. 11, Novem- 
ber, 1953, pages 59-60 (2 pages). A sim- 
plified, clear description of masking with 
color transparencies is given. Film, de- 
velopers, and filters are recommended for 
good separations. For details, Eastman 


5] 





Kodak's “Masking for Photomechanical 
Reproduction” should be used as the 


reterence 


Ibid., 6. Continuous Tone Retouching 
for Separation Negatives. Andy Perni 
Vodern Lithography 21, No. 12, Decem- 
ber, 1953, pages 44-45 (2 pages). The 
common faults in transparencies are 
enumerated and appropriate methods for 
color correction retouching are listed to 
correct these faults. Uncorrected separa 
tion negatives give a final result that is 
accurate while 
results as high as 9% 


around 65% corrected 
negatives give 


correct 


Ibid., 7. Making Halftone Positives 
(Conclusion of Series). Andy Perni 
Modern Lithography 22, No. 1, January, 
1954, pages 45 and 113 (2 pages). The 
production of halftone positives from the 
separation negatives ts discussed, with ap 
proximations for producing good positives 
based upon the preparation of the separa 
tion negatives described by the author in 


six previous articles in this publication 


Planographic Printing Processes 
Dry Relief Offset on the March. 


Canadian Printer and 
11, November, 1953, 
Dry relief offset has 


Bernard Sears 

Publisher 62, No 
pages 37-38 and 46 
proven advantageous im certain special 
helds of printing. ne of its most im 
portant improvements is the fast method 
of etching of magnesium plates which 
impressions without 
breaking down. Battelle Technical Re 
view 3, No. 2, February, 1954, page 96a 


take millions of 


*Process for Producing Lithographic 
Printing Plates. (’. S. Patent 2,637,939. 
W. J. Hausman. Official Gasette 670, 
No. 2, May 12, 1953, page 390. 1. A pro 
cess for producing a lithographic plate 
which comprises brushing one side of a 
sheet of at least 99% pure aluminum with 
a first brush having relatively 
steel bristles to tear the skin of the sheet 
and to form a coarse grain, brushing said 
side of said sheet with a steel brush hay 


coars 


mg relatively finer bristles to subdue the 
coarse grain formed by said first brush, 
immersing said sheet in a saturated aque 
ous solution of calcium hydroxide main 
tained at a temperature between 175” F 
aml 185” F 
25 seconds to about 55 seconds, and 


water scrubbing and drying said plate 


for a period of from about 


*Etching of Printing Plates. ('. \ 
Patent 2,647,864. Daniel L. Goffredo 
Chemical Abstracts 47, No. 20, October 
25, 1953, Column 10772. The top member 
of a bimetallic plate is made of a metal 
lower in the electromotive series than 
the base material. If a copper-plated 
zine plate is used, the copper is removed 
under the nonresistant portion of the re- 
sist by chemical methods. The exposed 
portion of the zime is then etched by a 
blast etch to produce the relief image. A 
suitable etchant contains 300 g. CuSO, per 
liter of water, 10 ce. concentrated HNO, 
as oxidizer, 100 cc, aerosol OT (aqueous 
solution of diocty! Na_ sulfosuccinate), 
10 grams Na carboxymethylcellulose as 
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Research, Engr. Council Follows TAGA Meeting 


HE Research and Engineering 
Council of the Graphic Arts 
Industry will hold a technical confer- 
ence on color photography and color 
printing at its annual meeting May 
12-13-14 in Kalamazoo, Michigan. 
The first day will be devoted to a 
combined meeting of the planning, 
publication, & means, and 
executive committees. In addition. 


ways 


condensed reports on progress in re- 
search for the graphic arts industry 
will be presented. 

Thursday, May 13, will comprise 


a technical conference on color 


photography and color printing. The 
program includes: 
“Impact of Color Its Aspects!” 
(Speaker to be announced.) 
“Seeing Light and Color” Ralph 
M. Evans, director of Color Tech- 
nology Division, Eastman Kodak Co., 


Rochester. 


As It Relates to Color 


“Paper 


additives, and 10 grams clay as abrasive 
Copper is deposited from the solution and 
adheres to the edges of the etched pits 
As oxidizer HO. or NaNOs can also 
be used. Other additives are gelatin, ce 
tergents, and thickeners. For zinc-coated 
magnesium plates, suitable etchants con- 
tain ZnChk and CuSO, or HCl and 
CuSO, 


*Measuring Surface Roughness. 
Canadian Metals 16, October, 1953, pages 
66-67 Describes electronic roughness 
tester, particularly suitable for workshop, 
which can be used for the above against 
chosen standards. Table and diagram 
Battelle Technical Review 3, No. 1, 
January, 1954, page 32a. Canadian Metals 
is published by Westman Publications 
Ltd., 137 Wellington Street, West, Tor 
onto, Ontario, Canada 


Paper and Ink 


The Care and Storage of Offset Inks. 
R. S. Shepherd. National Lithographer 
61, No. 2, February, 1954, page 29 
Recommendations are made _ regarding 
proper care of offset inks, namely. 1. buy 
inks without driers if they are to be 
stored, 2. consult ink maker regarding 
amount and type of driers to be added, 
3. keep inks away from excessive heat 
or cold, 4. do not return inks from foun 
tains to cans for future use, and 5 
always smooth down surface of any ink 
remaining in cans and cover with waxed 
wr oiled paper, before storing. 


Printing,” William A. Kirkpatrick, 
vice president and technical director, 
Allied Paper Mills, Kalamazoo. 

“Process Printing and Inks,” Fran- 
cis L. Wurzburg, Jr., sales engineer, 
Printing Ink Division, Interchemical 
Corp.. New York. 

“Control of Color During Printing 
Production.” (Speaker to be an- 
nounced. } 

“More Brilliant Color 
With Fluorescent Materials,” Henry 
D. Ferguson, vice president charge 


Printing 


of research, Lawter Chemicals, Ine., 
Chicago. 

On Friday several plants in the 
Kalamazoo area will be visited. 

Additional information concerning 
this meeting and conference may be 
obtained by writing to the Research 
and Engineering Council of the 
Graphic Arts Industry, Ine., 719 
Fifteenth Street, N. W., Washington 
5. B.C. 


Ink Plant Observer. I. M. Bernstein 
{merican Ink Maker 32, No. 2, February, 
1954, pages 51, 63 and 65 (3 pages). The 
use of ultrasonics for pigment disper- 
sion in inks is discussed. Apparently the 
major limitation is the low power densi- 
ties available as compared to conventional 


three roll mills. 


Control Instruments for Offset Lith- 
ography. IV. Henry R. Long. Na- 
tional Lithographer 61, No. 1, January, 
1954, pages 26-36 (11 pages, including a 
Instruments for mea- 
properties are 


digest of 8 pages). 
suring and ink 


briefly described. 


paper 


*Drier Technology Developments. 
Charles Gardner. Paint and Varnish 
Production 43, No. 6, 1953, pages 38-76. 
The introduction of calcium napthenate 
as a replacement for lead in alkyds and 
phenolic varnishes, and as a haze mini- 
mizer in alkyds was the first of a series 
of new developments in drier technology. 
Cerium napthenate, another development, 
did not by itself prove a suitable cobalt 
substitute, showing only fair drier prop- 
erties and excessive yellowing. A com- 
bination, however, termed rare earth 
napthenate, comprising 50% cerium and 
50% lanthanum, together with infinitesi- 
mal traces of praseodymium and neodymi- 
wn, gave excellent results both as to 
baked drying speed, absence of discolor- 
ation, improved mar resistance and im- 


proved adhesion. Rare earth napthenate 
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mie  CimeMa ula to do a 


chemist’s work 


If you have a chemist on the pay- 
roll, it might make sense to com- 
pound your own chemicals. But if 
you don’t, better use Kodak’s 
know-how and facilities. Careful 
analytical and mixing techniques 
assure the user of a dependable 
uniformity from one package to 
another year after year. Without 
this uniformity, days of expensive 
camera work can be wasted in 
minutes. 

Kodalith, Kodalith Fine Line, 
and Kodak Magenta Developers; 
Kodak Rapid Liquid and Koda- 
lith Fixers; plus a wealth of con- 
venient chemical items—all exhibit 
this deserved reputation for work- 
ing the same all of the time. Your 
dealer stocks them all. 


GRAPHIC ARTS DIVISION 
EASTMAN KODAK COMPANY 
Rochester 4, N. Y. 


y 
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4% metal content used in the amount of 
0.3% to 0.08 metal based on the resin 
solids, gives, compared with other metal- 
lic driers, increased cross linking in 
baked finishes with resulting tougher and 
harder films, as well as improved water 
amd soap resistance. Zirconium, the third 
development, in the form of a metal com- 
plex, subsequently was found to be a 
satisfactory partial substitute for cobalt 
and manganese in air drying systems, and 
can be used to replace 40% of the cobalt 
or % of the manganese. A still more 
recent development is the use of methy] 
ethyl ketone peroxide, dodecylmercaptan 
and diethylaniline as cobalt activators for 
the air drying of polyester resins. Ameri- 
can Ink Maker 32, No. 2, February, 1954, 
page 43 (abstract only). 


Cause and Correction of Difficulties 
with Offset Papers. William Beckett. 
National Lithographer 61, No. 1, Janu- 
ary, 1954, pages 40-42 (3 pages). The 
properties of paper which cause it to 
change size with R.H. are described and 
methods of controlling size changes are 
suggested. Other causes for mis-register 
are unevenly set grippers, creepy blank- 
ets, distorted plates, and poor paper 
trimming 


Properties as Related to 


Paper 
William H. Bureau. 


Printability. III. 


Printing Equipment Engineer 84, No. 4, 
January, 1954, pages 30-32 (3 pages). 
Smoothness, as distinguished from gloss, 
refers to the actual paper surface con- 
tour. The influence of paper making raw 
materials, paper machine operation, and 


coatings on smoothness is discussed. The 
importance of smoothness for letterpress, 
rotogravure, and offset lithography is 
determined by the fineness of screen used 
since the rougher the surface, the poorer 
the contact between ink and paper 


IV. Opacity. William H. 
Bureau. Printing Equipment Engineer 
84, No. 5, February, 1954, pages 46-48 
(3 pages). Opacity, the ability of paper 
to stop light transmission, is becoming 
of greater importance because of the 
trend towards lighter basic weight papers. 
The physics of opacity, why papers dif- 
fer in this property, and how it is 
measured are discussed 


Lithography — General 


Thoughts on Damping. J. Torland 
Modern Lithographer and Offset Printer 
49, No. 9, September, 1953, pages 25-27 
(3 pages). Dampening of plates and ink 
emulsification are two problems which 
are usually due to one condition, that of 
setting of dampeners. Troubles that arise 
due to settings, and recommended man- 
ner of setting them to remedy the 
troubles, are mentioned. Simple daily 
care would remedy most other problems 
relating to dampeners 


Ibid., 


Is Offset Suited for Magazine Pro- 
duction? Irving B. Simon. Modern 
Lithography 22, No. 2, February, 1954, 
pages 34-36 (3 pages). A discussion of 
the relative abilities of letterpress, grav- 
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ure and offset to meet the demands of 
magazine production, with mention of 
the better known magazines being printed 
by offset 


How to Conserve Your Rollers. 
Pamphlet issued by Ideal Roller and 
Manufacturing Company, 2 pages. Rol- 
lers are important part of all printing 
presses and are one of the most important 
supplies bought. All plants should be pre- 
pared in case of any emergency to have 
sufficient replacements that are in usable 
condition. Information regarding the 
proper care of all rollers is given, with 
necessary precautions. 


“The Chemistry of Lithography.” 
Modern Lithographer and Offset Printer 
50, No. 1, January, 1954, pages 36-37 (2 
pages). Comments on the value of Hart- 
such’s book “Chemistry of Lithography” 
in explaining the chemical reactions of 
the lithographic process to the craftsman. 


Air Conditioning at Palm Bros. 
Decal Co. William H. Junker. Modern 
Lithography 22, No. 2, February, 1954, 
pages 54, 56, 59 and 60 (4 pages). How 
the installation of humidity conditioning 
enables the company to simplify and 
standardize procedures, increase produc- 
tion and maintain product quality. Details 
of the control operation are given. 


Control Instruments for Offset Lith- 
ography. I. Henry R. Long. National 
Lithographer 60, No. 10, October, 1953, 
pages 26-30 (5 pages). Instruments for 
measuring blanket thickness and packing 
while on the press are listed. Also pic- 
tures and descriptions of other thickness 
and length measuring instruments are 
given 


Graphic Arts — General 


Humidity Control in the Printing 
Plant. L. L. Covert. Canadian National 
Research Council Technical Information 
Service Report No. 30, October, 1953, 8 
pages. Discusses trouble from static elec- 
tricity, paper curling, and poor inking 
caused by improper humidity control. 
Tables and 15 references. Battelle Tech- 
nical Review 3, No. 2, February, 1954, 
page 96a. 


Lighting for Printing Plants. T. E. 
Pickering. Modern Lithographer and 
Offset Printer 50, No. 1, January, 1954, 
pages 24-26 (3 pages). A general discus- 
sion of the fundamental requirements and 
the specialized problems of lighting for 
printing plants, Among the problems dis- 
cussed are copyboard lighting, retouch- 
ing benches, examination of progressive 
proofs, and compositing. 


Printing Accidents. Modern Litho- 
grapher and Offset Printer 50, No. 1, 
January, 1954, pages 21-2. An excerpt 
from “Accidents, How They Happen, 
and How to Prevent Them,” published 
for the Factory Department, Ministry of 
Labour and National Service, H. M. 
Stationery Office, which cites two ex- 


amples of serious accidents occuring dur- 
ing the operation of printing machinery 
with suggestions for prevention. 


German Irkless Printing. American 
Newspaper Publishers Association Re- 
search Bulletin 83, February 10, 1954, 
pages 15-16 (2 pages). A method for 
making a visible impression without ink 
has been developed by a German firm. 
Two sheets of treated paper are separated 
by a thin film of gelatin. Under pressure 
from a type character, the gelatin is 
broken, the sheets come into contact, and 
a reaction between them results in a 
visible image of the type character 
making the impression. A somewhat 
similar process has recently been an- 
nounced by National Cash Register Com- 
pany, Dayton, Ohio. The company be- 
lieves their process will find immediate 
application in making up to seven copies 
of correspondence without a typewriter 
ribbon or carbon paper. Six or seven 
sheets of special paper are fed into a 
typewriter. A colorless chemical coating 
is present on the underside of the top 
sheet of paper. The impact of a type 
character forces the chemical into con- 
tact with a coating on the face of the 
second sheet, which turns blue wherever 
it has been struck. try 


o 
NYU Plans Quality Seminar 

The fourth statistical quality con- 
trol seminar for management person- 
nel in the graphic arts industries will 
be conducted by New York Univer- 
sity’s Division of General Education 
from May 17 to 21. 

Production, management, and sales 
executives from the fields of printing, 
lithography, paper converting, fold- 
ing cartons, paper, printing inks, and 
publishing are expected to attend the 
seminar. Day and evening sessions 
will be held at NYU’s Washington 
Square Center. 

The seminar staff includes Donald 
Macaulay, president, Paper Quality 
Control, Inc., Chappaqua, New York; 
John W. Enell, assistant professor of 
industrial engineering at NYU; Aug- 
ust B. Mundel, quality control direc- 
tor, Sonotone Corporation; Richard 
Shaffer, president, Technical Associa- 
tion of the Graphic Arts; Paul C. 
Clifford, editorial board member, 
“Industrial Quality Control.” 

Also, Carl Noble, director, 
sumer acceptance department, Kim- 
berly-Clark Corporation; B. E. Sooy 
of the Wolverine Carton Company, 
Grand Rapids, Michigan; Edward 
Duffie, assistant to the production 
vice president, Doubleday and Com- 
pany; William MacCrehan of the 


con- 
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Now in production 


HARRIS 


OFFSET 


PRESS 


... the smallest professional press in the industry 





From the floor up, this completely new 14 x 
20” commercial job press is built for fast 
change-overs, fast makeready and fast run- 
ning. And it’s every inch a Harris. 
Everything about this new press spells more 
profit for job printers. It handles the wide 
range of stocks expected of job presses. It runs 
at speeds up to 7000 sheets an hour. Its print 
quality is comparable to larger Harrises—and 
that means the best in the business. It will 
outproduce any other sheet-fed press of its 


size. It’s ideal for standard form work, letter- 
heads, and 9 x 12” bleed pages. It’s a sweet 
press for multicolor. 

Makeready and running are so easy that 
you will find this press a new experience in 
operating simplicity and convenience, Its built- 
in controls and automatic features are much 
more complete than on other small job presses, 

Above all, this is a Harris professional press. 
If you do any job printing, you can’t afford 
not to have this new Harris. 


fine graphic arts equipment 


HARRIS-SEYBOLD COMPANY 


GENERAL OFFICES: 4510 East 71st Street * Cleveland 5, Ohio . + for everybody’s profit 


MODERN LITHOGRAPHY, April, 1954 55 





quality control division, Bendix Air- 
craft; and James Cowie, quality con- 
trol director, Newman-Rudolph Litho- 
graphing Company, Chicago. 

The five-day training program will 
stress statistics, fundamental control 
charts, sampling plans, and other 
quality control tools. The subject will 
be approached on a_ non-technical 
level, with all necessary mathematical, 
statistical, and graphic techniques 
developed at seminar sessions. 

Further information can be ob- 
tained from Assistant Professor Sid- 
ney G. Roth, 
Education, New York University, 3 
Washington Square North, New York 


4, New York. 


Division of General 


Brochure for Youth Guidance 

To interest young people in choos- 
ing the graphic arts industry for their 
career, and to help in assuring a 
continuous supply of qualified man- 
power for the industry, a new re- 
cruitment brochure has been pub- 
lished and is now being distributed 
by the 
Graphic Arts Industry. Produced in 


Education Council of the 
cooperation with Printing Industry 
of Cleveland, the recruitment bro- 
chure is printed in two colors, illus- 
trated, and written in language ad- 
dressed to junior and senior high 
school students. 

Over 4000 copies of the brochure 
have been purchased at $1.50 per 
copy by 22 local printing trade groups 
for free distribution among local 
schools, libraries, and guidance coun- 
selors. Each purchaser of the bro- 
chure has been provided with a de- 
tailed statement as to the effective 
utilization of the brochure in inter- 
esting qualified young people to con- 
sider the printing industry as their 
career. 

A feature of the brochure is its 
adaptability for local use. Space is 
provided on the inside back cover 
and two other pages for inserting 
information concerning the local 
industry or 


graphic arts printing 


plant. Space is also provided for 
tipping in a postal card to be mailed 
by interested young people seeking 
an interview, 

Lawrence G. Meyerson, Bond Print- 
ing and Engraving Co., Cleveland, is 


96 


chairman of the Education Council's 
recruitment and selection committee 
as well as of the Cleveland committee. 

Elmer G. Voigt, vice chairman 
of the board, Western Printing and 
Lithographing Company, Racine, 
Wisconsin, and president of the Edu- 
cation Council, in commenting on the 
publication of the secruitment bro- 
chure, said, “We consider this bro- 
chure as one of the most important 
initial actions taken by the Education 
Council in its program to solve the 
shortage of well-qualified young peo- 
ple in the graphic arts industry. We 
are now engaged in several other 
projects built around the utilization 
of this brochure, among which are 
the publication of a booklet concern- 
ing the printing industry for use by 
professional guidance counselors, and 
the publication of a text for use by 
industrial arts teachers in conducting 
stimulating and worthwhile graphic 
arts educational in the 
schools. These, and other projects in 
the planning stage, will serve to pro- 
vide our industry with a continuous 
supply of qualified and well-trained 


programs 


young people.” 
For additional 
cerning the Education Council and 
its program, write to Education Coun- 
cil of the Graphic Arts Industry, Inc., 
719 Fifteenth Street, N. W., Wash- 


information con- 


ington, D. C. 


° 

Surface 3-D Still Sought 
Surface 3-D, that is, production of 
stereoscopic pictures on flat paper 
sheets, which may be viewed without 


spectacles or other ocular apparatus, 
is presaged in developments shown 
in Hollywood last month. Paul A. 
Hesse, photographer, and his assist- 
ant, Harry Prever, disclosed a simpli- 
fied process for the taking of mul- 
tiple-image pictures, corresponding to 
right- and left-eye views, upon a 
single plate and through the elements 
of a lenticular screen placed over the 
plate or film. When such images are 
viewed through a similar lenticular 
screen placed over the print, a stereo- 
scopic picture is seen. 

The image may be printed either 
on bromide paper or as positive color 
transparencies. These are the forms 
in which they are being commercially 


pre duced, 


Einson-Freeman Co., Long Island 
City, N. Y. lithographers, is reported 
doing research to attain reproduc- 
tion of these 3-D pictures on the 
press and in volume quantities. 
Means to that end appear to consist 
of “printing the viewing screen” in- 
stead of applying it manually to 
register as in the Hesse - Prever 
method. 

In a liaison long since established 
between Hesse and Einson-Freeman, 
the former studio now takes the 
original 3-D views in its special 
camera-lens assembly and forwards 
these to the Long Island plant for 
conversion into printed pictures by 
way of the press. 

The Hesse-Prever lens is a simpli- 
fied form of the Bonnett system de- 
veloped in France. The lens is formed 
of glass mounted in a rectangle of 
steel some 15 inches long and four 


Behind the front ele- 


lens, are 


inches wide. 
simple 
These act as 


ment, a_ single 
arranged 20 prisms. 
single lenses of fixed focus. 

Upon the film surface they place 
20 images, superimposed, with one 
strobe flash opening of the shutter. 
Striking the film through the lenticu- 
lar screen, each image is broken into 
lines. 

Between ary two adjacent lines of 
one image are arranged in order lines 
representing all the other 19 images. 
Thus, when viewed, the right eye 
sees “behind” a lens element only 
the normal right-eye image, and the 
left eye sees only the left. 

It has seemed impossible to “print” 


a lenticular screen composed of 
separate lens elements in the form 
of rounded ridges, 63 to the inch, 
upon an image placed in register on 
flat paper. The elements must have 
depth and appreciable thickness in 
order to function as a lens, it would 
be assumed. 

While undisclosed, the method now 
being used to impress such a viewing 
screen with printing alone. 
after the 
printed, consists essentially of “break- 


press 
line-formed picture is 
ing up” the images so that they are 
partially obscured from the eyes, this 
giving an effect similar to that 
achieved by manually placing a pre- 
fabricated screen over the picture. 
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4 color offset reproduction 


WARREN’S 


Lithographic Papers 
Lusterkote + Offset Enamel + Overprint Label C1S + Sebago Label C1S 
Fotolith Enamel + Silkote Offset 





PAPER MERCHANTS 
who sell and endorse 
Warren’s Standard Printing Papers 


A:many, N.Y 
ATLANTA, Ga 
Bactimone, Mo 
Banoor, Maine 
Baton Rowor, La 
Bimminouam, ALA 
Bower, Ipano 


Hudson Valley Paper Company 
Sloan Paper Company 

The Barton, Duer & Koch Paper Co 
Brown & White Paper Company 
Louisiana Paper Company, Lid 
Sloan Paper Company 

Zellerbach Paper Company 

Storrs & Bement Company 

j The Century Paper Co., In 
} Henry Lindenmeyr & Sons 
Carter, Rice & Company Corp 
The Alling & Cory Company 

| Franklin-Cowan Paper Company 
rescent Paper Company 
{ Caskie Paper Company 
| Virginia Paper Company 

Southern Paper Company 

{ Chicago Paper Company 

( McIntosh Paper Company 

The Diem & Wing Paper Company 
{ The Petrequin Paper Company 

; The Alling & Cory Company 
Cotumeus, Onto The Cincinnati Cordage & Paper Co 
Concorn, N. H C. M. Rice Paper Company 
Otlmated-Kirk Company 

Hull Paper Company 

Carpenter Paper Co 
{ Western Newspaper Union 

| Newhouse Paper Company 
Seaman-Patrick Paper Company 
Newhouse Paper Company 
Zellerbach Paper Company 
Olmated-Kirk Company 
Zellerbach Paper Company 
Quimby-Walstrom Paper Co 
The John Leslie Paper Company 
The Alling & Cory ¢ ompany 
{ Henry Lindenmeyr & Sons 

( Storrs & Bement Company 

8. Bosworth Company 

Crescent Paper Company 
Townsend Paper Company 
Virginia Paper Company, In 
Midwestern Paper Company 
Kansas Crry, Mo { Wertgame Sunes Gempens 
Southern Paper Company 

The Weissinger Paper Company 
Western Newspaper Union 
Arkansas Paper Company 
Zellerbach Paper Company 
Zellerbach Paper Company 

Miller Paper Company 

Caskie Paper Company, Inc 
Southland Paper Company 
Nackie Paper Company 

{ The John Leslie Paper Company 
’ Newhouse Paper Company 
Mowe, Its Newhouse Paper Company 
Mowtroompmry, ALA Weaver Paper Company 
Nasnvicce, Tenn Clements Paper Company 
Newark, N. J Henry Lindenmeyr & Sons 
Storrs & Bement Compan 


hoston, Mass 


Burrato, N. ¥ 
Cuamepaton, Itt 
Cuaacorts, N, ¢ 
Cuatranoooa, Tenn 
Cmrcaoo, li 
Cancinnati, Onto 


Crevetann, Omo 


Dattas, Texas 
DayrTow, Omo 
Denver, Coro 


Des Motes, Lowa 


Derrorr, Micn 
Dusueue, lowa 
Evoens, One 

Fort Woetu, Texas 
Pareno, Cat 

Graanp Rarips, Micn 
Gmeat Faris, Mont 
Hannmsunc, Pa 


Hartroap, Conn 


Hovusron, Texas 
Inpianaroim, Inp 
Jackson, Mums 
JACKSONVILLE, 


Kaoxvitse, Tenn 
Laneino, Mic 


Larrie Rock, Ar 


Lowe Beacon, Cat 
Los Anoe.es, Cat 
Loueviine, Ky 
Lyncnsune, Va 
Memrnis, Tenn 
Mu.wavuKer, Wa 


Minnearoin, Minn 


Henry Lindenmeyr & Sons 
Bulkley, Dunton & Company 
Alco Paper Company, Inc 
Henry Lindenmeyr & Sons 
j The Alling & Cory Company 
E.. Linde Paper Company 
New Your City The Canfield Paper Gambenr 
Marquardt & Company, In 
Ne hlosees Paper Corporation 
Zellerbach Penes Company 
Western Newspaper Union 
Field Paper Company 
D. L. Ward Company 
Puapecena, Pa The J L. N. Smythe Company 
chuylkill Paper Company 
Zellerbach Paper Company 
The Alling & Cory Company 
C. M. Rice Paper Company 
Zellerbach Paper Company 
Narragansett Paper Co., Inc 
Carter, Rice & Company Corp 
Storrs & Bement Company 
Zellerbach Paper Company 
B. W. Wilson Paper Company 
Virginia Paper Company, Inc 
The Alling & Cory Company 
Zellerbach Paper Company 
Beacon Paper Company 
Tobey Fine Papers, Inc 
{ The John Leslie Paper Company 
Newhouse Paper Company 
Sact Lage Crry, Uran Zellerbach Paper Company 
San Antonio, Texas Shiner-Sien Paper Company, Inc 
San Dinoo, Cat Zellerbach Paper Company 
Saw Paancmoo, Cat Zellerbach Paper Company 
San Joss, Cat Zellerbach Paper Company 
SeaTrie, Wasn Zellerbach Paper Company 
Suraeverort, La Louisiana Paper Company, Lid 
Sronane, Wasnt Zellerbach Paper Company 
{ The Paper House of New England 
Bulkiey, Dunton & Company 
Zellerbach Paper Company 
The Alling & Cory Company 
The Commerce Paper Company 
Henry Lindenmeyr & Sons 
Troy, N.Y Troy Paper Corporation 
Tuten, Onta Tulsa Paper Company 
Waco, Texas Olmsted-Kirk Company 
Watta Waita, Was Zellerbach Paper Company 
Wasninoron, D. ¢ Stanford Paper ¢ company 
Whronrra, Kan Western Newspaper Union 
Yanima, Wasn Zellerbach Paper Company 


New Haven, Conn 


New Oareans, La 


OaKtann, Cal 
Oxntanoma Crry, ORLA 
Omana, New 


Puoentm, Aniz 
Prrrsauron, Pa 
Portianp, Maine 
PorTLanp, Ons 


Paovipence, R. I 


Rewo, Nev 
Ricnumonn, Va 


Rocunster, N. Y 
SACRAMENTO, Cal 


Sr. Loum, Mo 


Sr. Paut, Minn 


Srainorieto, Mass 


STroonton, Cat 
Svaacusm, N.Y 
Totepo, Omo 
Taenton, N. J 


EXPORT AND FOREIGN 


New Yor Crry (Export) National Paper & Type Co 
# catves in Latin Amerwa and West Indies 
New Yors Crrv (Export) Moller and Rothe, Inc 
20 countries in Latin America and West Indies 
New Yoru Crrvy (Export) Muller & Phipps (Asia) Lid 
Belgian Congo, Burma, Ceylon, China, Hong Kong, Leeland, 
India, Malaya, Philippine Islands, South a 
AUSTRALIA { Ball Limited 
New Zeacanp B. J. Ball (N. Z.), Led 
Hawauan Istanps Honolulu Paper Co., Ltd 
Agents for Zellerbach Paper Company 














—_—_—— 


Caterrittar Tractor Co. Puorocraru 


WARREN’S 
Lithographic Papers 


Lusterkote + Offset Enamel + Overprint Label C1S + Sebago Label C1S 
Fotolith Enamel + Silkote Offset 


Warren’s LusTERKOTE COVER 
provides a mirror-like glossy surface 
that contributes brilliance to the 
highlights and colors in lithographic 
reproduction. Now available with 


the lustrous finish on both sides of 


the paper. 

Warren’s Orrset ENAMEL is a 
double coated paper for the printing 
of pictures by offset lithography. 
Double coating improves printabil- 
ity and uniformity, resulting in a 
higher potential of lithographic re- 
production. Offset Enamel is avail- 
able in glossy finish, Saxony finish, 
and dull finish. Also available coated 
one side only. 

Warren’s OvERPRINT LABEL is 
double coated on one side and is 


eminently suitable for labels pro- 
duced by offset lithography or by 
letterpress. ‘This paper is pre-con- 
ditioned by an exclusive process. 
Warren’s SILKOTE OFFseT has the 
appearance of a wove offset but has a 
unique pigmented surface that gives 
more brilliant reproduction. It also 
offers a high degree of dimensional 
stability. Silkote Offset is available 
in Wove and Saxony finish. 
Warren’s ForouirH ENAMEL is a 
new quality of machine coated two 
side paper for the reproduction of 
halftones by offset lithography. 
Warren’s Sepaco Laset C1S is a 
new quality of machine coated label 
paper for offset lithography or letter- 


press. 


Write for free booklet—“How Will It Print by Offset”’ 


S. D. WARREN COMPANY: BOSTON 1, MASS. 


pat ore 


[BETTER PAPER 


BETTER PRINTING 


Printing Papers 








TROUBLED WITH 






























Perhaps the vehicle of your ink is 

running down into the paper leaving 

the pigment on the surface 

without sufficient binding strength. 
May we suggest using one of our new 

types of offset inks that has greater 


binding strength due to Fast-Setting action. 





This Fast-Setting action keeps more of the 
vehicle on the surface of the paper. The result is 
not only greater binding strength to 
prevent chalking—but colors have greater / 
brilliance and blacks are deeper. ww) 

These new GBW offset inks work especially well 
on high speed two and four color presses. For additional 
information, write or tclephone our Brooklyn or 
Chicago factories. We invite you to compare these new 


GBW inks with the finest you are now using. 





FREE POCKET MANUAL 
FOR LITHOGRAPHERS 


Edited by recognized authori- 
ties to help you solve problems 
on ink handling, drying time, 
dampening control, etc. Ask 
for “Using Ink.” 














+r 
iW 


FOR OFFSET «+ LETTERPRESS + DIE STAMPING 





Also try 
DUALL TRANSPARENT 
TINT BASE GAETJENS, BERGER & WIRTH, INC. 
the extender that is superior to GAIR BLDG., 35 YORK ST. 215 S. ABERDEEN ST. 
Laketine and other ordinary 
tint bases because it is formu- BROOKLYN 1, N. Y. CHICAGO 7, ILL. 
lated the same as a quality ink. Telephone, Ulster 8-4100 Telephone, MOnroe 6-4246 


Needs no special binder—sets 
quickly, dries hard and has 
good trapping qualities. 
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Harris Model 234, two-color, 22 x 34” offset press at A. Hoen & Company, inc., Baltimore, Md. Color photograph by Cornelius. 





WHY WAS PATENT NO. 2,542,867 NECESSARY? 


Because we wouldn’t sacrifice anybody’s profit 
in the smallest Harris two-color 


Until recently, a two-color, 22 x 34” offset press could not be built without sacrificing 
one of these two important features: (a) the ideal single-cylinder transfer system, or (b) 


plenty of access to each printing unit. 


Harris patent No. 2,542,867 changed that. It 
covers a multicolor press design that combines, in 
a small-press frame, the efficient single transfer 
cylinder with full access to each printing unit. 
That’s how the Harris 22 x 34” two-color is built. 








result: profit for the pressman 


The patented “high-low” arrangement of the two printing units lets the pressman work 
on the first unit by reaching easily over the second unit. He can make-ready or wash up 
the cylinders and inkers of both units from a single position. With this kind of accessi- 
bility, it’s easier for the pressman to do a good day’s work. And that means more work 


for his shop and steadier work for him. 


result: profit for the owner 


This 22 x 34” two-color is less than 17 feet long. Yet, it has all the features of larger Harris 
multicolors for producing salable sheets in volume. Its single transfer cylinder protects 
register and prevents smudging between impressions. Its compact design gives the owner 
a profit-building press that occupies very little floor space. 


result: profit for the customer 


This is the kind of press that helps bring more printing buyers to Harris-equipped shops 
than to all other lithographers combined. It’s a logical choice for short-run, multicolor 
jobs. It’s a press that can keep going on longer runs with a minimum number of stops. 
Either way, it gives the buyer of printing a better run for his money. 


: y yg 


Harris-Seybold’s business is the design and manufacture of graphic arts equipment that is 
economically sound and practical from the standpoint of the operator, the owner, and the 
printing buyer. Products include offset lithographic presses, power paper cutters, continu- 
ous book trimmers, sheet collating machines, multiple-spindle paper drills, litho-chemicals, 
and other fine graphic arts equipment. Consult Harris-Seybold Company in all principal 
cities, or at 4510 East 71st Street, Cleveland 5, Ohio. 


HARRIS-SEYBOLD 
fine graphic arts equipment . . . for everybody’s profit 





ALL WESTON PAPERS 
SERVE YOU BETTER 
THAN EVER! 


MOISTURE-PROOF WRAPPER 


preserves carefully-balanced moisture content until the 
moment you open the ream so that sheets lie flat and regis- 
ter accurately; jobs move through better and faster. 


CLEAR-VIEW LABELS 


for unmistakable across-the-room identification of brand, 
grade and contents. 


Look for the distinctive gray wrapper with the red 

WESTON trademark. It identifies papers that serve 

you better than ever through improved packag- 

ing and a continuing program of product 
improvement and quality control. 





BOND PAPERS MERIT BOND 50% Rag Content INDEX BRISTOLS SPECIALTIES 


WINCHESTER LEOGER 


Extra No. I, 
100% New fag 
OLD HAMPSHIRE BOND 


100%, Rag Content 
DEFIANCE BOND 


75% Rag Content 
HOLMESDALE BOND 


50% Rag Content 
WINCHESTER BOND 
LENOX BOND 


25% Rag Content 
WESTON BOND 
WESTON OPAQUE BOND 





MERIT OPAQUE 
RESEARCH BOND 


LeooeRs 
Extra No, I, 
100% New White 
Cotton and Linen Rogs 
BYRON WESTON CO. 
LINEN RECORD 
100% Rag Content 
DEFIANCE LEOGER 
75% Rag Content 
WAVERLY LEDGER 
CENTENNIAL LEDGER 


LENOX LEDGER 


25% Rag Content 
BLACKSTONE LEDGER 
COURT LINEN LEDGER 


MACHINE 
ACCOUNTING 


50% Rog Content 
ON* 


ESTON'S 
MACHINE POSTING LEDGER 


25% Rag Content 
TYPACOUNT 
POSTING LEDGER 


100% Rag Content 
DEFIANCE INDEX 
VULCAN INDEX 

50% Rag Content 

WESTON 'S MACHINE 
POSTING INDEX 
LENOX INDEX 

WINCHESTER INDEX 

25% Rag Content 

TYPACOUNT INDEX 

MERIT INDEX 


100% Rag Content 
WESTON 'S 
DIPLOMA PARCHMENT 


50% Rag Content 
WESTON'S 
FINGERPRINT INDEX 
Rag Content 
WESTON'S 
OPAQUE SCRIPT 


25% Rag Content 
BYWESCO 
MANUSCRIPT COVER 
SUPERIOR 
MANUSCRIPT COVER 








BYRON WESTON COMPANY °® Dalton, Massachusetts 


Makers of Papers for Business Records Since 1863 
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multi - colored “paper,” many more 
than a century old, used on billboards 
of both countries long ago. The 
collection, numbering approximately 


THROUGH THE 3.000 items, is said to be the fourth 


largest of its kind in the United 


Slase Sestes : 


What is thought to be the foundation of 
the old home of Benjamin Franklin has been 
unearthed in Philadelphia by excavators 
working on a new parking lot. The Inter- 
national Craftsmen, letting no grass grow 

= an under their feet, got out a news release, 
RCHITECTURAL glories of The Univ. of Illinois at Urbana, adding this point of interest concerning the 
patron saint of printing to their roster of 
research laboratories and the Chi- theatrical memorabilia which — in- maagneeelinegn 8 paper Pearansnie rest 


cago Lithographic Institute were given cludes a large number of posters 


, 





Glessner House, home of LTF lll., has acquired a collection of 


renewed attention in a recent Chi- lithographed by “stone age” tech- ws 

cago Tribune story which described niques. The relics cover the British What-will-they-think-of-next dept.: Sky 
“one of the few struc- stage prior to 1850 and the American writing will appear soon in four colors. 
A sky-writer of Venice, Calif., name of 
. ‘ . Virgil Noble, has a system perfected and 
sidered to have both historic and are the examples of flamboyant, needs only a national sponsor. te 


the building as 
tures in Chicago which may be con- stage before 1870. Of special interest 


esthetic values.” The remark was 





made by a “Trib” writer who was 
exploring Chicago’s “real ghost 
street—Prairie Avenue.” 

When completed in 1886 by the 
International Harvester executive, J. 
J. Glessner, the story continues, the 


house was considered an oddity and 








in striking contrast to the million 











dollar palace in French chateau de- 








sign, directly opposite, now used 








offices of a magazine publishing 





house. 

“With its solid granite blocks, 
narrow, rounded arches and its gen- 
eral aspect, both grim and noble,” 
said the writer, “the Glessner House 
is the perfect example of architect 
Henry Hobson Richardson’s style.” 





Glessner’s will, according to the re- 
porter, limited use of the home after 
iis death to “educational purposes.” 
his death t lucat I 


. 
The graphic arts industry on May 1] 
take special note of the 100th anniversary 
f the birth of Ottmar Mergenthaler, the 
inventor of that fabulous machine known 
1s the Linotype. If you're really interested 
Mer 


wih 





you can take a special tour of the 
yenthaler Museum in Hachtel, Germany 
being sponsored for American printers and 

iblishers by the German Educational 
Travel Association. 

ml 

Willie Tralee O’Clawson, ad manager of 
the O’Miller Printing Machinery Co., O’ 
Pittsburgh, O’Pa., mailed a packet of Bells 
of Ireland seeds, complete with green-typed odens Uddbenviithe 
letter and shamrock attached. As you may 
have guessed, it was a St. Patrick’s Day 
promotion, and arrived right on time. O’yes, 
and there was a green reply card. 


“Philbrook works in a litho shop, Dad, so the wedding 
invitations wouldn't cost you anything.” 
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Dexter Continuous Reloading 
Metal Sheet Feeding Eliminates 


Loading Time Losses 


hy Yale 
A 





34 
The Dexter Metal Sheet Feeder 

The Dexter Metal Sheet Feeder automatically feeds 
sheets to press, coater, slitter or other machine. It han- 
dies stock from 38 to 24 gauge, 36 x 44” to 14 x 16”, 
loads up to 6,000 lbs. 

The feeder automatically separates and picks up metal 
sheets from pile and advances them to registering or 
feeding-in point. 

Reloading mechanism eliminates need of stops to re- 
load. 

Should two sheets adhere, reject mechanism diverts 
them to reject tray without stopping machine or slow- 
ing down production. 

Fewer stops and less tripping make for work of more 
uniform quality. 

There is no marking or scratching of sheets. 


Stock may be trucked into feeder by either electric or 
hand lift trucks or by means of floor load conveyors. 


Special feeders can be supplied to handle up to 16 
gauge, 48 x 144” and 30,000 lbs. load. 

The services of our engineers and organization are 
available, without obligation to you, for consultation 
in development of automatic feeding of various types 
of machines used in your plant for handling tin plate, 
black iron or other metals in sheets. 


Dexter Folder Company 
General Sales Offices 
330 West 42nd Street, New York 36, N. Y. 


Boston, Philadelphia, Washington, Cleveland, Chicago, St. Louis 
Agents in principal foreign countries 
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The Dexter 
Metal Sheet 


Pack Turnover 


The Dexter Metal Sheet Pack Turnover 


Basically, this motor driven device comprises a “wheel 
and box” mounted on an axle and set in supportin 

PP & 
frame. 


Sheets delivered face down from the drying oven in 
stacks or piles, are trucked on skid into the turnover. 
A second skid is placed on top of the pile and a half 
revolution of the turnover brings the pile of sheets to 
face up position, resting on the second skid. 


The pile is then trucked out to the next operation. 
There is no clamping of piles. 


The machine is built in two sizes, one handling sheets 
up to 36 x 36”, the other, up to 36 x 44”. Minimum 
size sheet handled by either machine is 16 x 16”. Maxi- 
mum permissible load is 6,000 lbs. and sheets of any 
thickness can be handled. 


The pile is jogged in both directions into the box dur- 
ing the process of turning which takes approximately 
20 seconds. 


Additional information will be furnished on request. 


Dexter Folder Company 
General Sales Offices 
330 West 42nd Street, New York 36, N. Y. 


Boston, Philadelphia, Washington, Cleveland, Chicago, St. Louis 
Agents in principal foreign countries 
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Work Started by Amer. Can on Denver Plant 


MERICAN CAN CO. will open a 

new plant in Denver for the man- 
ufacture of beer and food cans, M. P. 
Cortilet, vice president in charge of 
the firm’s Central division, an- 
nounced last month. 

The new factory, to be located at 
46th Avenue and Dahlia Street, will 
have the capacity to produce millions 
of cans annually to serve the expand- 
ing needs of brewers and fruit and 
vegetable canners in the Rocky 
Mountain area, he said. It is expected 
that the plant will employ approxi- 
mately 75 people. 

Construction work on the plant, 
Canco’s 60th in the U. S., Hawaii and 
Canada, began early in March. The 
plant location will border on a pro- 
posed super highway, which was an 
important factor in selection of the 
site. 

The plant structure will be built 
by Cabot, Cabot and Forbes, Inc., 
Boston, industrial development firm, 
and will be leased by American Can 
under a long term arrangement. The 
can company will equip the factory 
with its own production machinery, 
Mr. Cortilet explained. 

The plant, of modern one-story 
brick, steel and concrete construction, 
will have approximately 60,000 
square feet of floor space, he said. 
Ample room is being provided for 
future expansion. 


In addition to modern high-speed 
can production machinery, the plant 
will contain up-to-date employee 
facilities. Shipping areas will include 
an enclosed railway siding for eight 
freight cars and a truck dock capable 


of handling five large vehicles simul- 
taneously, he added. 

The plant will be served by the 
Burlington Railroad. 

Walter H. Etzbach, who manages 
the company’s Rocky Mountain dis- 
trict sales office, now located at 
2425-37 Blake Street, Denver, will 
move his office to the new building. 

The company’s plant at Ogden, 
Utah, for many years has been the 
only manufacturer of food cans in 
the Inter-Mountain area. 


Bearer to Bearer Printing on a Metal Press 


By Harry Quinn 


Litho. Foreman 
Louis Marx & Cc 
[‘ our metal lithographing plant we 
recently completed a conversion 
job on a metal decorating press so 
that we can print bearer to bearer. 
The results are quite satisfactory. 
The idea for adapting a metal dec- 
orating press to print bearer to bearer 
came from a pamphlet issued last 
year by the Harris-Seybold Co. An 
illustrated article by Howard J. Seel 
gave detailed explanations and dia- 
grams of this method of press design 
and lithographic printing. The writer 
approached the maimtenance man and 
plant manager of our plant with the 
idea of converting one of our presses. 
After further discussion and investi- 
gation, they gave the green light. 
We ordered two Sparta air hard- 
ened tool steel forgings each for the 
plate and blanket cylinders. These 
were ordered from the Universal Cy- 
clops Steel Co., Bridgeville, Pa. We 
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Glen Dale, W. Va. 


roughened the forgings out ourselves, 
and had them hardened at a local 
plant. 

These forgings were sent along 
with our old bearers and cylinders 
to Forney’s, Inc., New Castle, Pa. 
They completed the job. 

The converted press was put back 
into operation in our plant on Decem- 
ber 22, 1953. After several weeks of 
operation and careful checking we 
can report excellent results. The press 
is printing smoother and sharper than 
it did before the changeover. There 
is no indication of any gear streaks, 
although we have .003” play in the 
backlash gear. The image prints 
1/64” shorter than before the change- 
over was made. 

On the basis of this first experi- 
ment, we are now going ahead on 
forgings for our other press. Both are 
Hoe, 29 x 36 ek 


65 








Are you running an 


ANTIQUE SHOP? 


You can’t maintain production and compete profitably in today’s metal 
lichographing industry if you are operating a shop with antique equip- 


ment. This can be proved by documented facts and figures. 


A modern Wagner-equipped plant (such as is shown on the opposite 


page) provides the finest metal decorating facilities available. 


Whether your problem is modernization or expansion, call in a Wagner 
engineer, and secure the benefit of over half a century of metal decorat- 


ing experience. 





When thinking of Progress —think of Wagner 
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Modernization Pays — Get the Facts! 


in ludes: ROTARY-AIR OVENS, D. E. F. OVENS, AUTOMATIC 
SPOT COATERS, VARNISHING MACHINES, AUTOMATIC FEEDERS, 
ING MACHINES, LABORATORY COATI RS, SYNCHRONIZING 
SPECIALIZED EQUIPMENT FOR COMPLETE LINES 
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The experience of Watson-Standard Laboratories 
serves the metal coatings industry in many fields. 


We have developed successful systems of finishes which 


are currently being used for crown finishing, can decorat- 
ing, exterior signs, metal awnings, high heat finishes for 
heaters, anti-corrosion finishes, high speed coatings and 
many others. These are typical accomplishments. 


The Watson-Standard Laboratories 
have formulated coatings for many uses 
and methods of application. We will 
assist you with your coating problem. 


alin. Starecard 


225 GALVESTON AVE., PITTSBURGH 30, PA. Gzzz” 
NEW YORK OFFICE: 15 Park Row, New York 38, N.Y. © CHICAGO OFFICE: 55 E. Washington St., Chicago 2, Ill. 


INDUSTRIAL FINISHES +» PAINTS + PLASTICS + CHEMICALS 
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Plan More Soft Drink Cans 

Two more large companies have 
plans for entering flat top litho- 
graphed cans of soft drinks in the 
market soon, it was reported last 
month. Hoffman Beverage Co., New- 
ark, N. J., a subsidiary of Pabst 
Brewing Co., was to begin tests of 
two cola drinks in Rochester and 
Syracuse late in March. Van Merritt 
Brewing Co., Burlington, Wis., has 
formed a beverage division to market 
drinks, beginning this month. 

Tap-a Cola, non - fattening, low 
calorie beverage will be marketed by 
Pabst-Hoffman, and will be priced 
at two 12 oz. cans for 25¢. News- 
paper and radio is being used for 
promotion. 

The Van Merritt Beverage Co.. 
division of the Wisconsin brewing 
firm, will produce root beer, orange, 
grape, wild cherry, and chocolate 
malt flavors. Initial production calls 
for 80,000 cases a month. 


+ 

Inland Appoints 

Inland Steel Container Co., a divi- 
sion of Inland Steel Co., Chicago, 
has named Edward E. Grosscup to 
the newly created post of manager 
of manufacturing. He was formerly 
assistant to the president and man- 
ager of production methods and prod- 
uct development. Joseph E. Clermont, 
former head of audits and procedures 
for the parent company, was made 
treasurer, to replace Chas. R. Wun- 
der, who retired. Robert E. Novy, 
vice president in charge of opera- 
tions, and Jerome L. Ansley, super- 
visor of accounting services, resigned, 
it was announced, 


Darco Revises Name 

Darco Steel & Wire Co. is the new 
name adopted by the company form- 
erly operating for many years as 
Freedman Bros. Steel Co., Chicago 
steel warehousing concern. At the 
same time, Darco Metal Litho Co., 
which was organized by the five 
Freedman brothers two years ago as 
a separate concern, has been reor- 
ganized as a division of the newly 
named Darco Steel & Wire Co. The 
change became effective March 1, 
D. L. Freedman, president of the 


two enterprises, announced. 





Mooney Heads R. Hoe & Co. 


James D. Mooney (above) was elected 
president of R. Hoe & Co., New York press 
manufacturers, the company announced last 
month. Mr. Mooney succeeds Arthur Dres 
sel, who has been acting president since 
July, 1953. Mr. Dressel resigned in Febru- 
ary because of ill health, the company said. 

Mr. Mooney, a native of Cleveland, for 
merly was executive vice president of Gen- 
eral Motors Corp., and served on that cor 
poration’s board of directors and executive 
ommittee. He also was chairman and pres 
ident of Willys-Overland Motors, Inc. during 
the post-war expansion period. During 
World War II he served in the Navy Bu- 
reau of Aeronautics, and later was on 
Admiral King’s special staff 


* 

Rheem Co. Is Host 

Rheem Mfg. Co., held an open 
house reception at its Chicago plant 
March 11 to mark completion of a 
new office unit. Customers and other 
invited guests were transported by 
bus from the downtown loop district 
to the plant at 7600 S. Kedzie Ave. 
Here they were conducted on tours 
to observe the manufacture and 
decorating of steel containers and 
other products. A buffet supper was 
served at a nearby restaurant and 
the party was returned to the loop 
after 8 p.m. Opening of the new 
Chicago offices, the company said, 
signals completion of Rheem’s de- 
centralizing program which brought 
many departments from _ eastern 


locations. 


. 

Gary to Add Coating Line 
Gary Sheet & Tin Plate Co., will 
add a new coating line to facilities 
at its Gary, Ind., plant this year in 
addition to rebuilding existing lines 
there, Benjamin F. Fairless, president 
of U. S. Steel Corp., told stockholders 
in his annual report, issued last 


month. 






MODERN LITHOGRAPHY, April, 1954 








Container Corp. Appoints 
Directors of Container Corp. of 
America have named Leo H. Schoen- 
hofen and Donald H. Brewer senior 
vice presidents. Mr. Schoenhofen will 
be in charge of all folding carton 
plants east of the Rockies, including 
that in Chicago equipped for offset 
printing. He will also supervise all 
boxboard mills in the same area. Mr. 
Brewer will handle all shipping con- 
tainer plants and container mills in 
the same area. Both will have head- 
quarters in the firm’s general offices 
in Chicago. 
. 


Craftsmen To Visit Rochester 

The Cleveland Club of Printing 
House Craftsmen is planning an all 
expense trip to the Eastman Kodak 
Co. and the Rochester Institute of 
Technology. Those attending will 
leave Cleveland by Chartered Grey- 
hound Bus on Thursday, May 27th 
at 4:00 P.M. They will spend the 
night in Rochester, N. Y. 

Friday morning the group will be 
guests of the Eastman Kodak Com- 
pany and will have luncheon there. 
Friday afternoon they will tour the 
Rochester Institute of Technology. 

The return trip will begin Saturday 
morning. 

The trip will cost between $35.50 
and 40.00, this will include all meals 
and hotel accommodations. A mini- 
mum of 33 persons is required. 

Mr. Ed Hill, of Ohio Roller Co. is 
in charge of arrangements. 

. 
Pittsburgh Assn. Moves 

The Printing Industry of Pitts- 
burgh recently moved to new quarters 
at 3047 Jenkins Arcade Building. 
The new space is somewhat larger 
than that formerly occupied, and 
provides a conference room. Horace 
S. Miller Jr., and Miss Patricia 
lrengel have been added to the staff. 


Introduce “Round Robin” 

The Robport “Round Robin,” a 
pocket size folder aimed at the litho- 
graphing industry, was introduced 
in March by Roberts & Porter, Inc. 
It contains several tips for the shop, 
as well as some promotion for Rob- 
port products. 
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News 


ABOUT THE TRADE 


GPO Forms Offset Division 


Public Printer Raymond Blatten- 
berger announced on March 29 the 
establishment of an Offset Division 
in the Government Printing Office to 
coordinate all elements of offset pro- 
duction. In the past, various phases 
were located in different divisions of 
the Government Printing Office. 

Mr. Blattenberger stated that he 
expects better service and lower cost 
to result from the coordination of 
offset production. “Offset has now 
‘come of age’ in the Government 
Printing Office.” Mr. 
stated. 
Office has lagged behind the private 


Blattenberger 
“The Government Printing 
printing industry in the development 
and extension of offset printing, al- 
though a large portion of the Govern- 
ment’s printing is ideally suited for 
offset production.” 

Heading the new Offset Division 
will be John L. Grant, formerly super- 
intendent of presswork, and a veteran 
of 36 years’ service in the Government 
Printing Office. The 
Presswork Division has been changed 


name of the 


to the Letterpress Division to dis- 
tinguish it from the offset operation, 
and Charles C, Gastrock, formerly 
head was designated as 


superintendent of the Letterpress Di- 


pressman, 


vision. Mr. Gastrock also has been 
with the GPO 36 years. 

. 
Labor Pacts Signed 


Negotiations in Boston between 
lithographic employers and the Amal- 
gamated Lithographers of America 
ended March 26 with a two year con- 
tract running from April 5, 1954 to 
March 31, 1956. It provides for a 


wage increase of 3 percent across the 
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board effective April 5 this year, and 
an additional increase of 6c per hour 
effective April 1, 1955. A 35 hour 
week becomes effective October 3, 
1955. The settlement also includes a 
check-off of union dues. 

In Portland, Ore. an agreement 
was reached in a new contract effec- 
tive March 1, and running two years. 
It provides for a $3.50 per week wage 
increase across the board, effective 
March | this year, and another $2 a 
week across the board effective March 
1, 1955. A 35 hour week is to begin 
Feb. 1, 1956. Three weeks of vaca- 
tion are given after eight years of 
service during the first year of the 
contract, and three weeks after five 


Forms Group Meets 
M ANAGEMENT and production 

methods in the printed forms 
phase of graphic arts will come under 
discussion during a two-day confer- 
ence April 29 and 30 of the Rotary 
Business Forms Section of Printing 
Industry of America. The meeting, 
one of a series of professional con- 
ferences being held by PIA, will be 
at the Dayton Biltmore Hotel, Dayton, 
Ohio. 


“Challenging Industry Problems” 


is the general theme, and the pro- 
gram includes a visit to the plant of 
Reynolds & Reynolds Co., large forms 
producer and lithographer. 
Discussions are divided into ten 
general classifications, as follows: 
Available equipment and new de- 
velopments. 
Recommended trade practices with 
reference to numbering perfora- 


tions, over-runs, ete. 


years of service during the second 
contract year. The old contract pro- 
vided for two weeks after one year. 

In Pittsburgh, negotiations were 
under way for a new contract to 
replace the one expiring April 30, 
this year. The union asked a 12 per- 
cent increase across the board, and 
a 35 hour week, effective May 1 this 
year. Also asked were three weeks 
vacation after one year of service, 
rather than after five years as pro- 
vided in the old contract. Six paid 
holidays were included in the old 
contract, and the union now asks for 
two additional, Good Friday and elec- 
tion day. The union also asked for 
three days off with pay in case of a 
death in the employee’s immediate 


family. 


Apr. 29, 30 in Dayton 


Manpower requirements for presses 
and collators. 
Waste and spoilage. 
Printer collator presses vs. separate 
units. 
Press rewinding vs. folding. 
Single width webs vs. double width. 
The paper merchant's role. 
Hand work or repairs in connec- 
tion with collating operation. 
Rubber plates vs. litho printing. 
Sessions open at 9:30 a.m. the first 
day, and continue until 4:30 p.m. the 
second day. Friday morning, April 
30, is devoted to the Reynolds visit. 
Other 
PIA include the following: 


Professional Conference for Per- 


conferences scheduled by 


sonnel Executives, June 21, 22, Wash- 
ington. 

Professional Conference for Finan- 
cial Executives, September 13, 14, 


New York. 
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Employees Seek Union Ouster 


At Western Printing & Lithograph- 
ing Co., Poughkeepsie, N. Y., a group 
of employees, members of the Amal- 
gamated Lithographers of America, 
CIO, now in the midst of a strike, 
have petitioned the National Labor 
Relations Board for decertification 
of the union as bargaining represen- 
tative. The petition was said to have 
been made by a majority of em- 
ployees in the bargaining unit. The 
petition is under the investigation of 
a field examiner of the NLRB. 

A strike at Western’s Racine plant 
was settled last month, as reported 
previously. 

. 
NLRB Rejects Union Proposal 

The National 
Board recently dismissed a petition 
of the Amalgamated Lithographers 
of America, Local 51, in which the 


Labor Relations 


union sought to represent a unit of 
lithographic employees at the plant 
of Foote & Davies, Inc., Atlanta. The 
Atlanta Printing Pressmen and As- 
sistants Local 8, already representing 
the company’s employees in letter- 
press and offset departments, will 
continue to do so under the ruling. 
The decision was based on the multi- 
ple-employer association method of 
bargaining which has been the cus- 
tom in that city. 

Unions at the Foote & Davies plant 
were the center of a widely publicized 
NLRB case which was settled in 
March, 1946. At that time the Labor 
Board ruled in favor of the ALA and 
against the International Printing 
Pressmen in an important jurisdic- 
tional contest. 


Ask Cincinnati Wage Rise 

Amalgamated Lithographers of 
America in Cincinnati have asked for 
a 20c per hour wage increase across 
the board, plus $5 per week for two- 
color pressmen, and four-color sec- 
ond pressmen, and $10 per week 
additional for four-color first press- 
men. Union proposals also included 
an increase in shift differential on 
the second shift from the present 
10 percent premium to 15 percent 
over the day rate. For the third shift 


Jensen Ptg. Adds 
Anniversary Press 


Jensen Printing Co., 
Minneapolis, celebrated 
its 49th anniversary re- 
cently by installing a 
new two-color 22 x 34” 
Harris offset press. 
Charles H. Jensen, pres 
ident of Jensen Print 
ing (second from right 
is shown presiding at ceremonies greeting 
the first sheet off the new press. Others in 
to r.), William Schwab, 
department; 


the photo are (I 
foreman f Jensen‘s litho 


an increase from 10 percent to 20 
percent was asked. 

Health and welfare employer con- 
tributions would be increased from 
$2 to $2.50, and the 35 hour week 
effective January 1, 1955. A union 
shop clause was asked to apply to all 
litho plants in Cincinnati. 

The present contract expires April 
30. 


N. Y. Agreement Reached 

An agreement was reached on 
March 31 in New York lithographic 
labor negotiations between the Met- 
ropolitan Lithographers Assn., and 
Amalgamated Lithographers of Amer- 
ica, Local 1. Cost of living provisions 
were continued, welfare payments by 
employers were increased, and other 
changes were made. The contract runs 
from May 1, 1954 to April 30, 1956. 
There was no wage increase, as such. 
A 35 hour week is to begin July 1. 
1955, except for finishing depart- 
ment employees who will remain on 
the present 3614 hours. 

The cost of living plan in the new 
contract provides for a $2 per week 
change in wages for each 2 point 
change in the new revised BLS index. 
Finishing department employees will 
have a $1.50 change for each 2 pt. 
index change. The base BLS index is 
that for New York City, January 
1954, which was 113. 

Ten paid holidays are guaranteed, 
For all work performed on_ these 
holidays employees will receive two 


times the hourly rate for time worked 
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Joseph McConnaughey, western district 
manager for Harris-Seybold Co. and C. A. 
Loefgren, assistant general sales manager 
of Harris-Seybold 


plus holiday pay at straight time. 
Health and welfare contributions 
by employers were increased from 
$2.50 per week per employee to 
$4.50, except for finishing depart- 
ment employees where the increase is 


from $2.15 to $3.90. 
. 


Oxtord Exhibits 

One of the features of the National 
Paper Trade Association convention 
held in New York March 28-31 was 
a display by Oxford Paper Co. called 
“Oxford Papers in Action.” It repre- 
sented a selection of the most inter- 
esting and effective printed products 
furnished by Oxford merchants and 
users from all parts of the United 
States. The display included packaged 


products, books and magazines, busi- 


ness forms and other printed items. 


a 
Employees Named to Board 


Three employees of Democrat 
Printing & Lithographing Co., Little 
Rock, Ark., recently were elected to 
the board of directors. They are 
E. [ Lewis, manager, Commercial 
and Office Div.; Ken Watkins, man- 
ager, of the Plans and Production 
Dept.; and Earl H. Cutting, plant 
superintendent. 


Plan Mail Meeting 

The Printing Industries 
tion of Western New York will hold 
a meeting April 30 at Hotel Touraine, 
Buffalo, devoted to direct mail adver- 


Associa- 


lising. 
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A HAIRLINE OF QUALITY makes the difference 
| in rollers and presswork 








a n today’s competition for printing 


quality, it will pay you to standardize 

on Bingham Rollers—rollers that deliver that 
extra hairline of quality you need. There 
are twenty modern Bingham factories 


in principal cities to serve you. 


SAM BINGHAMS SON MFG.C0. 


CHICAGO DES MOINES KANSAS CITY PITTSBURGH Weve a ven ill 14 , 
ATLANTA DETROIT MILWAUKEE ST. LouISs ' ¥ 
CINCINNATI HOUSTON MINNEAPOLIS ST. PAUL ’ 

CLEVELAND INDIANAPOLIS NASHVILLE SPRINGFIELD, O. P R N TE R § R 0 LLE R § 
DALLAS KALAMAZOO OKLAHOMA CITY TAMPA, FLA. 


COMPOSITION ...RUBBER...VULCANIZED OIL Rollers 


72 MODERN LITHOGRAPHY, April, 1954 





£ ae < ped na ER gn an ie no ’ x ‘ 38 Sas 
: Neeae Me coi a Pee Nap eee YO ae eM ‘> : : * aS: 
: Se Prine tate i a ner Othe Ne te Sees ys ; + Ss Nanits aaa eh ea 

ss Rane ae ee ane ‘ oe PR ROE a ‘ wg Seas 
eR Se : z . 5 ; 
oo : : ee > . . as 

4 : 
’ “. <3 ? ‘ . . * 
” bons 
- r was ‘ * ¢ x 7 
soe . a 4 - : ; . b 

rs. Ssceeions , =f a Sa s Rane so eh % 
Sy es m ts , ; . > . 


A new formula, to give you the best surface coating on the market today! 
, It’s the new LITH-KEM-KOTE “N”. 


Field tested under all types of operation, this new coating will give you these advantages: 
® Smoother coating under all whirler and grain conditions. 
*® Humidity problems cut to a minimum. 
*® Less coating needed per plate (1-2 oz. for a 17 x 22) 


*® No “dark reaction” for periods up to five days. Plates can be coated on Friday, kept 
from light over the week-end and then exposed with regular time on Monday with no 
difficulty in development. And the plate will run without trouble. 


* Can be used right from the bottle or diluted as much as two parts of regular tap water 
to three parts of LITH-KEM-KOTE “N” depending on grain or whirler speed. 


*® Long runs of matchless reproduction on either halftone or line work. 
* Long shelf life. 
* Added economy (see prices below). 


PRICES 


fast Coast West Coast 


1 quart $1.75 $2.00 
1 gallon 6.50 7.00 46 HARRIET vie 


4 gallon (per gal.) 6.25 6.75 ryNBRooK.LL 
12 gallon (per gal.) 6.00 6.50 
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It’s yours for the asking 


Hundreds of lithographers from coast to 
coast have already received ‘Trouble 
Shooting For Printers." It contains ovei 
200 money and time-saving ideas, many 
from these ‘Swap Ideas” ads, and many 
never before published. 

You'll find new and helpful sugges- 
tions on planning, COMPposition, press 
work, numbering, perforating and scor- 
ing, ink, static electricity, paper problems, 
bindery, storage and filing, advertising, 
and many other phases of offset and let- 
terpress printing. For your free copy, 
simply write “Trouble Shooting For a 
Printers’’, Kimberly-Clark Corporation, 

In this 48-page booklet, 200 printers help 


Neenah, Wisconsin. Supplies are limited, 
sO write now ! solve your problems — and it's yours, FREE! 
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Kimberly-Clark invites you 


to match your printing ideas with 
these—and win a *50 Bond! 


Calcium chloride solves 

moisture problem! 

Expensive equipment is not always neces- 
sary to take excess moisture out of your 
shop or office. Ordinary calcium chlo- 
ride is the ingredient that will relieve 
most locations of this troublesome con- 
dition, and costs only about $2.25 for 
a sack containing 20 lbs. 

Place about 5 lbs. of the crystals in an 
old fine mesh or onion sack, tie around 
the top and suspend it about one foot 
above the floor (a flat metal pan should 
be positioned under the sack on the 
floor). One 5-lb. sack will be sufficient 
for about 200 square feet of floor space 
in a room 8 feet high. While this is not a 
fancy fixture, we found it worked with 
great success all summer long —at a cost 
of only $5.00! 

Clyde A. Meggett, Secretary, 
Balcom- Meggett Printing Co., Eau Claire, Wisc. 


Plans to save clients’ postage 


You'll win the confidence of your 
clients when you show them how they 
can trim their mailing costs by trimmit.g 
margin space! For example, we mail a 
large number of 72-page catalogs which 
were 52” x 8%" finished size. By trim- 
ming them to 5%” x 84", we took off 
enough weight to change the postage 
weight per catalog to the extent that the 
savings almost paid for the envelope! 
Just make up several dummies in the 
paper weight your client wants to use, 
then let the postmaster weigh them to 
determine the most economical size. 


Paul P. Karnov, General Manager 
H. E. Mason & Co., Chicago, Illinois 


Gives client a “bonus” of inserts 


In planning printing such as we do, the 
cutting of paper must be computed to 
assure the least possible waste —and 
recently we found a way to eliminate 
waste completely. On an order for 50,000 
folders, we gave the client a “bonus”’ of 


150,000 packing inserts printed on the 
‘scrap’. As press time and paper had 
already been computed on the folders, 
our inserts cost only a fraction of what 
the normal charge would have been. 
This salvaged the scrap—utilized free 
press time —and saved our client money. 
It is worth computing on every job! 


William F. Finn 
William F. Finn & Associates Adv. Agency 
Tyler, Texas 


Prints six colors from two plates! 


Worthwhile savings can be effected for 
your Clients on short-run multicolor jobs 
such as car cards and store displays by 
planning the artwork so that your colors 
don't overlap or touch. We have pre- 
pared car cards with as many as six colors 
that our lithographer has run with only 
two plates by the simple expedient of 
cutting the packing between color runs 
so that only the wanted portion of the 
plate will print in a particular color. This 
sounds elementary, but it is surprising 
the number of printing buyers to whom 
it seems to be an entirely new technique. 


John C. Cummings, Production Manager 
Harrington-Richards, San Francisco, Cal. 


Cash in your printing idea — 
win a $50 Bond! 


Each month we mail out four to eight 
$50 bonds for new ideas. More than 
$3,000 in bonds has already been 
awarded for ideas used in our magazine 
“Swap Ideas’’ advertisements ! 


© cimoercy.ciann corp. 
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If your idea has helped you and will 
help other printers, it deserves a try for 
a $50 bond. If you've won once—you 
are eligible to win again ! 

Just send your idea to “Let's Swap 
Ideas”, Dept. ML-44, Kimberly-Clark, 
Neenah, Wisconsin. For each idea used 
in Our magazine advertising, we will give 
the sender name credit and a $50 United 
States Savings Bond. 

All ideas contributed become the prop- 
erty of Kimberly-Clark for use in any 
printed form. In case of duplicate ideas, 
only the first received is eligible for the 
award. This offer supersedes any offer 
published in previous advertisements, 
and continues for two months only. 


Kimberly-Clark’s 
complete line of enamel 
and coated offset papers 


Now, a coated offset sheet to meet every 
lithographic requirement . . . from the 
finest quality glossy coated to dull 
coated for fine offset reproduction at low 
cost. Look to your Kimberly-Clark dis- 
tributor for: 


Prentice Offset Enamel 
Lithofect Offset Enamel 
Shorewood Coated Offset 
Fontana Coated Offset 


Available in cases or handy Carton Packs. 
Ask your distributor for samples today. 


Products of 
Kimberly- 
Clark 





What the 
“best-dressed” 
Dampening 
Rollers 

wear today! 


THE EXCLUSIVE NEW 


TRI-MOL 


DAMPENING 
COVER 


\ It’s that EXTRA ply... 


for cleaner solids . . . sharper half- 
tones in color or black and white. The 
tendency to lint is greatly reduced 
because of the long smooth cotton 
fibres and 3 ply construction. 


\ It’s that EXTRA ply... 
for more uniform water distribution. 
The “hidden reservoir'’ of water in 
the extra ply is the secret. The 3 ply 
construction eliminates the stretch 
found in some molleton covers. 


Viv that EXTRA ply... 


that maintains its soft velvet-like finish 
for a greater length of time. Less 
roller drying means quicker water 
pick-up on press makeready. For 
greater efficiency and economy it's 
“TRI-MOL." 


MEMBER Available in Sleeves, 


Rolis and by the Yard for 
All Size Offset Presses | 


ROLLER COVERING SERVICE 
FOR ALL PRESSES 


(Dealer Inquiries Invited) 


DEPT. M 
133 PRINCE STREET 


ROLL-0-GRAPHIC NEW YORK 12, N. Y. 
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POWDER BIN 


ELECTRONIC TUBE HOW OXY-DRY OPERATES 


POWDER SPRAY Revolving shaft A distributes anti- 
offset powder B past electronic 

PRINTED SURFACE tube C which gives 10,000 volt 
positive charge to powder causing 

it to bond instantly across entire 

sheet os it is delivered. This action 

also reduces negative charge (static 

electricity) in poper which frees “ ye 

sheets from sticking and jamming. ¥( } is 





. 








Action of ozone emitted from tube 
speeds oxidation of ink, powder 
puts legs between sheets to pre- 

vent offset and permits inks to See? 
set and dry thoroughly. 


e 
i 





Oxy-Dry Sprayer is fully 
protected by U.S. patents. 


ONLY OXY-DRY GIVES YOU ALL THESE ADVANTAGES 


Uniform offset prevention on all types ® Fast drying of ink and uniform, full, 
free flowing loads 


of work 
Positive powder control—with new mi- © Time and labor saved from cleaner, 
crometer speed adjustment more efficient operation 


Elimination of static electricity from © No dust hazard—powder is fully- 
sheets permits easy flow of work endorsed health factor 


NEW 


OXY-DRY rollers are now furnished with positive 
powder control etched surface. Eliminates “down-time” 
for costly labor time sanding, permits operation of 
sprayer for far longer time without service of any kind 
except to refill with OXY-DRY powder...one of a 
parade of improvements you can expect only from 
OXY-DRY research and development. 
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Meetings Will Add to Exposition Attendance 


TTENDANCE at the Southwest- 

ern Graphic Arts Exposition in 
Houston’s Shamrock Hotel Hall of 
Exhibits, July 3 through 11, will be 
bolstered by a series of regional con- 
ferences of various industry organ- 
izations, to be held concurrently and 
spaced throughout the period of the 
exposition, ofhcers of the non-profit 
show announced, 

The Ninth District Conference of 
the International Club of Printing 
House Craftsmen will be held in 
Houston July 3-4, followed by the 
Southwestern Conference of Printing 
Pressmen and Assistants of North 
America July 4-7: the Southwestern 
Graphic Arts Management Confer- 
ence July 5-6; the Southwestern 
Typographic Composition Assn. July 
9-10; and the Southwest Litho Clinic 


July 10-11. 
templating 


Other groups are con- 
arranging meetings to 
coincide with these dates. 


Eden 


explained that the exposition dates 


Business manager ©. K. 
were determined by the time of the 
several graphic arts group meetings 
being held in Houston. “The South- 
west has clamored for years for an 
exposition within the area that would 
can't journey 


enable many who 


across the nation to inspect new 
developments in the industry,” he 
said. 

“Demand was for days and not 
hours to permit the exhibitors to 
show and explain equipment to both 
management and shop men,” he 
added. 

Applications up to March 1 had 
already accounted for over one-third 
of the available space, Mr. Eden 
said. Included among the exhibitors 
are letterpress sheet fed and roll 
fed press manufacturers, lithographic 
plate and rubber plate manufacturers, 
roller manufacturers, firms handling 


and composing room 


pressroom 
equipment and supplies, camera 
equipment, binding equipment, etc. 

An exposition brochure is avail- 
able, giving exhibit details and other 
information, from Southwestern 
Graphic Arts Exhibitors, Inc., 1108 


Blodgett, Houston, Texas. 
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The non-profit corporation was 
formed by the Houston Graphic Arts 
Assn., the Houston Litho Club and 
the Houston Club of Printing House 
Craftsmen. 


Larson Heads Printing Week 


Floyd C. Larson (above) of Chicago, has just 
been appointed International Printing Week 
chairman, it was announced by Howard N. 
King, president of the International Assn. 
{ Printing House Craftsmen. Mr. Larson 
succeeds Ferd Voiland of Topeka, who held 
the post for two years. Mr. Larson will di 
rect the observance of Printing Week, 
January 16-22, 1955. 

Director of the U. S. Navy Printing Office 
ind Graphic Arts Testing Center at Great 
Lakes, Illinois, Mr. Larson is also president 
of the Chicago Club of Printing House 
craftsmen and is a former official of the 
Fort Worth, and Five County Craftsmen 
Clubs. He has been in charge of all Navy 
printing operations over a 15 state Midwest 
1rea from Ohio to Colorado since 1946 


Keeler-Morris Moves 
Keeler-Morris Printing Co., of St. 
Louis, celebrated its 25th anniversary 
recently by moving into a new plant 
at 2156-78 Hampton Ave. The build- 
ing is a modern, one-story structure, 
with 28,000 square feet of space. 


The Typographer Takes A Wife 


Having trouble getting the men 
out to your meetings? You might 
consider the strategy used by the 
St. Louis Typographers Association. 
Gene Minnigerode, of Master Typog- 
raphers, reports the association upped 
its attendance by inviting the ladies 
along for dinner. After dessert, the 


tvpographers go into their usual 


monthly meeting, while the women 
get together for eards. Mr. Minni- 
gerode didn’t say how the men get 


the ladies to leave. 


Ad Club Has College Guests 


Twenty-four honor students from 
five Midwest universities were guests 
of the St. Louis Advertising Club 
during College Awards Week March 
11. On Graphic Arts day they were 
given a two-hour tour of Von Hoff- 
mann Press Inc., where they saw both 
offset and letterpress printing dem- 
onstrated, 

° 


Private Printing Discussed 

The increasingly important prob- 
lem of private printing was discussed 
at a meeting of the Associated Print- 
ers & Lithographers of St. Louis, 
March 8. C. C. Means, manager of 
the Graphic Arts Association of 
Michigan told the group infiltration 
of private printing plants is far 
greater than most printers realize, 
and is a serious problem. 

Mr. Means represented a national 
committee appointed to study the 
subject of private printing plant 
facilities in commercial and indus- 
trial organizations. 

APL set June 25 as the date for 
the group’s summer outing, to be 
held at Norwood Country Club. 


Florida Printing Exhibit 
Nearly 900,000 persons got an 


idea of how a new Miller 21 x 28 
single-color letterpress operates at an 
exhibition in February at the Florida 
State Fair. The display was set up 
by Florida Grower Press, Inc., and 
was termed one of the finest shows 
ever presented at the fair by the fair 
manager, J. C. Huskisson. 

All printing operations were car- 
ried out at the exhibit, including 
registering and makeready. 


John P. Laing Dies 


General manager of the Midland 
Lithographing John P. 
Laing, died last month after an illness 
of about a year. He lived in Kansas 
City and was a member of the Graphic 
Arts Industry of the city. 


company, 
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Number Thirteen in a series of textural studies designed to show the quality of reproduction possible with fine materials 








Hose Papers. by Nome 


COATED BOOK 


Satin Proof Enome! 
Hingefold Enamel 

Refold Enamel 

Falcon Enamel 

Format Enamel 
Wedgwood Coated Offset 
Templar Coated Offset 

All Purpose Litho 


CAST COATED PAPER 


Kromekote Enamel 
Kromekote Label 
Kromekote Litho 
Kromekote Cover 
(Cast Coated | Side) 
Kromekote Cover 
(Cast Cooted 2 Sides) 
Kromekote Postcard 
(Cast Coated | Side) 
Kromekote Postcard 
(Cast Coated 2 Sides) 
Kromekote Box Wrap 


DRUM FINISHED PAPER 


Colorcast Box Wrap 
Colorcast Gift Wrap 
Colorcast Label 


Te hap dO 


COATED COVER 
Hingefold Coated Cover 
Refold Offset Cover 


DULi COATED BOOK 
Dullofold Coated 


UNCOATED BOOK 
Garamond Antique 
Garamond English Finish 
Garamond Text (W. M.) 
Wedgwood Offset 
Pasadena Offset 


UNCOATED COVER 


Ariel Cover 
Cordwain Cover 


ENVELOPE PAPER 
Colored Wove Envelope 
Radiant White Envelope 
Foldur Kraft Envelope 
Gray Kraft Envelope 
Suntan Kraft Envelope 
Ne'er Tear Envelope 


COATED POST CARD 
Campaign Postcard 


General Office: Hamilton, Ohio 


MILLS AT HAMILTON, OHIO... CANTON, N.C... . PASADENA, TEXAS 


BRISTOLS 
Inventory Index 
Canton Postcard 


TAG 
Tuf-Tear Tag 


BOND, MIMEOGRAPH 
Ariel Bond 
Scriptic Mimeograph 


PAPETERIE 
Wedgwood Papeterie 
Garamond Papeterie 
(Embossed ond Printed) 
PRESSBOARD 
Champion Pressboard 
Imitation Pressboard 


SPECIALS 

Cigarette Cup Stock 
Food Container Stock 
Coffee Bag 

Tablet Papers 
Drawing Papers 

Red Patch Stock 
Stencil Board 

Pattern Board 

End Leaf Paper 


Le 


TRACE - MARK 


For full information on how this advertisement was produced, write our Advertising Department, Hamilton, Ohio 

















this book will save you money! 














LITHOGRAPHERS NATIONAL ASSOCIATION 
420 LEXINGTON AVENUE, NEW YORK 17, N.Y. 
check 


Enclosed is ——-_— 
money order for $ 


Here’s a cost accounting system prepared 
under the guidance of the Lithographers 


National Association Advisory Committee. Salts edt tin ctentiien i... came 


So simplified and complete, it can also be SUDOET COST MANUAL 


applied to Gravure and Letterpress plants. 


A must for better management. 
Cost £17.50 each postpaid. 


Stote 


1F NOT SATISFIED, RETURN WITHIN 10 
DAYS AND MONEY WILL BE REFUNDED 
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Installs Big 
Roller Cleaner 


Kipe Offset Process Co 
New York, recently in 
stalled this 96” Joma 
roller cleaner. At ieft is 
Robert A 
New York 


Walker Jones Co., man 


Seixas of the 
Alice of C 


ifacturer of the ma 
hine, with Charles 
Simunek, Kipe superin 


tendent 


Mail Rise Continues 


dollar volume of 


The estimated 
direct mail advertising used by 
American business during January, 
1954 was $105,510,100, according to 
figures released by the Direct Mail 
Advertising Association, New York. 
This represents a gain of more than 
3.5% over the January, 1953 ex- 
penditure of $101,827,800. 

January's record-breaking volume 
continues the upward trend in direct 
mail expenditures. The total during 
1953 was $1,256,394,834, exceeding 


1952 by 7.9%. 
* 


Farley Addresses Guild 

“The best antidote for recession is 
good old American salesmanship,” 
James A. 
crowd at the March meeting of the 
New York Sales- 


men's Guild. The former 


Farley told an overflow 


Printers’ Supply 
political 
leader, who now heads Coca Cola’s 
export company, said that salesman- 
ship consists mainly of three factors: 
a good product; thorough knowledge 
of the product; and a desire to get 
out and work. 

Much of the selling of the last 15 
years has been an effort to meet 
demands of consumers, he said. “You 
wouldn't call a cook a salesman when 
he feeds a gang of hungry men,” he 
commented, But now salesmanship 
must uncover new needs. Mr. Farley 
expressed confidence in American 
salesmen, and observed that talk of 
recession doesn’t give credit to this 
powerful force. 

In an off-the-record session, Mr. 
many questions, 


Farley answered 


82 


most of which revolved around 
national politics and presidential elec- 
tions. He also discussed his com- 
pany’s advertising in relation to 
steady sales increases. 


Fred H. Reinhold- 


Gould, Inc., president of the Guild, 


Pinkerton, 


presided at the meeting which was 
held at the New York Advertising 
Club. Guests included Norman Rowe, 
Ideal Roller & Mfg. Co., New York, 
president of the International Guild 
organization, and Carl Mellick, 
Miehle Printing Press & Mfg. Co., 


Chicago, past president. 


N. Y. Firm Adds Third Unit 

This new two-color ATF-Mann offset press 
is the third press to be put in by Futura 
Lithographing Corp., New York. L. to R. 
are: Irving Levins, superintendent; Harold 
E. Becker, president; P. Goorhigian, opera 
tor; and Edward Roberts, pressman. The 


Issues Aus‘ralian Prints 

Lithographed prints, depicting 
scenes of Melbourne, Australia in the 
1860s, have been issued recently by 
Troedel & Cooper Pty. Ltd., that city. 
The portfolio was published on the 
occasion of the firm’s 90th anniver- 
sary. 

Charles Troedel is termed “the 
father of lithography in Australia,” 
and began his lithographic business 
there in 1863. With a hand stone 
press he printed a set of 24 prints 
of his city at that time. To mark 
the 90th year, the descendent firm, 
Troedel & Cooper, re-issued a selec- 


tion of these originals. 
oa 


Niederhauser Speaks at Phila. 
R. J. Niederhauser, lithographic 
product manager, Harris-Seybold Co., 


was the guest speaker at the March 
meeting of the Junior Executives 
Club of Philadelphia, at the Hotel 
Whittier. He spoke on dry relief 
offset. 


a 
Visit Philadelphia Plant 
Members of the Junior Executive 
Club of Philadelphia recently visited 
the plant of Allen, Lane & Scott as 
part of their regular monthly meeting. 


Futura company was started in 1949 with 
two ATF Chief 29 presses. In February 
1953, the plant was moved to 619 W. 54 St., 
and expanded, and an ATF 24” camera 
and complete platemaking facilities were 
added. 
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for more 


of the same 


Whenever you convince a customer of the value of paying 
just a shade more for fine rag content paper, you help him and 
yourself. His sales letters have more pull, his correspondence 
has more prestige, and his ledgers and file cards last indefinitely 


without need for recopying. 


When you take advantage of the strength, permanence and 
prestige of a fine rag content paper by Neenah, you gain a 
satisfied customer and his repeat business. 


The Neenah reputation—PRINTABILITY and ACCEPTABILITY 


Te get more letterhead business ask your 
Neenah distributor for free copies of the 
“Neenah Guide to Preferred Letterheads.” 


Based on a 4-year survey it shows what busi- 

nessmen actually preferred in letterheads. Our y nel 

consumer ads are directing inquiries to printers.  . 
a BUSIALSS PAPERS 
S\WCLE \873 


by 


Matching envelopes available in all grades of Neenah rag content bonds 


NEENAH PAPER COMPANY — Neenah, Wisconsin 
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YLA Re-elects Heinrich 

Kurt Heinrich, D’Arcy Printing & 
Lithographing Co., was re - elected 
president of the Young Lithographers 
Assn. of New York at the annual 
meeting, March 15, at the Advertis- 
ing Club. Mr. Heinrich, who has 
held the office for a one-year term, 
headed a slate of officers, all of 
whom were re-elected for anothe: 
year. They are: Maxwell Friedman, 
Consolidated Lithographing Corp., 
vice president; Wallace Glover, Poly- 
graphic Co. of America, vice presi- 
dent; Erwin Bielitz, American Color- 
secretary; and Theodore 


& Fenn, 


type Co., 
Fenn, Jr., 
treasurer. 
Elected to the board of governors 
were the Dubin, 
Schlegel Lithographing Corp.; Rich- 
Trautman, 


Fenn Ine.., 


following: Jack 


Heuvel, 
Robert Lewin, 


mond Vanden 
Bailey & Blampey; 
Brett Lithographing Co.; Robert P. 
Long, Modern Lithography; Richard 
Peter 


Sweeney Lithograph Co. 


Fenn, Fenn & Fenn; and 
Shanley, 
The annual meeting featured a 
steak and lobster dinner, music and 
an entertainer who first posed as a 
visiting British lithographer. 
The April 14 


feature a talk and exhibit by William 
Clawson, Miller Printing Machinery 


meeting was to 


Co., Pittsburgh, on self-advertisine 
by printers and lithographers. Mr. 
Clawson has had charge of the annual 
competition co-sponsored by his firm 
and the Printing Industry of America. 

In May, the YLA is to visit the 
Conde’ Nast 
Time, and other details are 


plant in Greenwich. 
Conn. 


to be announced later. 
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N. Y. in Safety Meeting 


Promoting safety through human 
relations was to be the theme of a 
safety rally for the graphic arts 
in New York, April 15. 


Keynote speaker was to be Public 


industry 


Printer Raymond Blattenberger. The 
human relations theme was to be 
developed by Jack Wolff and Peter 
J. Bernard. Mr. Wolff is vice-presi- 
dent, Western Printing and Litho- 
graphing Co., St. Louis, and formerly 
president of Printing Industries of 
America. Mr. Bernard is safety 
director, H. Wolff Book Co., and 
chairman of the safety committee of 
the International Association of 
Printing House Craftsmen. 


Heads Cancer Drive in Industry 


Maj. Gen. William Ottmann, chair- 
man of the board of U. S. Printing 
and Lithograph Co., will be in charge 
of the lithography section of the 
Cancer Crusade which gets underway 
this month. His appointment was 
announced by John Reed Kilpatrick, 
of the New York City 


Cancer Committee. 


president 


Pkg. Show Held 


Complete packaging case-study re- 
ports by three major companies were 


to highlight the program of the 


American Management Association’s 
annual packaging conference April 
5-7 in the Convention Hall, Atlantic 
City, N. J. More than 1,200 execu- 


Newark Co. 


Installs Press 


ATF press erectors are 
shown, at right, instal 
ling a second ATF 
Mann two-color offset 
press in the plant of 
Lasky Company, New 
urk, N. J., alongside an 
identical press which 
has been in operation 
about two years. These presses take a 
maximum sheet size of 2542” x 36%”. The 
Lasky Company is one of Newark's oldest 
ind largest quality printers. ‘‘Although we 


tives concerned with packaging, pack- 
ing, and shipping were expected to 
attend the three day meeting, com- 
panion event of the 23rd National 
Packaging Exposition. This four-day 
show, also sponsored by AMA, was 
expected to attract more than 25,000 
visitors to Convention Hall, April 
5-8. 


Seek Change in Management 
The R. Hoe & Co., Inc. Stockhold- 


ers Protective Committee, announced 
last month that it is entering a full 
slate of nominees for election as 
directors at the annual meeting, 
scheduled for April 13, in opposition 


to the present management. The 


committee’s nominees are pledged to 
the reinstatement of Joseph L. Auer 
as president of the company. Mr. 


Auer was dismissed as president last 
July by a split vote of the board of 
directors. Four of the present direc- 
tors are backing Mr. Auer. 

E. H. Munson, president of Grin- 
nell Lithographing Co., Islip, N. Y., 
is a nominee for director on the 


opposition slate. 
° 


N. Y. Firms Add Equipment 


Steinway Press, New York, recently 
put in a Lawson 46” cutter. Valley 
Offset, Inc., Deposit, N. Y., added 
a Lawson multiple spindle drilling 
machine. Western Printing & Litho- 
graphing Co., Poughkeepsie, added 
a Lawson three-knife trimmer. 


have been in offset only five years, starting 
with an ATF-Chief 29. a large percentage 
of our business now is accounted for by 
our offset department,”’ said Saul Lasky. 
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Paper Box Assn. Re-elects Walters as President 


ILLIAM H. WALTERS was 

elected to his second term as 
president of the Folding Paper Box 
Assn. of America at the annual con- 
vention in the Drake Hotel, Chicago, 
March 22-25. Mr. Walters is presi- 
dent of U. S. Printing & Lithograph- 
ing Co., also president of the Lithog- 
raphers National Assn., and a past 
president of the Label Manufacturers 
Assn. 

Leonard Dalsemer, Lord Baltimore 
Press, Baltimore, Md., was re-elected 
to the executive committee, which 
manages affairs of the Box Associa- 
tion. Other members in addition to 
Mr. Walters, are: W. C. Palmer, 
National Folding Box Co., New 
Haven, Conn.; W. W. Fitzhugh, of 
William W. Fitzhugh, Inc., New 
York: Norman F. Greenway, Robert 
Gair Co., New York: D. A. Forsberg, 
Forsberg Paper Box Co., Madison, 
Wis.; J. M. Andrews, Ohio Box 
Board Co., Rittman, Ohio. 

Volume of business done by the 
folding paper box industry in 1953 
was 8.8 percent greater than the 1952 
figure, Mr. Walters reported in his 
address, opening the 
convention. In 1952, he said, net 
operating profits were about 9 per- 
cent of sales. A spot check of 50 
large member companies showed that 
1953 net margins before taxes were 
6 percent of sales or a 33 1/3 precent 
1952 


This, he said, emphasized 


presidential 


reduction, compared to the 
figures. 
the significance of the slogan “Better 
Profits Through Better Business Man- 
agement.” selected as the theme of 
this year’s convention deliberations. 

Among speakers at the general 
sessions was Reuben Robertson, presi- 
dent, Champion Paper and Fiber Co., 
who discussed pending changes in 
the federal labor laws, taxes, tariffs, 
federal foreign relations policies and 
the position the American business- 
man should take toward these. An- 
other speaker was J. Kromberg, a 
New York graphic arts accounting 
specialist. 

Gordon Dalsemer of Lord Ballti- 
more Press, chairman of the Associa- 
tion’s research and technical com- 
production 


mittee, presided at a 


seminar among whose participants 


was Dr. A. C. Zettlemoyer, of the 
National Printing Ink Research In- 
stitute, Lehigh University, Bethlehem, 
Pa. Others speaking at this session 
included Edward C. Berg, Ace Carton 
Corp., Chicago, and Charles King, 
U. S. Printing & Lithographing Co., 
Cincinnati. 

Industrial relations, accident pre- 
vention and public relations were 
other topics discussed at different 
group conferences. 

Among guests of honor introduced 
at the opening session were Wade E. 
Griswold, Lithographic Technical 
Foundation, and Floyd Maxwell, 
Lithographers National Association. 

Western Lithographing Co., Los 
Angeles, loaned its motion picture on 
“Work Simplification” for showing 
among films presented during pro- 
gram breaks, as did Interchemical 
Corp’s L.P.1. division, which showed 
“Rainbows To Order.” 

Among educational exhibits set up 
by the association was one on “Ink 
Agitators,” for which Wm. Gegen- 
heimer Co., Brooklyn, N. Y., and 
Ortleb Machinery Co., St. Louis, Mo., 
furnished models of their respective 
devices. W. M. Welch Mfg. Co., 
Chicago, showed its new pick tester 
in a group exhibit on “Pick Resist- 
ance of Paperboard,” while numerous 
instruments developed by the Litho- 
graphic Foundation were noted in 
displays covering other production 
problems. 

= 
Chicago Craftsmen Top 1000 

The Chicago Club of Printing 
House Craftsmen had a total member- 
ship of 1,021 as of Feb. 23. Floyd 
Larson, president of the club, an- 
nounced last month. At the March 
meeting another class of 34 was voted 
on, including nine from one com- 
pany, Magill-Weinsheimer. They in- 
cluded Harry J. Leahy, new president 
of Magill’s, three vice presidents, 
Z. Wayne Adams, Anthony J. Borre 
and Arthur S. McGinn, the treasurer 
and assistant secretary, O. J. Dollard. 
John W. Payne, manager, estimating 
dept., Henry De Graaf and Hubert 
Gruber of customer service and Ed- 
ward L. Lisner, production operator. 
Credit for this unusual “bag” was 
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given Walter Wilkens, assistant pro- 
duction manager of Magill’s who had 
joined the club in January and to 
date had brought in 23 new members. 

Others among the 34 inducted in 
March were: Emil Winter, superin- 
tendent, Chief Printing Co.; Low R. 
Cejka, foreman, platemaking, Unique 
Printers & Lithographers; Henry C. 
Schreiber, foreman, offset dept., Gun- 
thorp-Warren Co.; Homer J. Whit- 
comb, printing engineer, Inland Press. 
From supply houses came George L. 
Chamberlin, assistant sales manager, 
Chas. Hellmuth Printing Ink Corp.; 
L. S. Florsheim, Jr., president, Rob- 
ertson Photo Mechanix; Frank Janik, 
assistant service manager, Miehle 
Printing Press & Mfg. Co.; John H. 
Schultheis, vice president, Nu-Are 
Co.; Irwin S. Wertheimer, vice presi- 
dent, Turner Printing Machinery Co. ; 
Robert Kallum, account executive and 
Arthur J. Look, estimator, Chicago 
Cardboard Co.; H. M. Nordin, presi- 
dent, Midwest Die Cutting & Finish- 
ing Co.: Otto W. Menolasino, Stand- 
ard Rate & Data Corp.; George W. 
Lurtz, Logan Square Typesetting Co. 
Also in the big March class were 
Jacob G. Spangler, superintendent, 
U. S. Navy Printing Office, Great 
Lakes, Ill., Thomas E. Massey, fore- 
man and Harold H. Paul, estimator 
at the Navy printing plant, and Ger- 
ald E. Considine, printing teacher, 
Maine Township high school. 

Newest project of the Chicago 
Craftsmen is a graphic arts education 
forum with a charter membership of 
27 Chicago school and printing in- 
dustry executives, whose principal ac- 
tivity will be to speak before faculty 
and student groups in Chicago. 


- 
Mail Continues Rise 


American business spent an esti- 
mated $103,902,873 for direct mail 
advertising during February, 1954, 
This represents a gain of 5.86 percent 
over the expenditure for February, 
1953. The expenditure of $209,412,- 
970 for direct mail advertising during 
the first two months of 1954 shows an 
increase of $9,422,946 over the same 
period of 1953 
1954 may be the biggest year yet for 
direct mail advertising. Figures are 
from the Direct Mail Advertising 
Assn., New York. 


an indication that 
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Prominent Users of Strathmore Letterhead Papers: No. 110 of a Series 








The famous Matson liner, 8.8. LURLINE, 
enters Honolulu harbor where traditional 


Aloha greetings await. 











Go places with QUALITY! 


Closely linked with the development of Hawaii as a vacationland 
supreme have been the more than seventy years of services by 
Matson lines in making an Island vacation the dream... and 
the possibility...of a host of travelers. Matson’s luxury liner... 
the S.S. LURLINE...has become so identified with the life of 
the Islands that its arrival on “Boat Day” is a near-holiday. 
Matson’s trio of hotels on the beach at Waikiki...the Royal 
Hawaiian, the SurfRider and the Moana...round out a service 
to Hawaii's visitors that has made Matson a name famous and 
familiar to all. 

Because the quality of its service is the measure of its success, 
Matson selected Strathmore letterhead papers to express quality 
through the correspondence of each of its divisions. 

Let your correspondence go places with Strathmore! Every con- 
tact you make through the mails can be made extraordinarily 
expressive with the matchless quality of these papers. Have your 
supplier show you some sample letterheads on Strathmore. See 
what a difference the look and the feel of these papers makes! 


Strathmore Letterhead Papers: Strathmore Parchment, Strathmore Script, Thistlemark 
Rond. Alexandra Brilliant, Bay Path Bond, Strathmore Writing, Strathmore Bond 
Envelopes to match converted by the Old Colony Envelope Company, Westfield, Mass. 


STRATHMORE 


MAKERS OF FINE PAPERS 


Strathmore Paper Company, West Springfield, Massachusetts 
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Shralhmore 
ADVERTISEMENTS 


in national magazines tell 
your customers about the 
letterheads of famous Ameri- 
can companies on Strathmore 
papers. This makes it easier 
for you to sell these papers, 
which you know will produce 


quality results, 


x*ek 





This series appears in: 


TIME 


NEWSWEEK 


BUSINESS WEEK 





PRINTERS’ INK 


SALES MANAGEMENT 





PURCHASING 


ADVERTISING 
REQUIREMENTS 
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Jahn & Ollier 
Adds Camera 


Jahn & Ollier Engrav- 
ing Co., Chicago trade 
shop firm, recently in- 
stalled a Robertson 41” 
“Tri-Color” overhead 
camera with a 12 foot 
projection back. The 
camera was bought through Bridgeport En 
gravers Supply Co. This camera, with the 
special projection back, permits the use of 
1 plate size of 48 x 48” and a film size of 
60 x 42”. It has been designed for all types 
of work from simple black and white nega 


Expects Direct Mail Boom 
use of direct mail 
which 


A boom in 
advertising material from 
lithographers should benefit is fore- 
seen by R. S. Huffnagle, head of R. 5. 
Huffnagle & Co., Chicago. There is 
no good reason whatever for lithog- 
raphers to worry about business con- 
ditions, he insisted in a recent inter- 
view. Combination shops, he said, 
have reported more business in their 
offset departments than in letterpress. 

Since January, Mr. Huffnagle con- 
tinued, he has noted that a number 
of large industries have increased 
their advertising budgets and have 
allotted an extra portion for direct 
“When 


pointed out, “sales directors naturally 


mail. business drops.” he 
turn to advertising to bolster their 
promotional efforts. That means more 
business for the entire printing in- 
dustry. Most industrialists know, too. 
that direct mail is the one unfailing 
fast means to get a lagging business 
pepped up and rolling again. It has 
been demonstrated in unnumbered 
cases that the quickest results come 
Then. 
when one business starts sending out 
100.000 folders or booklets or broad- 


sides, their competition is likely to 


from use of this medium. 


do likewise.” 
The Huffnagle 
formed in 1950, and recently added 
a Harris 17x 22 offset press. This 
is the firm’s third offset press. Mr. 


Company was 


Huffnagle has been in the printing 
business in Chicago for 30 years. 
Prior to starting out on his own he 
was for 15 years with Sheldon Print- 


tives to full process color separations. By 
using two lenses, one 24” and one 35, 
opy may be enlarged or reduced within a 
range of almost 1000 per cent to 20 per 
sent of original size. All controls are aut 
matically operated. 


ing Co., part of that time serving 
as vice president. 
e 

Show Advertising Specialties 

The Advertising Specialty National 
Association expects its member com- 
panies to surpass last year’s record 
sales volume of $150,000,000 by a 
“substantial margin,” David Welday, 
president, said during the organiza- 
tion’s spring show in Chicago March 
6 to 9. 
results reported by 
ticipating in the Palmer House affair. 


The forecast was based on 
members _ par- 


Equally optimistic predictions were 
heard also at the show staged by the 
Advertising Specialty Institute on the 
same dates at Chicago’s LaSalle 
Hotel. 

Calendars, as usual, predominated 
in Palmer House displays of ASNA. 
Exhibitors of these popular special- 
ties included John Baumgarth Co., 
Melrose Park, IIL, Elliott Calendar 
Co., Coshocton, O., John Frederick 
Co., Chicago, C. S. Hammond & Co.., 
Maplewood, N. | a Joseph Hoover & 
Sons Co., Philadelphia, Pa., Ketter- 
linus Lithographic Mfg. Co., Primos, 
Pa., McCleery-Cummings Co., Wash- 
ington, Ia.. The Minute Man Line, 
Boston, Mass.. Oval & Koster div. 
The Messenger Corp., Indianapolis, 
Ind.. Jos. Schmidt, Inc., Brooklyn, 
N. Y.. Skinner & Kennedy Co., St. 
Louis. Mo. 

Replogle 


displayed its line of geographical 


Globes, Inc., Chicago, 
globes and a number of greeting card 
manufacturers also showed new lines. 

At the LaSalle Hotel exhibition of 
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the Advertising Specialty Institute, 
novelties printed by the silk screen 
process, including signs, decals, glass- 
ware, plastic and other items, were 
especially prominent in displays by 


manufacturers. Several referred to 


the coming fall elections throughout 
the country as definitely a prospec- 
tive source of business in advertising 
novelties of all sorts which they were 
hopeful would result in considerable 


sales volume. 

J. B. Carroll Co., Chicago, had a 
large variety of specialties from 
calendar cards to measuring tape, 
printed by offset and other processes 
on metal, plastics and other materials. 

Green Duck Co., Chicago, snowed 
its full line of lithographed buttons, 
and tabs, embossed specialties and 
other items. Also featured were the 
“ad-clips,” newest addition to their 
varied line. Production of this paper 
clip carrying a patented metal “bill- 
board” with a colorful lithographed 
personalized sales or service message 
is to get under way on a full scale 
basis shortly, E, L. Butler, sales man- 
ager, said. 

. 
Chicago Firm Advances Two 

Directors of Magill - Weinsheimer 
Co., Chicago, have elected Harry J. 
Leahy to the post of president, and 
have made A. J. Weinsheimer chair- 
man of the board. Mr. Leahy has 
been with the company for 32 years, 
having entered its service when he 
was a lad of 16. Previous to his 
latest promotion he was a vice presi- 
dent and board member. Mr. Weins- 
heimer, who has headed the firm 
since its organization in 1907, will 
continue active in company affairs 
with increased attention to sales, it 
was announced, 


Chicago Co. Adds Press 

American Printers & Lithographers, 
Inc., Chicago, has added a Harris 
22 x 34” two-color offset 
facilities in their new plant at 2245 
Logan Blvd., to which the 43-year 


press to 


old company moved two years ago. 


+ 
ll. Firm Adds Cutter 
Aurora Midwest Printers, Inc.., 
Aurora, Ill., recently added a Lawson 
39” cutter to its facilities. 
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Books and other Aids .. 


How to Prepare Art and Copy 
for Offset Lithography 


By William J. Stevens 
and John McKinvan 


[welve chapters with over 125 illustrations, two- three 
and four-color lithography throughout. 814 x 11”, cloth- 
bound, hard covers. A colorful and highly useful book 
for your library. Widely used in schools 


POSTPAID $5.25 


Color Chart for Dot Etching 


This chart, composed of four sheets, is 2214 x 2614, and 
is bound at the top with a metal strip for wall hanging. 
rhe first sheet is magenta, cyan blue, process yellow and 
black, The second is warm red, cyan blue, process yel- 
low and black. Number three is magenta, warm blue, 
process yellow and black, while the last is warm blue, 
warm red, process yellow and black. 

Each of the four pages contains 215 color squares, Each 
square of color is identified, and each square is divided 
into four different percentage screen tints. It was pro- 
duced on regular offset stock on a two-color offset press. 


COMPLETE FOUR-PAGE WALL CHART — $10 


Photography and Platemaking 
for Photolithography 


By I. H. Sayre 
(Fifth Edition 1951) 


Chemistry of Lithography, Processes of Platemaking, 
Formulas, Albumin, Deep Etch, Photo Composing, Layout 
and stripping, Chemistry of Photography, Negative Treat- 
ments, Optics, Photographic Equipment, Halftones, Con- 
tact Screens, Color, Filters, Separations, Color Processes, 
Use of Densitometers, Two Color Printing, Special Color 
Processes. 

Standard Size, Hard Cloth Covers, 442 Pages, Illustrated. 

Widely Used as a Standard Textbook. 


POSTPAID $6.75 


How to Sell Lithography 
By Arthur M. Wood 


Illustrated, 176 pages. Chapters on copy preparation, 
pictorial outline of offset process, selling technique, use of 
color, prices and quotations, office procedure, company 
policies, and briefs on postal and legal aspects. 6 x 9” 


POSTPAID $5.25 


Order Direct From 
MODERN LITHOGRAPHY 


(add 3%, sales tax if in New York City) 
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Modern Lithography 
175 Fifth Ave., New York 10, N. Y. 


Enclosed is payment. Please send the book (or chart), as checked. 
How to prepare Art & Copy — $5.25 

How to Sell Lithography — $5.25 

Photography and Platemaking — $6.75 

Color Chart for Dot Etching — $10.00 


(add 3% sales tax if in New York City) 





i 


City, Zone, and State 
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Sales Up, Profits Down At Western P. & L. 


NNUAL sales at Western Print- 

ing & Lithographing Company in 
1953 reached a total of $55,110,000, 
a gain of 12% over the previous 
year. But, for the sixth successive 
year, there was a reduction in earn- 
ings per dollar of sales. Net earnings 
for the year were less in dollars and 
cents than they were in 1952, despite 
a sales increase of more than 
$5,000,000. 

These things were revealed at the 
46th annual meeting of the stock- 
holders, held at the company’s main 
The 693 
stockholders are all employees of the 


plant cafeteria March 2. 


company or their nominees. 

W. R. Wadewitz, president of the 
company, outlined in his report some 
of the progress and growth enjoyed 
by the organization during the year. 
A new building at Poughkeepsie, 
N. Y., was completed and put into 
operation and ground was broken for 
a 92,000 square foot addition to the 
St. Louis plant. 

The Company successfully absorbed 
the sales and production of the busi- 
National 


accounted 


ness formerly known as 


Process Company which 
for some substantial portion of the 
sales increase. It entered into a long 
term arrangement with the Catecheti- 
cal Guild Educational Society under 
which it jointly creates and designs, 
as well as manufactures and finances 
products for their market. Late in 
1953, the company entered into a 
long term contract with the Ameri- 
can Year Book Co., which deals prin- 
cipally in school and college annuals. 

While investments in plant and 
equipment, as well as sales totals, 
have grown considerably at other lo- 
cations, it was pointed out that this 
does not mean that anything has been 
taken away from Racine. In the last 
20 years Racine output has increased 
by more than six times, moving from 
$4,212,000 to $26,940,000. 

“In the field of social benefits,” 
Mr. Wadewitz, said, “even though 
some of our employees have walked 


out on us to get the so-called ‘advan- 


tages’ of other cities, we feel that we 
lead the field with not even a close 
second in our industry. Last year we 
made completely voluntary payments 
above and beyond basic wages and 
state and national requirements in an 
amount closely approximating the 
net profits of the company, a sum that 
was more than twice the amount of 
cash dividends stock- 
holders.” 

With 955 employees now partici- 


received by 


pating in the Western Retirement 
Plan, the maturity value of employee 
retirement policies has advanced to 
$12,092,000. 
now eligible or already on retirement. 
A total of 2,803 people and their 
dependents are eligible for the bene- 
fits under the Western Hospitalization 
Plan. Both programs are completely 


Ninety-one people are 


financed by the Company. 

During the year, Western paid a 
new high total of $650,000 in profit- 
sharing to hourly wage and weekly 
workers only; invested an 
$1,042,000 in 


for employees; and 


salary 
additional retirement 
benefits paid 
$195,000 in premiums for hospital- 
ization and surgical protection. In 
the matter of donations, the company 
gave to charities a sum of $298,000. 

In explaining the distribution of 
the sales dollar for the year, the 
president gave the following figures: 
The cost of raw materials and wages 
and salaries paid to employees took 
72.3 cents of every sales dollar col- 
lected by the company during the 
year. Expenses required 8.7 cents, 
taxes represented 7.2 cents and de- 


Adds Web in Cincinnati 
Rookwood Press, Inc., of Cincin- 

ATF-Weben- 
Frank H. 


Kreger, Jr., is president and general 


nati has installed an 


dorfer 35” web press. 
manager of the firm, which recently 
acquired the assets of Kreger Press. 
Other 
vice president in charge of produc- 


officers are Carl B. DeLon, 
tion, and James W. Kreger, secretary- 
treasurer and in charge of sales pro- 


motion. 
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preciation was 1.6 cents. Welfare, 
which included profit-sharing to 
weekly salaried and hourly workers, 
vacations, paid holidays, retirement 
costs, hospitalization and other bene- 
fits represented 5.4 cents of every 
sales dollar received. Only 1.6 cents 
of the sales dollar went to stock- 
holders as a return on their invest- 
ment, and 3 cents was retained to be 
plowed back into the business. 


o 
Jones Starts New Plant 

The recent start of construction on 
the new Jones Graphic Products plant 
recently resulted in the temporary 
disruption of downtown traffic on 
Toledo streets while 60 foot I-beams 
were being transported to the build- 
ing site. 

When completed, the new plant will 
be occupied by the manufacturing 
division of Jones Graphic Products 
Company for the production of 
chemicals including sensitized coat- 
ing solutions used in photographic 
etching, engraving and lithography, 
marketed under the trade names Gaco 
and Gacolith. The new plant, cover- 
ing 6000 square feet, at 720 Vinton 
Street in Toledo, is under the man- 
agement of Norman C. Bridwell. 

The firm will continue to direct 
the national distribution of graphic 
arts supplies and equipment from the 
new address, selling through estab- 
lished sales outlets in the graphic arts 
field. 


pany 


The main offices of the com- 
under the direction of Ernest 
E. Jones, president, are located at 
320 Broadway, S. E., Albuquerque, 
New Mexico. 


= 

Berlin Adds 4th Photo Composer 

I. S. Berlin Press, Chicago, has 
recently installed its fourth Ruther- 
ford photo composing machine, a 58 
x 78” model of the latest design. 
Asked why they need so many, H. A. 
Gerlach, vice president and sales 
manager, said the business is grow- 
ing by leaps and bounds and it has 
become a problem to fit the long 
runs and the short runs into the pro- 
duction schedule. “We decided,” he 
said, “that it is cheaper to have ade- 
quate facilities for continuous plate 
making operations, than to have the 
presses standing idle while the plate 
makers catch up.” 
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PRESSMEN'S 
INK HANDBOOK 


by H. J. Wolfe 


: wee 

ical, well-written Syd 
er pressman, the pr 

student of print- 

d all con- 
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CONTENTS 
272 Pages 21 Illustrations 


Properties of Inks 
Purchasing Printing Inks 
The Private Ink Plant 
Manipulation of Ink 
andy, practical book for one pur Inorganic Pigments 
A han % P using printing ink 1s the Biack Pigments 
Chasing men’s n Handbook by Ink Vehicles 
Herbert J. Wollte. : Driers and Drying 

ae Graphic Arts Monthly Letterpress Inks 

Lithographic Inks 

Intagtio Inks 
New Types of Inks 
The Testing of inks 
Ink Troubles and Remedies 
GLOSSARY 


Order Direct From: 


INDUSTRY PUBLICATIONS, INC. 
175 Fifth Ave., New York 10, N. Y. 


$4.50 in U.S.A. $5.00 Foreign 


add 3% sales tax in N. Y. Cc. 
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Chicago School Pioneers Honored 
A 0, given by the 
thicago Lith 
tional staff 


t the annual dinner Fek 
Board of Directors of the 
jraphic 
ramed testimonials of appreciation were 


Institute to its instru 


resented to the school's first board of di 
ts. Through their efforts the school was 
zed, a home found for it at Glessner 

jouse, equipment provided and classes 
tarted in September, 1946, with Chicago's 


Winkler Addresses Guild 

J. Homer Winkler, technical ad- 
visor at Battelle Memorial Institute, 
Columbus, Ohio, was guest speaker 
at the March 5 
Printers Supplymen’s Guild of Chi- 


meeting of the 


cago. Discussing “Graphic Arts Sell- 
ing in a Changing Technology,” Mr. 
Winkler stressed the 
new selling techniques in the light 
of new developments in the graphic 
arts industry. New members intro- 
duced by Jack Hagen of Midland 
Paper Co., president of the Chicago 
Guild, included Raymond Bogdan, 
Vandercook & Sons. Joseph McCon- 
Harris - Seybold te. F- 


necessity for 


naughey, 
Thomas Kennedy, Robertson Photo- 
Mechanix, Inc., and James G. Willis, 
Ideal Roller & Mfg. Co. 
° 
Wetzel Adds Photo Composer 
Wetzel Brothers Printing Co., 444 
North Broadway, Milwaukee, Wis.. 
recently installed a Rutherford photo 
composing machine which accommo- 
dates press plates up to 58 x 78 
inches. 
» 
Redson-Rice Advances Men 
J. Harvey Redson has been named 
chairman of the board of Redson- 
Rice Corp., Chicago offset and roto- 
gravure firm, and H. Cal Sheehy was 


chosen president in recent action by 


industry, both manage 
united behind the enter 


antire lithographi 

ment and labor 
prise. 

The founders above, are, left to right 

B. E. Callahan, president, Inland Lithograph 

Fred Zeitz, Roberts & Porter; Leonard 

The Meyercord Co.; G. A 


Knopf, president 
Offset Print 


Nordberg, president, Chicag« 
/ ‘anary, president, Local 


o.; Georg 


ing 
4, A.L.A. 


the board of directors. Ek. G. Rice, 
who, with Mr. Redson, founded the 
company, has retired, it was an- 
nounced. His interests were purchased 
by two veteran employees, Harry D. 
Thorsen, Jr. and George Seminatore, 
who were elected vice presidents. 
. 
Industry Accident Prevention 
Basic training in accident preven- 
tion work, as it applies to the printing 
industry, is being given to 25 super- 
visers from seven Chicago printing 
firms. The 20-hour course is being 
sponsored by the Graphic Arts Asso- 
ciation of Illinois, in cooperation 
with the National Safety Council. 
Miss Lillian Stemp, graphic arts 
consultant and author of “Safety 
Manual for the Graphic Arts Indus- 
try.” is teaching the course. 
° 
Western Adds Trimmers 
Western Printing and Lithograph- 
ing Co., Racine, recently put in a 
Lawson three-knife trimmer. A sim- 
ilar machine was added to the com- 
pany ’s Poughkeepsie, N. Y., plant. 
° 
Ohio Companies Expand 
Two Ohio firms expanded their 
facilities recently with the addition 
of cutting machines. Gibson Art Co., 
Cincinnati, put in a Lawson 52” 


cutter, and Shaw-Barton, Inc., of 
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Coshocton, Ohio, added a Lawson 


52” machine. 


Adds Press 


The Stratford Press, 1101 Power 
Ave., Cleveland, offset and letterpress 
printers is installing a new 22 x 34” 
Miller Ebco press. The company also 
has two 17x 22 ATF Chiefs, one of 
which is a combination wet and dry 
offset press installed a year ago. Their 
present pressmen will be advanced 
and a new man will be hired to work 
on the smaller press. A large amount 
of color work is done by the com- 
pany, which specializes in advertis- 
ing materials. 

Stratford 
complete letterpress department, this 
too benefitting by the addition of a 
new Miller Major Simplex in the past 
few months. Complete bindery facili- 


Press also operates a 


ties also are operated. 
. 
Harris Host to Club 

The Harris-Seybold Co. was to be 
host to The Celeveland Club of Print- 
ing House Craftsmen, for the April 
15 meeting. The men were to visit 
the plant. 

The Cleveland Craftsmen will spon- 
sor an all expense trip to the Eastman 
Kodak Co. plant or to the Rochester 
Institute of Technology, in Rochester, 
N. Y., Friday & Saturday, May 21 
and 22. The party will go by Grey- 
hound Bus. Details will be announced 
later. 

. 
Hershey Promoted by Dayton 

J. D. Hershey, who has been with 
Dayton Rubber Co. for 24 years, last 
month was promoted to the post of 
sales promotion and 
advertising. He formerly was sales. 
promotion manager. R. L. Wetzel 
has been appointed director of public 


director of 


relations by the company. 


. 

Ohio Plants Add Units 
Messanger Press, Carthagene, O., 
installed a Rosback 
Printing Service Co., Dayton, added 


auto-stitcher. 


a Rosback slot rotary perforator. 


= 
Nielsen Adds Two-Color 
Nielsen Lithographing Co., Cin- 
cinnati, recently installed a Harris 
22 x 34” two-color press. 


9] 





Craftamen Hold Ink Night 

The awareness and appreciation of 
the relation of color to our daily 
living has been a tremendous factor 
in the growth of the printing ink 
industry, James D. Yates. president 
of Martin Driscoll & Co., Chicago 
ink makers, said in an “Ink Night” 
address at the March 16 meeting of 
the Chicago Club of Printing House 
Craftsmen. 

Sales of ink in 1939 were $43,- 
500,000, Mr. Yates said, while total 
ink last amounted to 


sales year 


$190,000,000. Much of | this 
than four-fold increase,-he said, has 


more 


been fostered by requirements of the 
But, of 
equal importance, he asserted, has 
the fact that 
today will attempt to sell merchandise 


newer high speed presses. 


been few advertisers 
without the aid of color. 

The majority of printing inks to- 
day are tailor-made to fit certain 
specifications, he continued, citing as 
supporting evidence that fact that the 
average order from printers or lithog- 


raphers runs to about 25 pounds. 


ENGINEERED 
TO CONTROL TEMPERATURE 
WITHIN 1% DEGREE! 


FISHER TEMPERATURE CONTROL UNITS 


ee i ee ee 


TEMPERATURE 
CONTROL 
MIXING VALVE 


HEATING ond 
COOLING UNIT 








There is no problem in keeping 
proper temperatures in your film 
processing sinks when you install 
Fisher equipment. In fact, Fisher 
Temperature Control units are guar- 
anteed to keep the water within “% 
degree of the predetermined tem- 
perature. 

No matter what your tempera- 
ture control problem, there is a 
piece of Fisher equipment to solve it. 

Fisher equipment can easily be 
installed for existing sinks, but if 
you want a completely new proc- 
essing laboratory, Fisher equipment 
is easy to install, economical to 
buy and use. 


BESCO sales engineers 
can give you valuable as- 
sistance in determining the 
right Fisher units for your 
shop. Contact the nearest 
BESCO office listed below. 


BRIDGEPORT ENGRAVERS SUPPLY CO. 


BRIDGEPORT 2, CONNECTICUT 


BOSTON: 453 Atlantic Avenue 
NEW YORK: 525 W. 33 Street 


CLEVELAND: 105! Power Avenue 


CHICAGO: 900 N. Franklin Street 


ATLANTA: 259 Peachtree St., N.E 





This small order business, he said, 
has unfortunately ink 
makers from adapting production 
line manufacturing procedures. 

But, on the other hand, he declared, 
it has reacted to the benefit of the 
ink user, because he gets ink on a 
formula or prescription basis. 

Mr. Yates was one of five speakers 
on the Chicago Craftsmen’s Ink Night 
symposium. Others, all drawn from 
Chicago ink concerns were — with 
their topics — as follows: 

Edward Friesendorf, vice president, 
A. E. Handschy & Co., “Color Match- 
ing Problems;” Joseph Stienbruner, 
plant manager, Interchemical Corp.’s 
IPI Printing Ink Div., “Vaporset 
Glycols;” George Sivertsen, manager, 
service dept., Fred’k H. Levey & Co., 
“New Developments in Multi-color 
Letterpress Inks;” G. Krupinski, 
Sinclair & Valentine Co., “Silk Screen 
Inks Today.” 

Walter Surgeon, executive of the 
newly formed General Printing Inks, 
formerly chief chemist with the Sig- 
mund Ullman Co., was moderator of 
the program, which had been pre- 
pared by a committee of which he 
was chairman. Weldon Coate, gen- 
eral manager of American Printing 
Ink Co., Div. of Sun Chemical Corp., 
and president of the Chicago Print- 
ing Ink Makers Association spoke 
briefly on this organization’s activi- 
ties. An overflow crowd attended the 
meeting at the Furniture Club. 

On display exhibit of 
printed matter assembled by the Nat'l 
Assn. of Printing Ink Makers. 


prevented 


was an 


. 

Merrick Wins Award 
Merrick Lithograph Co., Cleveland, 
has been awarded a bronze “Joshua” 
plaque for the most distinguished use 
the 


printing and engraving industry in 


of matchbook advertising in 


1953, Charles Furcolowe, director of 
the Match Book Industry Information 
Bureau, announced. 
a 
Address Toledo Craftsmen 
William F. Gutwein, printing man- 
agement consultant, spoke at a dinner 
meeting of the Toledo Club of Print- 
ing House Craftsmen in Toledo, 
March 15. His subject was “How To 
Utilize Human Resources.” 
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Plan Southern Convention May 6-8, Orlando 


Je iNa details were announced in 
March for the 33rd annual con- 
vention of the Southern Graphic Arts 
Assn., and the Florida Graphic Arts 
Congress, to be held May 6, 7, 8 and 
9 at Orlando, Fla. Highlights of the 
conclave will be the display of win- 
ners in the annual Exhibit of South- 
ern Printing, and also an exhibit of 
graphic arts equipment and supplies. 
Registration at the Angebilt Hotel 
opens at 9 a.m., Thursday, May 6. 

The opening session is scheduled 
for 3 p.m., May 6, with a welcome by 
M. G. Lewis, president of Printing 
Industry of Florida. The keynote ad- 
dress will be that afternoon by James 
J. Rudisill, president of Printing In- 
dustry of America. 

Following a cocktail hour at the 
San Juan Hotel, the exhibits will be 
open for inspection at the Orlando 
Municipal Auditorium, where all ses- 
sions are held unless otherwise noted. 

At 9 a.m., May 7, John H. Does- 
burg, secretary and general counsel 
of the Master Printers Section, PIA, 
will speak on “The Value of Belong- 
At 10, 


an open forum on specialty printing 


ing to a Trade Association”. 


is planned. Participants will be M. G. 
Lewis, Jacksonville, on snap-out 
forms; C. A. Lick, Jr., Fort Smith, 
Ark., on tickets; J. 
Columbus, Ga., on fine color print- 
ing; and Frank H. Parke, Little Rock, 
on catalogs. Mr. Parke, head of Dem- 


Tom Morgan, 


ocrat Printing & Lithographing Co., 
Little Rock, is president of the South- 
ern Graphic Arts Assn. The Friday 
luncheon will feature awards to print- 
ing exhibit winners. 

On Friday afternoon, Vernon Kir- 
stein, president of the Graphic Arts 
Assn. of Central Florida, will preside 
at an open forum on “The Advertising 
Agency and the Printer.” A panel 
will include agency and printing rep- 
resentatives. 

John C. 


will be toastmaster at the annual ban- 


Henley Il, Birmingham, 
quet Friday evening. 

On Saturday morning, a forum is 
planned around the theme “Things 
You Can Do to Help Meet the Chang- 
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ing Market.” A talk with this title 
will be given by Wade E. Griswold, 
executive director of the Lithographic 
Technical Foundation. A shop prac- 
tice round table also is planned. 

The Southern association’s annual 
meeting is planned for 11 a.m. 

On Saturday afternoon a recrea- 
tion period is planned. Transporta- 
tion will be provided to Sanlando 
Springs, for swimming and dancing. 

On Sunday morning the convention 
will be open for small business ses- 
sions. 

Charles E. Kennedy, is secretary of 
the association, which has offices at 
1514 South St., Nashville, 2, Tenn. 


* 
Adds Press in Miami 
In completing another step in their 
expansion program, Mercury Litho- 
graphing Co., Miami, Florida, an- 
nounced the recent installation of a 
new Miehle #29 offset press. 
= 
Hall Adds Press 
The Hall Lithographing Co., 
Topeka, Kan., recently installed a 
#61 single-color Miehle offset press. 
. 
St. Louis Co. Adds Press 
Printing Co., St. 
ATF- 


Bruce-Burgess 
Louis, recently installed an 
Mann press, Model L-136. 

Cicardi A. Bruce is president of 
Bruce-Burgess. James W. Cibulka is 


Add Press in 
Cincinnati 


f Cin 
special 


Technicraft, Inc. 
cinnati, Ohio, 

ists in olor process 
work, recently installed 
this new _ singlecolor 
35 x 45” Harris offset 
press. They now oper 


ate five offset presses ranging from 2] x 28” 
to 41 x 54”. Looking over Technicraft's new 
Harris press are (l. to r.) Charley F. Davis, 
helper; Nor 


pressman; Elmer A. Minton, 


bert N. Pies, president 
Richard A. Navratil, Harris-Seybold’s resi- 





foreman of the offset department, and 
Donald R. Griffith is plant superin- 


tendent. 


* 
Brown Co. Appoints 

The Central Paper Co., Jackson, 
Miss. and its branch, the Delta 
Paper Co., Greenville, Miss., have 
been appointed distributors of Escort 
ledger and Escort machine posting, 
two products made by the L. L. 
Brown Paper Co., Adams, Mass. 

° 
Kingsport Advances Two 

Walter F. Smith and Edward J. 
Triebe have been elected president 
and executive vice president, respec- 
tively, of Kingsport Press of Kings- 
port, Tenn., one of the largest com- 
plete book manufacturing plants in 
the United States. 

Mr. Smith, who succeeds the late 
Col. E. W. Palmer, has been associ- 
ated with Kingsport Press since 1923 
executive vice 
Mr. Triebe 


was formerly a vice president. 


and was formerly 


preident and treasurer. 


. 
Dayton Group Meets 

A panel discussion on “The Effect 
of Paper on Costs and Production” 
featured the March meeting of the 
Printing Industry Association of 
Dayton, Ohio, held in the Van Cleve 
Hotel. 

Panel members, included: Mahlon 
Hipple, Drury Printing Co.; William 
Heerman, Printing Service Co.; 
Gordon Rohde, Reynolds & Reynolds 
Co., and 
Pflaum Co. 


Lester Giele, Giele and 





# Technicraft, and 


dent representative in Cincinnati 
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Blattenberger Speaks at Boston 

Raymond Blattenberger, Public 
Printer of the U. S. was the headline 
speaker of the 9th Annual New Eng- 
land Conference for the Graphic Arts, 
held at the Hotel Statler, Boston, 
March 15 and 16. Sponsored by the 
Graphic Arts Institute of New Eng- 
land, Inc., the conference program 
was planned to aid the smaller con- 
cerns in the industry. 

J. Richard Jackman, president of 
the Rumford Press, Concord, N. H.. 


was conference chairman. There were 
150 delegates in session. 

Mr. Blattenberger opened the con- 
ference at a March 15. 
Welcoming the assemblage was 
Arthur T. Howard, president of the 


luncheon 


Institute. 

“Improving Management Tech- 
niques in the Small Shop,” was the 
subject of a panel presentation, with 
Dane P. Cummings, Transcript Print- 
ing Co., Peterborough, N. H., as 
moderator. Speakers were Hanry K. 


LITHOGRAPHERS »_ — 


Make Your 


e COLOR PROOFS 


From negatives using black and primary colors on an opaque white 


plastic sheet 


e WITHOUT 


Overlays or a press proof or additional equipment. 


e WITH 


Speed and economy never before possible. 


The process is as simple as the making of a “Blueline”, requiring no 
other skill. Colors and techniques have been vastly improved since 
“Warercote” was introduced 18 months ago. All colors are clear 
and potent. Colors are developed one upon another without protec- 


tion or lamination between colors. 


The process uses negatives, 


making a positive print of all colors in register by surprinting 


The “Watercote” color print, processed by your men in your plant 
will unfold the practical uses it will serve 





5 PRIMARY 
COLORS 


30 MAP 
COLORS 





THE TRIAL “WATERCOTE” 
KIT FOR $7.50 INCLUDES 


2 sheets of Loftrite #30—24” x 30” x .010” 
4 eight ounce bottles of emulsion colors, and 
simple directions, easy to follow. 








$3.00 
per quart 
$10.00 
per gallon 











Ma 


811-813 UNION STREET 


See your dealer or order direct from 


Dept. M 


ie) | item ii) ie)eltlengio), Mise) ile) 7 wile), 


1 Ligntek tn 


BROOKLYN 15, NEW YORK 


Dow, formerly president of the 
Record Press of Rochester, N. H.; 
Frank Lightbown, Cecil H. Wright- 
son, Inc., Boston; W. T. Clawson, 
Miller Printing Machinery Co., Pitts- 
burgh: and C. C. Means, manager 
of the Graphic Arts Association of 
Michigan, Detroit. 

Another panel presentation Tues- 
day morning dealt with industrial 
relations problems. 

Exhibits during the two-day con- 
ference were Town Reports under 
the aegis of the New England Coun- 
cil; prize winners, PIA-Self-Advertis- 
ing Contest, 1953, under the sponsor- 
ship of the Miller Printing Machinery 
Co.; the 1953 Awards, Traveling 
Exhibit, Lithographers’ National As- 
sociation. 

A plant visit to Photon, Inc., fol- 
lowing the luncheon, was made by 
75 delegates. They were split up in 
three groups and taken on a guided 
tour of the Photon plant. 


Rand Avery Director Appointed 

Maynard G. Hutchinson, a director 
of Rand Avery-Gordon Taylor Co., 
Inc., Boston, offset lithographers, was 
nominated on March 8 as Collector 
of Customs in Boston, by President 
Dwight D. Eisenhower. He is 68 
years of age. The nomination must 
be confirmed by the Senate. 

Mr. Hutchinson, a vice president 
of Loomis-Sayles Mutual Fund, Inc., 
Boston, an economic and financial 
consulting firm, was named to fill an 
existing vacancy in the post. He also 
is a director of the New England 
Mutual Life Insurance Co., Boston. 
He has been active in philanthropic 
work in Greater Boston, for many 
years. 

~ 
Natl. Blank Book Adds Press 

Recently installed at National Blank 
Book Co.. Holyoke, Mass.. was an 
ATF-Mann two-color offset press. It 
takes a 251.” x 3614” sheet. Richard 
M. Weiser is vice president in charge 
of manufacturing, of the firm. 

° 
Stamford Co. Formed 

Litho-Craft Co., was formed re- 
cently at 5 Advocate Place. Stamford, 
Conn., to specialize in offset work for 


the trade. 
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Will Bradley Honored 

Will Bradley, called the dean of 
American type and art designers, was 
honored by about 100 friends at a 
luncheon at the University Club in 
New York, March 25. The luncheon, 
sponsored by Strathmore Paper Co., 
marked the occasion of the issue of 
a new paper specimen book designed 
by Mr. Bradley, just 60 years after 
he designed his first such sample 
book for the same company. 

Paul A. Bennett was toastmaster, 
and brief talks were made by various 
friends of the guest of honor, in- 
cluding F. Nelson Bridgham, presi- 
dent of Strathmore. 

Mr. Bradley. 
began to work in printing in 1880 
in Michigan. He later 
apprenticeship with Rand MeNally 


who now is 86, first 
served an 


in Chicago, and by 1889 was free- 
lancing in Chicago as a designer. In 
1895 he launched his Wayside Press 
in Springfield, Mass., and began pub- 
lication of a periodical “Bradley 
His Book.” 

Later he did designing work for 
Ladies Home Journal, Colliers. 
Hearst publications, and for ATF. 
All the while he was also designing 
work for Strathmore to demonstrate 
the company’s line of papers. 
Although he retired in 1930, he still 
went on with many phases of his 
work, including new designs for 
ATF in 1953. 


Mrs. William S. Forbes Dies 


The widow of the head of Forbes 
Lithograph Manufacturing Co., Bos- 
ton, died Feb. 22 in Hamilton, Mass. 
She was the wife of the late William 
Stuart Forbes. 


Thomasma Named Sales Manager 
Leonard T. Thomasma has been 


promoted to general sales manager 
of the Todd Co., Inc., Rochester, 
, me 


sales manager is Robert W. Geoghe- 


Named as assistant general 


gan. The manufactures 


checks and checkwriters and signers. 


company 


L. L. Brown Appoints Keller 


Stanley E. Keller of Fair Lawn, 
N. J.. has been appointed eastern 


sales representative of the L. L. 


Brown Paper Co., Adams, Mass., to 
succeed Mr. Edwin C. Chadwick, who 
retired recently. 

Mr. Keller has had wide experience 
as a mill representative, the company 
said, and will cover New York and 
many of the Atlantic Coast states. 


a 
ts 
| CRAFTSMEN’S 
35th Anniversary 
CONVENTION 
Philadelphia '54 


Aug. 8,9,10,11 
S/n) 
— Ge 
MONOTYPE 


Summer Printing Course 

All phases of printing will be in- 
cluded in six-week summer school 
courses being offered at Carnegie 
Institute of Technology from June 28 
to Aug. 7, the Institute reports. 

Photolithography _ is 
courses scheduled for the summer 


Kenneth R. 


dean of the 


among the 
school, according to 
Burchard, assistant 
School — of 
Summer program will carry college 


Printing Management. 
credit as well as providing a refresher 


course for professional printers. 


Plan Mail Day in N. Y. 

Direct Mail Day in New York will 
he observed Wednesday, May 5, with 
an all-day Hotel 
Roosevelt. The preparation and tech- 


program at the 


niques of direct mail will be featured 
in the morning session, and the uses 
of direct mail, in the afternoon, it 
was announced by W. G. Fischer, 
Reuben H. Donnelly Corp., New 
York, president of the Mail Advertis- 
ing Service Assn. of New York, who 
is general chairman. 


C. E. O'Donnell Dies 

Columbus E. O'Donnell, 61, vice 
president, American Bank Stationery 
Co., Baltimore, died March 9. An 
air f veteran of World War I, 
Mr. O'Donnell, later joined the com- 
pany in 1925. He opened a company 
branch in Jacksonville, Fla., and later 
worked for the firm in New York. 
He had been located in Baltimore for 
about 20 years. His activities included 
active membership in the Graphic 
Arts Assn. of Baltimore. 
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Stecher Sales, Earnings U; 


Net income of ee ths Traung 
Lithograph Corp., Rochester, N. Y., 
for 1953 amounted to $486,239, 
equal to $2.37 a share on the common 
stock. This compared with $343,237 
or $1.50 a share the previous year. 

Sales totaling $10,251,927 last year 
were second highest in the firm’s 
history and compared with $9,586,208 
in 1952. 

In a letter to stockholders, Presi- 
dent Charles W. Weis Jr. reported 
that the company has spent nearly 
$3,500,000 for new and replacement 
equipment from earnings in the last 
eight years. Current earnings, he 
said, reflect increased efficiency from 
use of this modern machinery. 

All officers and directors of the 
company were reelected. 

. 
Phila. Greeting Co. Moves 

The Keating Co., Philadelphia, 
greeting card specialists has moved 
from 22nd and Market Streets to a 
new location at 4th and Arch Streets 
to take care of an expanding business. 

The 59-year old company designs, 
prints and distributes greeting cards. 
The new location, according to Elmer 
Ramsey, vice president and secretary, 
provides 30,000 square feet of floor 
The old plant had 24,000 
square feet. 

The company did a $750,000 busi- 
reach 


space. 


ness last year, expects to 
$1,000,000 this year, according to 
Mr. Ramsey. The company has 140 
employes, expects to hire additional 
workers to take care of increased 
volume at the new plant. Howard 


E. Betelle is president of the firm. 


e 
Stitchers, Perforators Added 


Three Eastern litho plants recently 
added stitchers and perforators. Speed 
Photo-Offset, Waterbury, Conn., add- 
ed a Rosback auto-stitcher, as did 
Modern Printing & Litho Co., Nor- 
walk, Conn. J. C. Hall Co., Pawtucket, 


installed a Rosback 


R. L, 


perforator. 


super 


Red Cross Drive 


Clarence L. Mortimer, of Rogers, 
Kellog and Stillson, Inc., represents 
the lithographic trade in the New 
York City section of the 1954 Red 
Cross Campaign. 
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MLA Aids Employment 

Members of the Metropolitan Litho- 
graphers Assn., New York, recently 
from 


ret eived an announcement 


Henry Latimer, executive director, 
that an employment bureau had been 
established to assist MLA members 
in securing qualified lithographic 
personnel not covered by the union 
contract. This will include produc- 
tion men and order writers, esti- 
mators and cost men, and salesmen. 

The formation of a lithographic 
information bureau was also an- 
nounced, This bureau will provide 
non-technical information to mem- 
bers, and will also serve as an in- 
formation clearing house for the 
planners and buyers of printing to 
answer their questions relative to us- 
ing the lithographic process efficiently. 
As in the past, labor relations for 
Metropolitan members will be han- 
dled by Daniel Arvan. Cost problems 
will continue to be handled by the 


cost committee of the association. 


. 
Phila. PAR Meeting Planned 
Printing Industries of Philadelphia, 
Inc., will be host April 22, 23 and 
24 to the 26th National Conference 
of PIA Production Par. The confer- 
ence will be under the direction of 
Conrad F, Stuhlman, sales manager, 
southwest division, Western Printing 
& Lithographing Co. 
The three-day conference is for 
persons connected with production in 
letterpress or offset printing plants, 


typesetting firms and binderies. 


Addresses Phila. Group 

Frank H. Rasmussen, vice presi- 
dent and art director, Magill-Wein- 
sheimer Co., Chicago, spoke on the 
subject of designing cnd applying 
point-cf-purchase sales advertising at 
the April Junior 
Executives Club of Philadelphia. 


meeting of the 


The speaker, who is from Milwau- 
kee, started as a portrait painter and 
illustrator before going into agency 
work and art directing. He has been 
with the M-W organization for 30 
years. He covered many points in his 
talk, including printing and litho- 
graphy, layouts, ideas, sketches, fin- 


ished art, etc. 
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New Oliset Co. Formed 


\ new offset printing firm started 
in business recently in Carmel, Calif. 
It is located at San Carlos and Fiith 
St., 5S, and is owned by Ralph Erion, 
Don Stevens and Ben Prieth. 

Erion is publisher of several farm 
newspapers, and Prieth is co-pub- 
lisher with Francis Andrews of the 
Carmel Valley News, which is printed 
in Monterey. 

@ 


Gets Colo. Map Contract 
A. B. Hirschfeld Press, 


agai, was low bidder on a contract 
for 600,000 highway maps used to 


Denver, 


promote tourist interest by the state 
of Colorado. The bid was $26,962 for 
the 600,000 plus $5!.50 for each ad- 
ditional 1,000. 

The same firm won the bid last 
year with a higher bid of $27,100 
for 500,000 maps. Second low bidder 
this year was the Bradford-Robinson 
Printing Co., also of Denver, with a 
bid of $35,250. 

* 


Hugh D. Wharton Dies 
Hugh D. Wharton, Sr., 64, founder 


and regional manager of the Buffalo 
ofice of the Reserve Lithograph & 
Printing Co., bank stationers, died 
March 30 in Buffalo, N. Y. 

Mr. Wharton, a native of Raleigh, 
N. €., joined Mitchell & Hotchkiss, 
bank stationers, in Richmond, but 
later moved to the Cleveland office 
of the Reserve Lithograph & Printing 
Co. He came to Buffalo 30 years ago 
to establish his company’s office there. 


. 

East Bay Assn. Elects 
Directors of the Associated Print- 
ing Industries of the East Bay held 
their annual election meeting March 


3rd, naming a new slate of officers. 
Francis A. Knapp of Lederer, Street 
& Zeus Co., Berkeley, is president for 
the coming year. New vice-president 
is W. Robert Howell of Howell-North 
Press, Berkeley. Re-elected as secre- 
Laney. 


tary-treasurer was Howard 


Inter-City Express Publishing Co.., 
Oakland. Directors are: Irv Hazel- 
tine, Hazeltine Typesetting, Inc.; E. C 
Morehouse, Fox Press; Franklin P. 
Walcott, Creative Lithograph Co.; 
and, Oliver S. Beckwith, Bankers 
Printing Co., who has served as pres- 
ident for the past three years. 


Prints Fluorescence Ofiset-Typo 
Herbick & Held Printing Co., 


Pittsburgh, announced in March that 
it had produced a customer’s display 
card by lithographing the back- 
ground in a dense black and then 
printing by means of letterpress with 
fluorescent inks. According to Leo 
\. Carmain, vice president in charge 
of production, this may mark the 
first time that a Pittsburgh printer 
has applied luminous ink on a regular 
production Most 
printing is done by the silk-screen 


basis. fluorescent 
process, which permits the ink to be 
laid on the paper as a thick film. 
Sales manager William G. Forster 
added that, while the press-printed 
specimens did‘not have the intensity 
retained 


of silk-screen work, they 


sufficient “glow” to make the tech- 
nique worth while for certain kinds 
of printing where attention-getting is 
the first objective and final cost is 
important. 

Herbick & Held 


on the process several months ago. 


began research 
Numerous press runs were necessary 
to establish what types of equipment 
and press rollers would be required. 
Experiments were made with various 
types of plates, different ink fountain 


variations in press 


settings, and 
cylinder packings. 

Color on the display card was 
printed from an original zine en- 
graving. The company used a large- 
size letterpress in order to obtain the 
maximum benefit of a large ink plate 
and large press rollers, which helped 
distribute heavy ink and lay it in a 
uniform film on the form. 


Sheets were run at slower than 
normal speed and carefully handled 
to prevent sticking and smudging. 
Both printer and customer expressed 
satisfaction with the results. 


Montreal Executive Dies 

William A. Warder, 45, president 
of Associated Litho Co., Montreal, a 
company he formed in 1949, died 
March 20. Mr. Warder came to 
Montreal in 1930 and was a foreman 
for the Montreal Lithographing Co. 
for 15 years before forming his own 


company. 
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How does your 
package meet the eye? 


The makers of good things to eat have discovered the 
secret of whetting appetites through colorful wraps 
and labels. And many of them already know that 
attractive package creations receive added appeal 
by sparkling, realistic reproduction on Oxford 
papers. This special ability of Oxford grades to help 
create the urge to buy makes them fit foundation 


for your own package design. Try them and see. 


xford Papers 


—r dp Suild | Calos cin 





For your next letterpress job 





OXFORD 


hy 


oe 


Enamel 


OXFORD PAPER COMPANY 


KUMEORD, MAINE * WESI 


This bright white enamel paper has a high polish, 
excellent surface smoothness and improved ink affin- 
ity. It is ideally adapted to multicolor process as well 
as black and white halftone reproduction with sharp, 


CARROLLION, OHIO 


true detail across the full range of tone values. 





AY 


OxfORD AND OXFORD 


COATED PAPERS 


Polar Superfine Enamel 

Maineflex Enamel! 

Maineflex Enamel Cover 

Maineflex Ename!, Coated One Side 
Mainefold Enamel 

Mainefold Enamel Cover 

North Star Dull Enamel 

Seal Enamel! 

Engravatone Coated 

Coated Publication Text 





ANI E THESE FINE 


MIAMI PAPERS 
UNCOATED PAPERS 


Carfax English Finish 
Carfax Super 

Carfax Eggshell 

Wescar Offset 

Wescar Satin Plate Offset 
Wescar Gloss Plate Offset 
English Finish Litho 

Super Litho 

Duplex Label 








Nation-wide Service 
Through Oxford Merchants 


Albany, N. Y 
Atlanta, Ga 
Augusta, Maine 
Baltimore, Md 
Bethlehem, Pa 
Boise, Idaho 
Boston, Mass 


Buffalo, N. Y 
Charlotte, N. € 


Chattanooga, Tenn 
Chicago, lil . 


Cincinnati, Ohio 


Cleveland, Ohio 
Columbus, Ohio 
Dayton, Ohio 


Des Moines, lowa 
Detroit, Mich. 
Fresno, Calif 
Harttord, Conn 


Indianapolis, Ind 
Jacksonville, Fla 
Kalamazoo, Mich 
Kansas City, Mo 
Knoxville, Tean 
Lincoln, Neb 
Litthe Rock, Ark 
Long Beach, Calit 
Los Angeles, Calit 
Louisville, Ky 
Lynchburg, Va 
Manchester, N. H 
Memphis, Tenn 
Miami, Fla 
Milwaukee, Wis 


Minneapolis, Minn 
Nashville, Tenn 
Newark, N. J 
New Haven, Conn 


W. H. Smith Paper Corp. 
Wyant & Sons Paper Co. 
Carter, Rice & Co., Corp. 

The Mudge Paper Co. 


Wilcox-Walter-Furlong Paper Co. 


Blake, Moffitt & Towne 


Carter, Rice & Co. Corp. 
Storrs & Bement Co. 
Franklin-Cowan Paper Co 
Caskie Paper Co., Inc. 

The Charlotte Paper Co. 
Bond-Sanders Paper Co 
Bermingham & Prosser Co 
Bradner, Smith & Co. 
Marquette Paper Corporation 
The Whitaker Paper Co 
The Johnston Paper Co. 
The Whitaker Paper Co. 
The Cleveland Paper Co 
Scioto Paper Co. 


Cincinnati Cordage & Paper Co. 


The Whitaker Paper Co 
Bermingham & Prosser Co. 
Chope Stevens Paper Co. 
Blake, Moffitt & Towne 


Green & Low Paper Co., Inc. 
Storrs & Bement Co 


MacCollum Paper Co 
Jacksonville Paper Co 
Bermingham & Prosser Co 
Bermingham & Prosser Co 
Louisville Paper Co 
Western Newspaper Union 
Roach Paper Co 

Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Louisville Paper Co 

Caskie Paper Co., Inc 

C. H. Robinson Co. 
Louisville Paper Co 
Everglades Paper Co. 
Allman-Christiansen Paper Co 
Sensenbrenner Paper Co 
Wilcox-Mosher-Leffholm Co. 
Bond-Sanders Paper Co 
Bulkley, Dunton & Co., Inc. 
Bulkley, Dunton & Co. 


(Div. of Carter, Rice & Co. Corp.) 


New York, N. Y 


Oakland, Calif 
Omaha, Neb 
Philadelphia, Pa 


Phoenix, Ariz 
Pittsburgh, Pa 


Portland, Maine 
Portland, Oregon 
Providence, R. I. 
Richmond, Va 
Rochester, N. Y 
Sacramento, Calit 


St. Louis, Mo 
Ss i] 


Salt Lake City, Utah 
San Bernardino, Calit 
San Diego, Calif 

San Francisco, Calif 
San Jose, Calif 
Seattle, Wash 

Sioux City, lowa 
Spokane, Wash 
Springfield, Mass 


Storrs & Bement Co 
Baldwin Paper Co., Inc 
Bulkley, Dunton & Co., Inc. 
Green & Low Paper Co., Inc 
Miller & Wright Paper Co 
The Whitaker Paper Co 
Blake, Moffitt & Towne 
Western Paper Co. 

Atlantic Paper Co 


Wilcox-Walter-Furlong Paper Co 


Blake, Moffitt & Towne 
General Paper Co 
Brubaker Paper Co 

C. H. Robinson Co 
Blake, Moffitt & Towne 
Carter, Rice & Co. Corp 
Cauthorne Paper Co 
Genesee Valley Paper Co 
Blake, Moffitt & Towne 
Bermingham & Prosser Co. 
sugiinmessy-Kniep-Hawe Paper Co. 
lobey Fine Papers, Inc. 
Western Newspaper Union 
Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Western Newspaper Union 
Blake, Moffitt & Towne 
Bulkley, Dunton & Co 


(Div. of Carter, Rice & Co. Corp.) 


Stockton, Calif 
Tacoma, Wash 

Tampa, Fla 

Toledo, Ohio 

Tucson, Ariz 
Worcester, Mass Esty 


Mill Brand Papers 
Paper House of New England 


Blake, Moffitt & Towne 

Blake, Moffitt & Towne 

Tampa Paper Co 

Paper Merchants, Inc 

Blake, Moffitt & Towne 

Div. Carter, Rice & Co. Corp 


OXFORD PAPER COMPANY, 230 Park Avenue, New York 17, N.Y. *® OXFORD MIAMI PAPER COMPANY, 35 East Wacker Drive, Chic ago 1, li 


Mills at Rumford, Maine, and West Carrollton, Ohio 
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Heads Los Angeles Assn. 


ve) partner i the Pioneer 

Glendale hag been 

» Los Angeles PIA 

eeding G » Rice, Ill, partner in 

veorge Rice & Sons ther tlicers elected 

were Ed Male, partner in Male and Stanton 
md Larry Jeffries, partner 
; secretary -treasure! 


vice president 
Jeffries Banknote C 

Past president Rice becomes a member 
{ the board of directors. Five new directors 
were named. They are Irl Korsen, Eureka 
Press; Charles Woolever, Woolever Press 
Ray Smith, Bookman Press; Art Stewart 
Rapid Lithograph Co., and Ralph She; 
herd, Bryan-Brandenburg. Incumbents on 
the board are Doug Daley, Joe Daley and 
Sons In Wes Scott, Scott & Scott; Sid 
James, Kellaway-Ide md Ace Adams 
Ludlow Composition. 


Costs Rise in L. A. 


Production costs rose in the last 
1953 for Los 


lithographers, according to a sum- 


quarter of Angeles 
mary just issued by the PIA. In only 
two of the nine offset classifications 
studied did costs show a decrease 
from the 12-month averages. These 
also showed a rise in percent of pro- 
ductivity. Following are the types 
of operation, followed by the hourly 
cost average for last October, Novem- 
ber and December, and then the com- 
parative costs (in parentheses) for 
the preceding 12 months: 
Negative preparation, $10.00 
($9.55): camera, $10.96 ($10.62); 
photo composing, $14.71 ($13.09) ; 
vacuum frame, $9.80 ($9.64); 10x15 
Multilith, $6.05 ($6.43); 14x20 one- 
color, $9.89 ($8.91); 17x22 one- 
color, $10.72 ($10.46); 22x29 one- 
color, $13.00 ($11.72): 
color, $19.16 ($16.38). 


On office duplicators, percent of 


22x34 one- 


productivity rose from a 12-month 
average of 59, to 71 for the last 


quarter, and on the 14 x 20 one-color 
, — 
presswork productivity rose from 65 


to 71 percent. 
The figures quoted represent the 
embracing 


all-inclusive hour cost 


labor, depreciation, rent, utilities, 
administrative and selling expenses, 
etc. It does not include profit, mark- 
up on buyouts, or interest on invest- 
ment. 

Further rises in printing costs are 
anticipated with the recent signing 
of new contracts with graphic arts 
unions providing for increases rang- 
ing from $2.50 to $4.75 a week, plus 
fringe benefits, including longer vaca- 
tions, health and accident insurance 
and reduced work hours. Following 
are the changes provided for in the 
new contracts: 

Lithographers, $3.08 weekly in- 
crease in wages, bringing to $2.8: 
the hourly wage rate: $2 a week 
health and welfare plan, reduction of 
work-week from 36144 hours to 35 
hours by January, 1956; six paid 
holidays, and a third week of paid 
vacation after five years of employ- 
ment. Employers taking part in the 
negotiations Bennett, 
Mission Engraving Co.; Robert Kort- 
lander, Western Lithograph Co.: 
Leon Ervin, Colonial Print Shop, and 
Gordon Boelter, Homer H. Boelter 
Co. 


Photo-engravers 


were Lester 


got a raise of 
$4.75 a week, bringing hourly rates 
to $3.27 for a 36-hour week; three- 
week paid vacation after one year of 
employment, and seven paid holidays. 

The settlements involved more than 
250 union shops and are expected to 
precipitate comparative raises in 
more than 550 non-contract shops in 
Los Angeles. 


Seek Univ. Program on Coast 


Efforts to obtain the installation 
of a course in printing management 
in a Pacific Coast university were 
discussed recently at the University 
of California at Los Angeles. Par- 
ticipants included representatives of 
the Los Angeles PIA, the university 
extension division, and printers from 
Fresno, San Luis Obispo, Santa Bar- 
bara and San Diego. More than 60 
attended. 


Heads Cazlisle in S.F. 


s 1bove) was elscted 
president carlisle & 102-year-o!d 
San Francis printing, lithographing and 
stationery firm, at a recent meeting ol the 
ompany’s board of directors. 

Mr. Carlisle succeeds his father, the laté 
B. M. Carlisle, to the position. He is the 
third generation of the Carlisle family 
head the company, which celebrated its 
100th year in 1952. 

A graduate of Lawrenceville Preparatory 
School and the University of California, Mr 
Carlisle began his career with the company 
in 1933. Except for five years during World 
War II when he served overseas as a! 
army officer, he has been actively engaged 
in all phases of the company operations 

Mr. Carlisle has been associated in an 
executive capacity with both the San Fran 
‘isco Employing Lithographers Association 
and the San Francisco Employing Printers 
Association, of which he is now president 
He is also a director of the San Francisco 
Employers Council 


Burlington 


Pacific Conference Planned 

W. J. Young. manager of the Print- 
ing Department, University of Cali- 
fornia Berkeley, has been 
named as general chairman of the 
Pacific Society Conference of Print- 
ing House Craftsmen which will be 
held June 24th to the 26th at the 
Claremont Hotel, Berkeley. The East 
Bay Club of Printing House Crafts- 
men headed by President Jack Green- 


Press. 


wood is serving as host club. 


Oregon Co. Adds Press 

Dunham Printing Co., 1001 E. 
Burnside St., Portland, recently in- 
stalled a 17x22 Harris one-color 
offset press to speed-up production 
on specialty work. The firm is one 
of the oldest commercial plants in 
Portland, having approximately 30 
employees, and operating day and 


night shifts. 
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Makes Changes on Coast 









Roberts & Porter, Inc., lithographi 

branch ofiice at 

1 new rey 
rding to an an 


supplies 





pened a Seattle 





has just 
Washington, and added 
tive in San Francisco, a 
nouncement by Harry Grand 





esenta 






vice presi 











jent in charge of sales 
, The address of the new Seattle branch is 
119 Jackson St., Seattle 4. ‘ihe new office 
inder the managership of Don Hardy 
eft), who has been with Roberts & Porter 
® since December 1, 1953. Before that Mr 
Hardy was with the Harry Dickson Co.. San 
Francis selling rollers for the Ideal Rolle: 





He is a graduate of University of Red 







inds, Redlands und is a veteran 

ie is a member of the Seattle Craftsmen 
The new R&P Seattle bianch will 

uIrTy mplete stocks of lithographic suy 






es and equipment 
At R&P’s San Francis branch, Rick 
sttle (right), has been added as a sales 








z€ 


epresentative. Mr. Gettle is 





native San 
enna 





and has served with the 
ir force 


Franciscan 
1erchant marine and the 







Calif. Co. Expanding 

San Leandro Printing & Letter 
Service, 2131 Washington Ave., San 
Leandro, Calif., is planning a major 
this 


year, with emphasis on offset. A new 











sometime later 






expansion for 







building is currently being erected to 






provide over 6,000 square feet of 





floor about four times the 





space, 






present plant size, and it is hoped that 





moving may commence about June 1. 





Original partners in the 7-year-old 





business are Alfred H. and Evelyn 





Brown, who were joined last Sep- 
tember by Kneeland Fuller. The new 
plant will be located at 2500 AI- 


varado St. 







Present equipment includes several 
Weben- 


dorfer offset press, several Multiliths 





platen presses, a (eee > ot 







and a complete platemaking set-up. 






70 at S. F. Guild Meeting 
More than 70 prospective members 
March 22 at the first 


called meeting of the newly organized 








were present 






Printing Supply Salesmen’s Guild of 
Daniel Bes- 


wick, vice president of Carton Label 





Greater San Francisco. 






Co. and formerly sales manager for 






the Zellerbach Paper Co., was speaker 





of the day, pointing out the advan- 
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tages a good organizatiou could bring 
to the members. 

Norman Rowe, president of the 
International Printers Supply Sales- 
men’s Guild, plans to attend the April 
26 meeting, which will be held in the 
evening on this one occasion, in order 
to present a charter to the newly 
formed group. Nomination and elec- 
tion of officers for the first year will 
also be held on this occasion. 

Temporary officers who were re- 
sponsible for the first 
meeting are: Willis Johnston, ATF, 
president; Hank Ballard, Roberts & 
Porter, vice president; Ben Ebersole. 
Allied Litho Supply, secretary: and, 
Don Bros. & Lane, 


treasurer. 


successful 


Leutz. Gane 


Kaiser In Commercial Printing 

Kaiser Graphic Arts, Oakland, Cal., 
which formerly serviced only Henry 
J. Kaiser companies with editorial, 
art and printing services, has an- 
nounced its entry into the field of 
commercial printing and publishing. 

The company says it is one of the 
biggest in the western area, employ- 
ing 65 persons, with facilities includ- 
ing a photographic laboratory, 
camera-plate department, type com- 
posing room, press room, bindery 
and shipping department. 

It is the nation’s largest producer 
of its 
according to a statement from the 


own company publications, 


organization. 


Todd Buys Coast Firms 

Purchase of Bankers Imprint Co. 
of Spokane, Wash. and Standard 
Bank Check Co. of Los Angeles, was 
announced recently by the Todd 
Company of Rochester, N. Y. The 
Rochester firm will use the additional 
printing facilities for production of 
safety checks, accounting and pay- 
roll forms to provide faster service 
on the West Coast, formerly supplied 
by the Denver branch. 

The Todd 


nounced the promotion of Leonard 


Company also an- 
T. Thomasma to general sales man- 
ager, succeeding Gilbert J. Owen, 
who recently became vice president 
in charge of sales. 











Plans DRUPA Trip 

A visit to the DRUPA graphic 
arts exposition in Dusseldorf, being 
held May 15-30, and visits to other 
points of interest in Germany, is 
being sponsored by the German Edu- 
cational Travel Assn. An all-expense 
package study-tour, which includes a 
visit to Berlin, starts from New York 
April 30, and returns to New York 
sometime after May 17. Information 
the association, 
106 Central 


is available from 
Hotel Barbizon-Plaza, 
Park S., New York. 


Crocker Co, Honors Veterans 

Forty-six employees who have been 
with the firm for more than 25 years 
were the guests of honor at an “Old- 
Timers” banquet given on March 2nd 
by the H. S. Crocker Co., one of the 
West's oldest printing and lithogra- 
phy firms. Nineteen of the guests have 
service records of 35 years or more 
with the company which is this year 
celebrating its 98th anniversary. 

S. S. Kauffman, president for the 
past 35 years, gave special awards to 
five employees who this year com- 
pleted their 25th year of service. 
These were: Joe Johnson, Kenneth 
King, John Ofsenek, Harold Price 
and Connie Quinn, 


Los Angeles Sales on Rise 


woes mone 
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Printing sales rose slightly in December 
continuing a trend begun last Sepiember, 
iccording to a new monthly index prepared 
for the Los Angeles PIA by an independent 
research firm. The index is based on reports 
on sales volume of 33 firms ranging from 
$100,000 to $2,000,000 a year. Average 
gross monthly sales in 1946-48 were used 
1s a base. The index was conceived by 
Paul Walker of Sterling Press and was 
gotten up with the help of the New York 
Employing Printers Association, the only 
ther similar index now in use. The slight 
upward trend continued into January and 
beyond, according to preliminary figures 
new year. 


for the 
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Anthony J. Kager Dies 

An honorary member of the Litho 
Club of Cleveland, Anthony J. Kager, 
85, a lithographer for 37 years, died 
March 19. 
the Central Lithograph Co. for a 
quarter-century and later worked for 


He was an employe of 


the International Transparency Co. 
Born in Philadelphia, Mr. Kager 
was a charter member and past presi- 
dent of the Amalgamated Litho- 
graphers of America there. He was a 


member here of Local 6. 


Mr. Kager came from Germany to 
work at Central Lithograph Co., as a 
stone pressman. Going from there to 
National Transparencies Co. He was 
recognized as one of the best stone fit 


pressmen in the industry. 


Plan Bay Golf Event 


The 25th annual golf tournament 
sponsored by the East Bay printers 
will be held May 1 at the Diablo 


Country Club, near Oakland. 


the ultimate in quality 
litho plate-making equipment! 





GR-EVF 3 
a type Vac 


Gives the same ease 
of operation as 
small hinge type 
frames. 


Grafco is the 
guaranteed litho 

° 9 
equipment that’s 
always your best 
investment for 
accuracy, performance 
and economy. 


Call or write today for 
technical data and price list 


Conference on Management 
Industry sponsors of the School of 
Printing Management at Carnegie 
Institute of Technology were to bene- 
from the annual conference on 


management in the graphic arts 
scheduled to be held April 7-8. 

The meeting, which was to stress 
“Plant Location, Organization and 
was to be held at the 


institution, with edu- 


Construction,” 
Pittsburgh, Pa., 
cational and industrial leaders on the 
program. 
. 

Gilbert Paper Elects 

T. M. Gilbert was elected president 
of Gilbert Paper Co., Menasha, Wis., 
March 23, succeeding George M. 
Gilbert who is retiring. T. M. Gilbert 
has been associated with the Gilbert 
Paper Company since May, 1923. At 
that time he served as secretary, be- 
director in 1925, and 
He became vice- 


coming a 
treasurer in 1926. 
president in 1947. 

George M. Gilbert, who has served 
as president since 1951, has com- 
pleted 40 years of association with 
the He 


director. 


company. continues as a 


a 

Photopress Building Big Plant 

Photopress, Inc., Chicago, is start- 
ing construction this month on a 
new plant in Broadview, a west side 
Chicago suburb. Located on a 5-acre 
site, along the route of a new super- 
highway, the one-story structure will 
contain 86,000 sq. ft. of floor space 
and approximately $900,000. 
Completion is scheduled for late this 


cost 


year. 


a 

Hellmuth Opens Two Offices 

Charles Hellmuth Printing Ink 
Corp. has opened two new branch 
offices, 500 East Hennepin Avenue, 
Minneapolis, and 1511 East Olympic 
Blvd., Los Angeles. Director of the 
new Minneapolis office is Ken Chris- 
tensen and Cameron Smith heads the 





Los Angeles branch. 
° 
I. W. Benolken Dies 
Irving W. Benolken, vice president 
and art director of Klopp Printing 
and Lithographing Co., Omaha, Neb., 
died Feb. 13. 
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NALC Plans Readied for N. Y. Convention 


ORTON B. JACKSON, executive 

director of the Point-of-Purchase 
Advertising Institute, New York, is 
to be the Friday luncheon speaker at 
the annual convention of the National 
Assn. of Litho Clubs, co-chairman 
John F. Maguire announced in March. 
The convention is to be May 7 and 8 
at the Biltmore Hotel, New York. 
Advance registration will open Thurs- 
day afternoon, May 6. 

Regular convention sessions open 
Friday morning. The luncheon at 
noon will feature Mr. Jackson, and a 
regular convention session will follow 
in the afternoon. 

The Litho Club of New York, con- 
vention host organization, will give a 
cocktail party and reception Friday 
evening. 

A round table technical discussion 
will get under way Saturday morning 
after business has been disposed of. 
William Falconer, Eastman Kodak 
Stores, New York, will be moderator 
at the panel session. 

No afternoon session is planned for 
Saturday, and the annual banquet 
will be held that evening. The New 
York club is combining its annual 
ladies night dinner dance with the 
convention banquet. 

The fourth annual 
Competition 


Lithographic 
Awards exhibit will 
open at the Biltmore May 7, and win- 
ners will be on display. This will rep- 
resent the best in lithography pro- 
duced in 1953 in 44 classifications of 
work, 

Arthur Tarling, Willman Paper Co., 
chairman of the ladies’ entertainment 


program, announced that the ladies 
will take a boat trip around Manhat- 
tan Island (New York City) Friday 
morning, and on Saturday morning 
will tour Radio City. They will join 


Wm. J. Stevens John F. Maguire 
Convention Co-Chairmen 


the men for a Saturday luncheon, and 
of course will take part in the annual 
banquet that evening. 

Co-chairmen of the general con- 
vention committee are William J. 
Stevens, Miehle Printing Press & Mfg. 
Co., New York, and Mr. Maguire who 
is with Offset Engravers Associates. 
Both are past presidents of the NALC., 

Present officers of the NALC are: 
Andrew Balika, Cleveland, president; 
Jack Blades, Washington, first vice 
president; W. O. Morgan, Chicago, 
second vice president; Sol D’Alessan- 
dro, Cleveland, executive secretary ; 
and Walter Blattenberger, formerly 
of Philadelphia, and now of Owa- 
tonna, Minn., treasurer. 


Litho Club Airs Problems 


Discussion of problems and diffi- 
culties encountered in lithographic 
operations were held March 4 at a 
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closed meeting of the St. Louis Litho 
Club at the York Hotel. 

The revised constitution and by- 
laws are being printed by offset for 
distribution to members. 

- 
Photo-type Boston Subject 

The Boston Litho Club, and Crafts- 
men held their annual joint dinner- 
meeting at the Hotel Shelton, Boston, 
March 8. The Craftsmen were hosts, 
and Harry M. Faunce, of the Rum- 
ford Press, Boston, Craftsmen presi- 
dent, presided. There were 120 in 
attendance. 

“Photo-Composition — and What 
It Means to the Printing Industry,” 
was the evening's program subject. 
Speakers were Bernard Halpern, of 
Lanston Monotype Machine Co., 
Philadelphia, who spoke on “What 
Photo-Composition Means to the Off- 
set Printer,” and Harold B. Plaut, of 
Intertype Corp., Brooklyn, New York, 
stating “What Photo-Composition 
Means to the Letterpress Printer.” 

The Intertype movie on the Foto- 
setter was shown at the conclusion of 
Mr. Plaut’s remarks, and a display 
of photo-type-set books by Intertype 
methods was shown. 

Addis W. Dempsey, Donovan & 
Sullivan Engraving Co., substituting 
for Herbert L. Borden, Hub Offset 
Co., general chairman of the 1954 
Printing and Publishing Week of 
New England, presented framed Proc- 
lamations of the Week, signed by 
Massachusetts Governor Christian A. 
Herter, to the club presidents. George 
N. Nicholaides, Acme Printing Co., 
accepted the presentation on behalf of 
BLC president Albert H. Wain, Metro- 
politan Litho & Publishing Co. 

First district Craftsmen representa- 
tive Roland J. Lachapelle, Boston 
manager, E. P. Lawson Co., an- 
nounced the First District Conference 
which was to be held at the Hotel 
Statler, Boston, April 9 and 10. Inter- 
national President and Mrs. Howard 
N. King planned to attend. 

a 
Dever Talks on Dry Offset 

A talk on dry offset was featured 
at the March meeting of the Houston, 
Tex., Litho Club, held March 2 at 
Youngblood’s. E. L. Dever, of Harold 
M. Pitman Co. was guest speaker. 
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Cleveland Plans Delegation 
The Cleveland Litho Club will be 
well represented at the forthcoming 
N.A.L.C. convention, May 7, 8, 1954 
at the Biltmore Hotel in New York. 
William Dunlap, of Nela Press, 
Wise, of 


Dugan-Millis Co., past president and 


club president; George 
chairman of the board: and Harold 
Johnson, of Merrick Litho Co.. are 
Milton E. 


Cornman, of L.P.L., secretary of the 


to attend as delegates. 


Cleveland club, and Gordon Merri- 
field, of Dyment Co.. a member of 


the board, will serve as alternates. 

The Cleveland Litho Club came 
through with another one of their 
well conducted technical meetings on 
February 25, when the members were 
guests of the Harris-Seybold Co. at 
their new Chemical Division Plant. 
located at 5038 Blanche Ave. 

The 


members only, due to the inability 


meeting was restricted to 
to accommodate large groups on con- 
ducted trips through the buildings. 
There 120 


present and all showed considerable 


were about members 


LITHOLINE-T is a translucent paper coated with an 


extremely vigorous and highly orthochromatic e 


intended for the reproduc 


etc., by comera work projection or contact. 


muision. It is 


tion of line drawings, tracings, plans 


DARKROOM LIGHTING 


Standard Red Light 


DEVELOPING 
All standard a 
oduce splendid results 
in approximately 214-3 
minutes at 68°F. 
STOP BATH : 
After developing is 


complete, 


remove the 


paper promptly from 
the developer and 
wash it briefly, or 
better still, immerse it 
in a standard 28% ace- 
tic acid bath with water. 


FIXING 


The use of an acid fix- 


LITHOLINE-T 1s used in 
the graphic industry for the mak- 
ing of line and screen negatives 
with extremely dense blacks and 
sharply defined clear whites. 

The paper has an anti-halo 
backing which helps greatly in 
ebtaining a perfect rendition of 
the minutest details. The water- 
proof base ensures a very fast 

washing and drying. 


at 
nn | 
& 
HOTO 


water. 
DRYIN 


place. 


423 WEST SSTH ST., 


\ ae NEW YORK 19, §. Y. 
—a 


ing bath is required— 
any standard formula. 


WASHING 


After the paper is fixed, 
wash it for about 10 
minutes in running 


Squeegee the paper well 
and clip it up ina drying 
cupboard or a dustfree 


For further details write to: 
THE GEVAERT COMPANY OF AMERICA 


150 N. WACKER DR. 
CHICAGO 6, KLINOIS 
IN CANADA: TORONTO 2-8, ONTARIO 


6370 SANTA MONICA BLVD. 
LOS ANGELES 38, CALIFORNIA 


interest in the various 


necessary for the manufacture of the 


processes 


Harris-Seybold chemical line. 

At the conclusion of the plant tour 
a buffet dinner was served. This was 
followed by a question period of the 
many services of the plant, which 
was handled by a group of Harris 
technicians. 

The club planned another plant 
visit on March 25, to Sam’l Bing- 
ham’s Son Mfg. Co., in Cleveland. 
Robert Meltz, chief chemist of the 
Moreland Corp. was to discuss rollers 
to 
demonstration 


in relation ink and 


paper. A 


of a Jomac roller 


cleaner also was planned. 
° 


Milwaukee Tour Planned 

A tour of two paper mills has been 
scheduled for April 24 by the Mil- 
waukee Litho Club. The group will 
visit the Wisconsin Rapids and Biron 
divisions of the Consolidated Water 
Power & Paper Co., Wisconsin 
Rapids, Wis. 

Metal the litho 
process was described to club mem- 
bers March 23 by Robert Blair, head 


of the litho division of American Can 


decorating by 


Co. in Milwaukee. 
He mentioned new discoveries and 
improved techniques in the field and 
the 
with 
20 


years and is co-author of a book on 


predicted increased activity in 


Mr. Blair 


Can 


future. has served 


American for more than 
apprentice training in metal decor- 
ating. 
The meeting was held at Moser’s 
Cafe. 
” 


Conn. Holds Ladies’ Night 
Members of the Connecticut Valley 
Litho Club were scheduled to hold 
a Ladies’ Night program April 3 at 
Lou Duncan’s restaurant. The annual 
program featured dinner, dancing 
and a floorshow. Prizes were awarded 
to the ladies attending the meeting. 
The to hold its 
regular meeting on the 
previous evening, at the Bond Hotel, 


club planned 


monthly 


in Hartford. James Haydock, Forbes 
Lithograph Mfg. Co., Boston, was 
scheduled to discuss “The Press and 
Its Problems.” A 


answer period was planned. 


question and 
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Record Crowd in New York as Ladies Attend 


RECORD crowd of men and 
women attended the March 24 
meeting of the Litho Club of New 
York. 
invitation to members of the New 
York Club of Printing Women, and 


a panel discussion of all phases of 


The occasion was a special 


the lithographic process. The meeting 
was at the Building Trades Club, and 


attendance reached 140. 


Miss Marjorie Howe, president of 
the Club of Printing Women, was 
introduced. 


Moderator was Walter E. Soder- 
strom, executive vice president of the 
National Assn. of Photo-Lithograph- 
ers, who opened the discussion with 
a brief review of progress in offset 
lithography. 

Panel members were Louis Feder- 
mack, Murphy & Co., on 


camera work: Gus Montevano, Swee- 


Daniel 


ney Lithograph Co., on dot etching; 
Emanuel M. Feldman, D’Arcy Print- 
ing & Litho Corp., on platemaking; 
Rey, Litho- 


graphing Corp., on presswork. 


and Arthur Schlegel 


A lively question period marked 
the session, with queries ranging all 
the way from copy to finished press 
sheet. Angelo Pustorino, Daniel Mur- 
phy & Co., club president, presided ; 
and Don Rovegno, Sweeney Litho- 
graph Co., vice president, introduced 
the speakers. 

Two new members of the Litho 
Club were announced: Murray Gold- 
berg, and Joseph A. D’Ambrose, both 
of Direct Mail Printing Co. 

The club’s April 28 meeting is to 
feature a talk and demonstration by 
Donald Macaulay, 
Quality Control, Inc. He will discuss 


head of Paper 
statistical control of printing quality 
as practiced by several lithographing 
and printing concerns. This meeting 
also will be at the Building Trades 
Club, 2 Park Ave. 

Plans are being made for the club’s 
annual ladies night. which this year 


will be combined with the convention 
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in New York of the National Assn. 
of Litho Clubs. The ladies night will 
form the convention banquet on 
Saturday evening, May & at the Bilt- 
more Hotel. Michael Annick, Ruther- 
ford Machinery Co. Div.. is in charge 
of reservations. 

The New York club plans a sports 


night for June, Mr. Rovegno said. 
e 


Capital Club Hears Mueller 

Harry “Doc” Mueller, Litho Chemi- 
cal & Supply Co., Lynbrook, N. Y., 
addressed the Washington Litho Club 
March 23 at the Continental Hotel, 
and discussed current platemaking 
processes. He outlined details of 
major types of offset plates, including 
surface and deep etch, multi-metal. 
copperized, and presensitized. A ques- 
tion period followed his talk. 

Two new members 
Martino, 


were an- 


nounced: Roger Darby 


At Washington, L. to 
R.: F. H. Mortimer, clut 
president; Capt. Geo. F 
Kennedy, USNR, Hy- 
drographic Office, 
speaker; Capt. Arnold 
Karo, Coast & Geodeti 
Survey; and Admiral 
R. F. A. Studds, Coast 


& Gecdetic Survey 


L. to R.: Leo Krebs, club 
VP; Col. Abell, and 
Robert Spruell, Army 


Map Service 


Printing Co.; and Thomas E. Brink- 
man, Engineer Research & Develop- 
ment Laboratories, Fort Belvoir. 

Over 90 members and guests at- 
tended the March meeting. 

At the club’s February meeting, 85 
members and guests were present for 
a program on surveying and mapping 
during World War II. Capt. George 
F. Kennedy, USNR, Navy Hydro- 
graphic Office, told of his experiences 
in installing a lithographic map re- 
production plant aboard ship, the 
first of its kind established by the 
A 40 minute film, “Hydro- 
Operations of the 


navy. 
graphic Survey 
Navy” was shown. 

At the club’s April 27 meeting a 
panel discussion is planned. Partici- 
pants will 
Mid-City 
Sachs, 


be Joseph McSweeney, 
Litho 
& Geodetic Survey; 


Service; Samuel 
Coast 
Robert Luciani, Haynes Lithograph 
Co.: Robert Rossell, Engineer Re- 
search & Development Laboratories; 
Robert Simmons, GPO; and Werner 
Gerloch, Capitol Printing Ink Co. 
Paul Heideke, 


Washington Planograph Co. 


Moderator will be 


In May, Congressman Brownson of 


Indiana is to be the speaker. 











Discusses Lord Baltimore 


Hugo Dalsheimer, 
Lord Baltimore Press, addressed the 
March 15 meeting of the Litho Club 
of Baltimore, discussing the back- 
ground and operations of the big, 
modern plant. Mr. 


Dalsheimer began his career as an 


president of 


lithographing 


apprentice, and worked in all phases 
of the manufacturing process. He 
was plant superintendent, and later 
became vice president and treasurer. 
He has served as president of the 
1948. He also is a 


concern since 


past president of the Label Mfrs. 
National Assn., and is active as an 
officer and director in other organi- 
zations. 

The company, which produces a 
large volume of packaging materials, 
now has in operation a five color 
Harris offset press. 

Three new members were an- 
nounced: Calvin Bollander, Art 
Litho; Charles H. Brolle, O. T. Smith 
Co.; and Joseph A. McSweeney, Mid- 
City Litho Service. 

Nat Gamse, of Gamse Lithograph- 





in your 


CAMERA .. 


107 .4;4,4,40101.4, 





Range of Sizes, 
Prices on application. 


700 South Clinton Street 
Chicago 7, Ilinois 





.. in your DARKROOM 


MEANS BETTER LIGHT! 


NATSCO 


NATSCO CCL” crapuic arts LIGHT 


NATIONAL STEEL & COPPER PLATE COMPANY 


— A COMPLETE LINE FOR THE GRAPHIC ARTS — 


ONLy $58°° 


The ideal source of highly actinic 
cool 

clean 

even and steady 

Light 

. . « for color 

separating, 

for screening, 

for duplicating 


in the camera 


653 Tenth Avenue 
New York 36 New York 








ing Co., is president of the Baltimore 
Litho Club, which meets at the Staf- 
ford Hotel on the third Monday 
evening each month. 


Phila. Club Hears McMaster 


New developments in lithography, 
especially in fields related to photo- 
sensitive materials, were described at 
the March 22 meeting of the Litho 
Club of Philadelphia by John Me- 
Master. The speaker, who is manager 
of graphic arts sales for Eastman 
Kodak Co., Rochester, covered many 
developments, including the new 
Kodak Autoscreen film, color scan- 
ning, distortion cameras, Kodak 
Photo-Resist, photo-typesetting prog- 
ress, new plates, three-color lithog- 
raphy, and others. He predicted that 
much of the typesetting for offset 
and gravure in years to come will 
be set by photographic methods. 
Numerous questions followed the talk. 

Several new members were an- 
nounced by the club: Robert Strang, 
Majestic Press; Charles Work, Gra- 
phic Arts, Inc.; Otto J. Miller and 
John C. Hoopes, both of United Luth- 
eran Publishing House; and Andrew 


The new 


members were introduced by Stephen 


Gress, Typekrafters, Inc. 


Rubinstein, Colorcraft Lithoplate Co., 
club vice president. J. Leonard Star- 
key, Edward Stern & Co., club presi- 
dent, presided. 

Halftone and color photography 
will be the topic at the club’s April 
26 meeting at the Poor Richard Club. 
Two speakers will give brief talks 
on the subjects, and a question period 
will follow. This will be another in 
the series of “back to fundamentals” 


sessions. 
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Cincinnati Meets With Screeners 
Larry Daugherty, left, president of the Cin 
innati Litho Club and Robert J. Harrigan, 
president of the Miami Valley Chapter, Silk 
Screen Printing Assn., posed at a dinner 
meeting on March 9 in Hotel Alms, when 
Shapter members presented an annual pro- 
jram for Litho Club members. The feature 
#f the program was a talk on “Procedures 
of Handling the Job” by Charles James, 
manager of the silk screen department of 
Display Sales 

Numerous displays of silk screen printing 
were shown in four groups. These and the 
printers in charge of arranging them were: 
Paper and cardboard, Charles Haeffer of 
Modern Displays; textiles, George Bates of 
ChevCraft; glass, plastics and metal 
Arthur Blum of Advertising Products, Inc., 
and printed circuits, Edward Reilly of the 
Formica Co. More than 90 members and 
guests were presen! 


Chicago in Dry Offset Meeting 

The technique of dry offset, its 
differences from regular offset, its 
advantages and limitations, were dis- 
cussed at the March 25 meeting of 
the Chicago Litho Club, with Lewis 
P. Sheldon, of the Davidson Corp.. 
New York, as guest speaker. 

Ralph H. 


Can Co., club president, made public 


Graham of Continental 


his assignments of committee chair- 
men, as follows: 
Attendance Rudy 
clair & Valentine Co.: 
Rae H. Goss, Inland Lithograph Co.: 


Gajdos, Sin- 


Education 


Entertainment Willis B. Perry, 
Offset Platemaking Service: Hospi- 
tality — James J. Murray. Gaetjens, 
Berger & Wirth: Membership — Fred 


W. Zeitz, Roberts & Porter: Sickness 
Wm. A. Burns, 
Sam’! Bingham’s Son Mfg. Co.: Tech- 
Frank Oehme, 
Publi- 


Rapid Copy 


and Visitation 


nical Information 


Printing Developments. Inc.: 
city o. E 


Service. 


Timmer. 
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Final recruiting for the field trip 
to the Kimberly-Clark Corp. paper 
mills at Neenah, Wisc., was completed 
at the meeting. The party of 60 was 
to leave by chartered railroad car on 
the evening of April 1, stay overnight 
in a hotel at Oshkosh, Wisc., and pro- 
ceed from there by bus next morning 
for an all-day tour of the Kimberly 
and Lakeview mills and paper re- 
search laboratory at Neenah. Lunch- 
eon and other refreshments were pro- 
party 
Elton 


immediate past president of 


vided at the mills and the 
returned to Chicago that night. 
Baker, 
the club and research director for 
John Dickinson Schneider, had 
charge of all arrangements for the 
trip. 
Plans 
March meeting for a delegation of at 
least 30 club members to attend the 
NALC convention in New York City, 
May 7 and 8. Official delegates will 
be Mr. Graham, Rae Goss, first vice 
president, and Wm. O. Morgan, who 
is second vice president of the na- 


were also started at the 


tional organization. 

Next on the Chicago Club’s agenda 
will be the annual bowling contest 
with the Milwaukee Club in Milwau- 
kee, May 1. Then on May 22 the 
Chicago Ladies Night dinner-dance 
will be staged at the Morrison Hotel’s 
One more date Mr. 
Graham asked everyone to keep in 


Terrace Casino. 


mind is the all-day outing, Aug. 26, 
at the River Forest Country Club. 


Rochester Club Active 

The Rochester Litho Club reported 
an attendance of 75 at its February 
meeting when two speakers discussed 
various aspects of dry offset. Dr. 
» @. 
American Type Founders, and War- 
Buhler, ATF 


gineer, were the speakers. 


Taylor, director of research, 


mechanical en- 

A lively 

question period followed the talks. 
Dr. Anthony Fred’k H. 


Levey Co., New York, addressed the 


ren G. 


George, 


club in March, discussing “old and 
He dealt chiefly 
with lithographic plate developments. 


new lithography.” 


Club members were to be guests of 
Eastman Kodak Co., on April 16. A 
whole day’s program was planned, 
and details were to be announced by 
the club. 
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LITHO CLUB GUIDE 





| BALTIMORE 
Clarke J. Fitzpatrick, Jr. 
36 East 25th St. 
Baltimore 18, Md. 


| BOSTON 

Chester Gramstorff, Secy. 
S. D. Warren Co. 

| 9 Broad St. 


CHICAGO a 
ne y. ‘clinton St., Chicago 6, It. 


CINCINNATI 
Ralph Eckard, Secy. 
Nielsen Litho. Co. 

4142 Airport Rd. 
Cincinnati 26, Ohio 


CLEVELAND 


— Cornman, Secy. 
1325 W. 73 St., Cleveland 2 


| CONNECTICUT VALLEY 
Leslie E. Phillips, Secy. 
N. Maple St., Hazardville, Conn. 


DALLAS 
E. D. Malone, 
Southwest Printing Co. 
Dallas, Tex. 


| DAYTON 
Doug Webb, Secy. 
3410 WN. Main St. 
Dayton, Ohio 
DETROIT 


Wheeler 
Print 
Ford 


Calender, Secy. 
Dept. 
jotor Co. 


HOUSTON 
Chice Lee Mallett, Secy. 
2104 Wichita, Houston 


MILWAUKEE 

Dick G. Krekel, » 
5720 W. Thurston Ave. 
Milwaukee 16, Wis. 


NEW YORK 
Leonard 


Meets 4th Retecsten, Building Trades Club 


ONTARIO 
Robert Elgie, Secy. 
R. G. McLean, Ltd. 
26 Lombard St., Toronto, Ont. 
PHILADELPHIA 
| Joseph Wi 


interburg, 
622 Race Street, alte ohia 6 
Meets 4th Monday, Poor Richard Club. 


| QUEBEC 


Dave Riddell, president 
Montreal Litho. Co., Montreal, Canada. 


ROCHESTER 
Frank H. Spoto 
626 Westchester Ave., Rochester 9, WN. Y. 


ST. LOUIS 
Neil McGowan, Secy. 
Von Hoffmann Press, Inc. 
} 105 S. 9th St. 


TWIN CITY 
Ed. Sorenson, Secy. 
1820 Columbus 
Minneapolis 


WASHINGTON 
Dave Fell, Secy. 
PO Box 952, Ben Franklin Sta. 
Washington, D. 
Meets 4th cont 


NAT'L ASS’'N OF LITHO CLUBS 
Sol D'Alessandro, Exec. Secy. 
2729 Prospect Ave., Cleveland 15, Obie. 
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Praises Litho Imagination 
“Imagination is stronger in litho 
than in letterpress. That's why litho 
is so successful”, observed Orion Win- 
ford, addressing the Twin City Litho 
Club at its March 3 meeting. Mr. 
Winford, who is assistant to the presi- 
dent of Brown & Bigelow, St. Paul, 
discussed personal salesmanship and 
getting along with people. The meet- 
ing was held at the Covered Wagon 
with 48 members and 11 guests of 
the club present. 
included Walter Blatten- 
berger, former president of the Litho 


Guests 


Club of Philadelphia, and treasurer 
of the National Assn. of Litho Clubs. 
He spoke briefly on the coming 
NALC convention in New York, May 
7 and 8. 

Herman Goebbel, of Brown & Bige- 
low, the Twin City club’s program 
chairman, reported that all programs 
were lined up for 1954. 

Carl Struck, Harris-Seybold Co., 
entertainment chairman, announced 
plans for a fishing party at Lake Mille 
12, at the Island View 
resort. The date for the club’s Christ- 


Lacs, June 


CHECK-and YOU'LL CHOOSE 


eee || for Quality 
[| for Performance 


mas party also was announced: 
December 4, at the Commodore Hotel, 
St. Paul. 


+ 
St. Louis Hears Hahn 

Speaker for the April lst meeting 
of the St. Louis Litho Club was to be 
Vernon H. Hahn, graphic arts tech- 
nical representative for the Haloid 
Company, Rochester, N. Y., discuss- 
ing the new products manufactured 
by Haloid. He also was to demon- 
strate and show the development of 
the Haloid Xerography dry plate- 
making process. 

The meeting was held at the York 
Hotel. 
members and anyone interested in 
graphic arts. About 70 persons were 
expected to attend. 


It was an open meeting for 


+ 

Kronenberg at Buffalo 

Forty-nine members and guests 
were on hand for the Buffalo Litho 
Club’s March 3 meeting to hear John 
Kronenberg of the S. D. Warren Co., 
Boston, discuss recent improvements 
in offset papers. Mr. Kronenberg dis- 
played and discussed numerous ex- 


amples of offset cotor printing as 
shown by press sheets. 

The club meets at the 40 and 8 
Club. For April a panel discussipn on 
ink problems was planned. 

° 
25 Years for Prokupek 

In May, Henry Prokupek will 
observe his silver anniversary with 
Central Lithograph Co., of Cleveland. 
He started with the company in 1929 
as a fly boy on the stone presses. 
He worked his way up from there, 
learning all the various jobs in a 
litho plant. In 1934 he was put in 
charge of feeding the bronzing 
machines, and was made a press 
assistant in 1937. After spending 2 
years on the presses he was trans- 
ferred to the production department 
in 1939 and then into sales in 1940. 

Mr. Prokupek entered the army 
in 1942, joining the Corps. of Engi- 
neers and serving in a topographical 
unit until 1946. Upon his release 
from the army, Mr. Prokupek re- 
turned to Central Lithograph Co. and 
has resumed his career in the sales 


organization. 


|_| for Efficiency 


HEAVY DUTY SINKS 


18-8 Type 316, High-Lustre Satin Finish 
Stainless Steel. Heli-arc welded joints 
14” Stainiess Steel drain with 

t steel standpip 
Underside of sink coated to minimize 
sweating. Stand is reinforced welded 
pipe leg construction with adjustable floor 
flanges for levelling. Available with 
or without back splashwall. Stand coated 
with rubber base, acid resisting enamel! 


ble stain! 





OFFSET PLATE TROUGH 


Sturdy gage, 

High-lustre satin finish 
Stainless Steel. 

Complete with stand, 
perforated spraypipe—tfull 
length of trough. 
14” stainless steel standpip 
Steel storage shelf with 

front and back stop. Lattice 
drain rack of kiln dried wood, 
smooth rounded corners. 








THERMOSTATIC WATER MIXER by POWERS 


For SPLIT ACCURACY TEMPERATURE CONTROL 


Correct processing of film and plates insured with precise 
control of water temperature—automatically mixes water to any 
temperature required—60-125° F. Temperature remains 
constant regardless of fluctuations of pressure or temperature 
in supply line. Failure of cold water supply 

instantly shuts off delivery 





HEAVY GAGE TRAYS 
18-8 Type 316— High Lustre— 
Satin Finish Stainless Stee! 
Heli-arc welded joints. One 
piece construction. Tapered 
sides for nesting trays in 
storage. Rounded flanged rim for 


safe handling. No. WHT-4 


CUSTOM BUILT EQUIPMENT MADE-TO-ORDER 
SEE YOUR SUPPLY HOUSE REPRESENTATIVE OR WRITE TODAY FOR ILLUSTRATED CIRCULAR No. 1249 


LEEDAL STAINLESS STEEL PRODUCTS, INC., 2707 South Wells Street, CHICAGO 16, ILLINOIS 
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quipment 


SUPPLIES, BULLETINS 


Otters Cold Cathode Light 

A new type of light, utilizing a 
cold cathode source, is being intro- 
duced by National Steel & Copper 
Plate Co. Called the Natsco “CCL” 
graphic arts light, the new equipment 
is designed for use with galley or 
darkroom cameras and for other 
graphic arts uses. It is cool and can 
be placed close to negatives or posi- 
tives without the hazards from heat, 
the company says. It produces an 
evenly distributed actinic light over 
the entire diffusion glass surface, and 
is claimed to provide a steady light 
unaflected by normal current fluctua- 
tion, the announcement states. 

The light is available in daylight 
white for color separation work, and 
in actinic blue for black and white 
reproduction. Color temperature and 
filter factors are about the same as 
on are lights, the company says. A 
potentiometer, available as optional 
equipment, increases control of the 
intensity level. 

The new 
volts, AC. 

Further 


light operates on 110 


information is available 
from the company at 653 Tenth Ave., 
New York. or 700 S. Clinton St.. 


Chicago. 


e 
Grumbacher Ink Sample 


M. Grumbacher Inc., is offering 
free samples of its special patent 
black masking ink to members of 
the lithographic trade. The company 
says its product is humidity proof, 
adheres to acetate and vinyl and is 
“extra black.” Other features claimed 
for the product are that it is non- 
reflective and has a high gloss for 





masking, overlays and drawings, and 
can be used on paper, cloth or plastic. 

In an advertisement of the masking 
ink on page 134 of the March Modern 
Lithography, the address of the com- 
pany was not included. Samples of 
the ink may be obtained by writing 
to M. Grumbacher, Inc., at 477 West 
33rd St., New York 1. 

° 

Introduces Plastic Sheeting 

A plastic sheeting called “Miracle”. 
said to be a new development in trans- 
parent films, has been announced by 
General Plate Makers Supply Co., 
5441 N. Kedzie Ave., Chicago. It is 
offered for application to all types of 
work employing transparent film in 
the art and graphic arts fields, 


Miracle plastic sheeting takes and 
retains brush, pen work and mark- 
ings of Grumbacher black masking 
ink, Craftint black masking ink, and 
other masking inks with much more 
ease and permanence than acetate, it 
It is not affected by 
” and 


is claimed. 
moisture. It is available in 27 
40” sheets, in four thicknesses, .003, 
.005, .0075 and .010”, 


Buys Roller Company 


Robert B. Arbuckle, president of 
Wild & Stevens, Inc., Newton Upper 
Falls, Mass., in March announced 
the purchase of the Universal Roller 
Co. of Foxboro, Massachusetts. 


Miehle Announces New Small Offset Press 


A SMALL offset press in a size 
comparable to the Miehle Verti- 
cal is to be introduced soon by 
Miehle Printing Press & Mfg. Co., 
Chicago, J. E. Eddy (right), president 
of the Miehle Co., said that his 
firm is embarking on a program de- 
signed to help printers bring a large 
part of “printing now done on offset 
duplicators back into the printing 
industry.” The Miehle Vertical, which 
is a letterpress machine, takes a sheet 
14 x 20”. 
Mr. Eddy 


many years millions of dollars worth 


pointed out that for 


of printing has been produced in 
offices rather than in printing plants. 
The recapture of these lost dollars 
will improve printers’ profit ratios. 
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These new Miehle presses will pro- 
duce this work economically, he said. 
Further details will be announced 
during April it was indicated. 
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Are You Interested in the CLEANEST and Most 
Complete Press Washup in the SHORTEST POSSIBLE TIME? 


Then you will want the International 
Press Cleaner, which time has proven to 


be the best. 


We now manufacture efficient cleaners 
- RCIA, MURER woe for the following makes of presses — 
Harris Offset and Rotary, Miehle Offset 
STEEL TEE RON WHICH GIVES z x 
ae ae and Rotary, Hoe Tin Decorating, Ebco 
and Webendorfer. 


Leading lithographers, and metal deco- 
rating establishments have made our 
cleaners standard equipment in their 
pressrooms. 


We are ready and willing to back up our claims with a 30 Day Trial of our 
cleaners. Write and let us know the size and make of your press. 


THE INTERNATIONAL PRESS CLEANER & MFG. CO. 


112 HAMILTON AVENUE , OHIO 








SERVICE PLUS QUALITY! 


HAS MADE OUR PLANT THE WORLD’S LARGEST 


We Specialize in all sizes : | All sizes ZINC and 


MULTILITH and DAVIDSON PLATES [% y ALUMINUM PLATES 
3M ALUMINUM PRESENSITIZED PLATES fo UNGRAINED-GRAINED-REGRAINED 
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Manufactures 
Web Presses 


The Black-Clawson C 
Dilts Machine Works 
Division, has acquired 
the patent rights to the 
Pacemaker line of off 
set printing presses and 
associated equipment. 
Dilts will manufacture 
the various machines 
at Fulton, N. Y., as an 
expansion of its line of 
converting and printing 
machinery. 

The world’s largest 
offset press from the standpoint cf sheet 
size, the Pacemaker Mode! 585 has a piate 
cylinder size of 50” across and 93%” 
around. A number of Pacemaker presses 
are in operation printing dress and cloth 
ing patterns on 8 lb. tissue calipering 
001”. The patterns are printed from rolls 
up to 50” in width. The Pacemaker presses 
are designed for single or multi-color oper 
ation on a wide range of printing applica 
tions such as lightweight tissue wrappers, 
labels, board and box, book and magazine 
wrapping papers and high grade bag print 
ing. 

The Pacemaker presses feature many 
innovations. Special patented straight-type 
plate grippers reduce the time required for 


Kodak Brings Out New Film 

A new high speed professional 
sheet film, Kodak Royal Pan, was 
announced in March by the Eastman 
Kodak Co. The new film is twice 
as fast as previous films of this type, 
Kodak says. The increase in emul- 
sion speed has been achieved, how- 
ever, without any increase in film 
graininess, it is claimed. 

The development, company officials 
indicated, significant 
gain in film emulsion technology, 
since until the introduction of Kodak 
Royal Pan film emulsion technolo- 
gists have been limited in their ability 


represents a 


to achieve increases in film speed 
without accompanying increases in 
granularity. 

The new film is expected to prove 
of value to press, commercial, por- 
trait, illustrative, and industrial pho- 
tographers. Its increased speed will 
be particularly helpful in these fields 
since it will permit photographers to 
make pictures which have heretofore 


been almost impossible. 


hanging plates and add to plate life 
through elimination of plate fracture, it is 
claimed. 


Variable speed ink and water distribu 
tion is pushbutton controlled. All press 
operations are controlled from a control 
panelboard. All moving press parts are 
mounted in oil-sealed anti-friction bearings 
In addition to the Pacemaker Presses, Dilts 
will manufacture the Pacemaker Model 800 
two-drum winder and the Pacemaker aut 
matic collapsible register reel. 


The Pacemaker line will be manufactured 
exclusively by Dilts Machine Works Divi 
sion at Fulton, N. Y., where further infor- 
mation is available 


Other advantages are also outlined 

in the announcement. 
° 
Book Gives Roller Details 

A comprehensive book on roller 
specifications for all offset and litho- 
graphic presses in use today is being 
distributed to lithographers by Sam’l 
Bingham’s Son Mfg. Co., 636 5. 
Sherman St., Chicago 5, IIL. 

The company says that the infor- 
mation enables lithographers to see 
at a glance how many rollers their 
presses have, the positions they take, 
whether they are interchangeable or 
not, and their complete measurements 
down to fractions of an inch. 

The list of presses in the book 
ranges from the smallest presses that 
use only one roller up to the huge, 
high - speed, four - color presses that 
use over 75 rollers. 

The sizes of the rollers listed in 
the book range from a 7%.” long 
ink form roller used to make collap- 
sible tubes, up to the 89-inch long 
distributor rollers used on some of 
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The book has 


the largest presses. 


specifications for rollers that are used 
on metal decorating presses as well 
as on presses that print on paper. 
All in all, the Offset Roller Speci- 
fication Book is the most complete 
of its kind, the company says. Lithog- 
raphers can obtain a copy from the 


company, 


Offers Copperizing Roller Solution 

A new copper plating solution for 
resensitizing stripped steel offset 
rollers, developed by the Lithographic 
Technical Foundation of Chicago, 
now is being offered to the graphic 
arts trade by the Harry H. Rogers 
Co., 5331 S. Cicero Ave., Chicago. 
This new Rogersol Copper Coating 
Solution is easy to apply and does 
not necessitate removing the rollers 
or the permanently installed vibrators 
from the press to electroplate them, 
the announcement states. It helps 
prevent stripping and improves the 
ink receptivity of the rollers, it is 
claimed. 

The Rogers company is making 
an introductory offer for a period 
of 90 days, of a quart of Rogersol 
Copper Coating Solution with each 
complete one gallon 1-2-3 wash-up 
kit, or a gallon of this solution with 
a five gallon kit of Rogersol 1-2-3. 
This may be purchased directly from 
the Harry H. Rogers Co., or through 
distributors. 


Gen’! Platemakers in New Plant 


General Plate Makers Supply Co. recently 
moved into a new plant, at 5441-55 North 
Kedzie Avenue on Chicago's Northwest 
Side. The 20,000 square foot, one-story 
building is designed and constructed to 
the company’s own specifications. 

Large shipping docks accommodate sev- 
eral trucks simultaneously. Order packing 
facilities have been designed for accurate, 
rapid order filling. In addition, two trucks 
and a special delivery station wagon are 
used for fast delivery anywhere in the Chi- 

1go area. According to Albert R. Kreck, 
president of General, the bulk of incoming 
orders go out the same day. 

A large section of the new plant has 
been devoted to General's manufacturing 
division. A fully equipped laboratory also 
is included in the new plant. 
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SPRINGS 


PHOTO MECHANICAL 
FILM and PAPER 


DEVELOPER 





economy 
package 





A 4. Con. Galler inon vane 
SUPERFINE DEVELOPER FOR MAXIMUM ae 50 Gel Oem 

DENSITY AND HIGH CONTRAST ON EVERY MAKE ae 

OF LINE AND HALFTONE PHOTO MECHANICAL 


FILMS AND PAPERS. 


PACKAGED IN MOIJSTURE-PROOF, ECONOMICAL ; 
BAGS. AVAILABLE IN 2-5 AND 10 GALLON SIZES shinai 


OR IN BULK UP TO 100 GALLON DRUMS. i i n n D q [ Hi Y re \ 


SAVE UP TO 15% ON YOUR CHEMICAL COSTS! 


PRICES ON REQUEST. PRG aes? t 


a 
me ihe 


SPRING CHEMICALS INC. 


4124 PARK AVE. BRONX 57. N Y 
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Issues Letterhead Guide Book 
The “Neenah Guide to Preferred 
Letterheads,” just issued, is based on 
a nationwide survey by the Neenah 
Paper Co. Thousands of men in all 
phases of business were polled in 
order to determine what they liked 
and did not like in letterheads. 
The polling started back in 1950 
The tabula- 
tion and analysis of the results took 
While the 


founded on _ this 


and lasted four years. 


another six months. 
finished book is 
study, it is not a maze of statistics, 
the company says. The book shows 
. . in full-color . . . basic design 
elements used in letterheads, such as 
monograms, emblems, trademarks, 
buildings, products and packages. It 
suggests when to use these basic 
elements and in what combinations. 
It shows the various art treatments 
of these elements so they will repro- 
duce best for offset, letterpress and 
engraving. It shows different styles 
of type and handlettering as well as 
general guides to balance on a letter- 
head. It shows these elements as 
they were preferred by businessmen. 
Lithographers may obtain copies 
from distributors who handle Neenah 
papers. 
* 
Minn. Mining Earnings Rise 
Minnesota Mining & Mfg. Co. 
reported record sales of $219,916,383 
for 1953, 19% over the $185,241,760 
sales recorded in 1952. Profits before 
taxes for the year ending Dec. 31 
were $49,177,771 
$41,389,995 in 1952. 


compared — with 


. 
Hunt Relocates Phila. Office 
Philip A. Hunt Co., manufacturing 
chemists, has moved its Philadelphia 
ofice to 401 North Broad St. Home 
office of the company is in Palisades 
Park, N. J. 
® 
Demonstrates Color Separation 
Kwik Offset Plate Service, 350 W. 
50th St., New York, will show a film 
on color lithography on the nights 
of April 21, 22 and 26. The film will 
be supplemented by actual demonstra- 
tions of color separation. 
The company also is offering free 
sets of four color plates to show 


lithographers, who have not had 


experience with color, that the run- 
ning of process work is not too 
tricky once certain initial obstacles 
are overcome. 

Invitations may be secured from 


Kwik. 


Water Levels Improved 


The Wm. Gegenheim- 
er Co., Brooklyn, N. Y., 
manufacturers of Bald- 
win products, has just 
announced that a 
newly developed 5 

gallon polyethylene 

bottle is now standard 

equipment on the #5 

Baldwin water level 

for use on large offset 

presses. This im 

proved unit replaces 

the wire-enclosed 

glass reservoir form 

erly used. The new 

plastic container is 

unbreakable, and the 

solution supply is clearly visible at all 
times. A 2 gallon version of the poly 
ethylene bottle has been standard equip 
ment for some time on the #2 Baldwin 
water level, generally recommended for 
small presses. Both sized units, used t 
maintain a constant solution level and re 
lieve pressmen of hand filling, are said 
to provide better lor uniformity and re 
duce spoilage by virtually eliminating dry 
ips and wet spots. 


Issue Books on Design, Type 

Design for Artists and Craftsmen, 
by Louis Wolchonok, 1280 illustra- 
tions, 208 pp., 8x 11”, clothbound, 
Dover Publications, Inc., 1780 Broad- 
way, New York 19, N. Y. $4.95. 

This volume has sections on geo- 
metric form, flower and plant form, 
bird and animal form, man-made 
form, human form, and composition. 
Illustrations are in line technique. 
many in abstract form, but most are 
in realistic traditional styles. It would 
make an excellent morgue and refer- 
ence volume within the limits of the 
sections listed. 


Handbook of 


Advertising, ( Pictorial Volume) com- 


Early American 
piled by Clarence P. Hornung. second 
revised and enlarged edition, 9 x 12”, 
226 pages, over 2,000 illustrations, 
clothbound, Dover Publications. 
$17.50. ($10 when bought as a set 


with the book below). 
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This fascinating book would be a 
valuable addition of uncopyrighted 
source material for artist, art direc- 
tor, designer, printer or lithographer. 
Full page plates, (221) are packed 
with reproductions of old time en- 
gravings, wood-cuts, books, flags, 
eagles, trains, autos, almanac and 
calendar illustrations, fire engines, 
printing scenes, hands, sports and 
games, ships, horse drawn vehicles, 
soldiers, horses, etc. Many old adver- 
tisements showing slogans and types 
also are included. 

The illustrations, in black line 
work, are copyright free, and thus 
provide a valuable source of art 
which can be reproduced for a variety 
of purposes. 

Books of old type foundries, and 
others, from which many of the 
illustrations were taken, especially 
those prior to 1890, are listed in a 
bibliography. 

The Typographical and Ornamen- 
tal Volume of the Handbook of Early 
American Advertising Art, (Second 
revised and enlarged edition) is in 
the same general format as the above 
book, and is priced the same. It 
contains over 3,800 illustrations and 


type specimens selected mainly from 
colonial and 19th century American 


advertising, and arranged systematic- 
ally. About 95 percent of them were 
photographed direct from source 
material rather than from photostats. 
In addition to type specimens, there 
also are numerous ornaments, de- 
signs, scrolls, borders, rules, panels, 
ribbons and symbols. A section on 
script includes handwriting exercises. 

All illustrations are in line work, 
and may be reproduced without copy- 
right arrangements. Thus, like the 
other volumes, this makes a valuable 
and easily used addition to the artists’ 


and designers’ morgues. 
. 


New Product for Static 

A new chemical, which the manu- 
facturer claims will keep negatives 
dust-free, is being marketed by Merix 
Chemical Co., Chicago. Called Merix 
Rins, the material is said to remove 
static electricity and static caused 
dust attraction. It is available in 
concentrate form. The company is 


at 102] E. 55th St. 
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A ADVERTISING ART 


COM PL e TE COMMERCIAL PHOTOGRAPHY 


LETTERPRESS PLATES 


SER VICE! OFFSET PLATES’ 


me t*, 
=>- 


ROTOGRAVURE PLATES 


Makers of Fine 
Printing Plates 





GRAPHIC ARTS CORPORATION OF OHI 


, {10 OTTAWA STREET + TOLEDO 4, OHIO + PHONE GARFIELD 3781 


CHICAGO NEW YORK 
222 West Adams Street 122 E, 42nd Street 
OXford 7-2387 











AGSCO SILICA 


is accepted by plate- 
makers throughout the 
country for the most 
exacting type of litho 
plate graining. AGSCO 
Silica is used to produce 
the highest quality fin- 
ish by eliminating all 
synthetic abrasive par- 
ticles imbedded in the 
metal. 


FOR THE FINAL FINISH 
SPECIFY AGSCO SILICA 





AMERICAN GRADED SAND COMPANY 


Chicago 13, Illinois Paterson 4, New Jersey 
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YyAMM ERMILQ 
BOND 


WHITER! BRIGHTER! 
and still towering above all others 


as America’s most used bond paper 


for color lithography choose Hammermill Offset 





, oY 


Here’s why 


AMMERM) 
. BOND vf 


is America’s most used Bond Paper 


it looks better / Hommermill Bond’s new brighter blue-white and 12 distinctive 


colors invite readership . .. give added prestige to printed, typed or written messages. 


it prints better/ strong, uniform Hammermill Bond gives sharp, clear printing 


results. Its trouble-free qualities help speed up pressroom production. 


it types bette r/ The new, improved surface of Hammermill Bond helps secretaries 


turn out neat, easier-to-read letters. Corrections are clean, because erasures are almost invisible. 
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A completely 
new 14 x 20” Har- 
ris offset press for 
professional job 
printing is now in 
manufacturing 
production, a 
cording to an an 
nouncement by 
Ren R. Perry 
vice president-—-sales for 
Company 

Mr. Perry Stated that the new Harris 
14 x 20” was designed to give the com 
mercial lithographer and printer an oppor 
tunity to move marginal jobs into the ‘pre 
fessional profit’ category. Established 
lithographers are expected to find it par 
ticularly valuable in breaking up “little 
job bottlenecks’’ on their larger presses 
ffering their regular quality stand 


Harris-Seybold 


and in 
ards as a means of capturing profitable 
small-sheet business, he said. Wide use 


for the new press is also predicted f 


letterpress plants 
The new Harris offset will be known as 
the Model 120. A great amount of engi 


neering research was concentrated on new 


mechanica features 


Rapid Advances Men 

B. P. Nilles, president of The 
Rapid Roller Co., Chicago, on April 
2 announced the advancement of 
four of the company’s executives to 
new positions, 

D. D. Kallison, named vice presi- 
dent in charge of sales, started with 
the company as a salesman in 1932 
and later advanced to assistant sales 
manager. In May, 1953, he became 
sales manager. 

Philip Schwartz, with the company 
since 1925, is now technical director 
of research and production. During 
the years he has advanced through 
various stages to the position of gen- 
eral factory manager. 

Dr. K. Fox, with the company 
since 1939, was 
chemist of the laboratory. Previously 


appointed chief 
he was assistant chief chemist in the 
laboratory. He holds a doctorate in 
chemistry. 


A. E. (Jack) Hibbs started with 


14 x 20” Offset Press 


hange-overs, fast makeready and speedy 
running, Mr. Perry stated. Engineering em 
phasis also was placed on improving the 
print quality normally possible with a 
press of this size, with specia! attention 
jiven to inking and register 

As usual, a wide range of stocks can be 
handled on this Harris. The new 14 x 20 
is quickly adaptable to the many different 
of a profitable job press 
with built-in ntrols and automatic fea 
tures designed to maintain productivity 

Specifications for the new Harris indicate 
that it is built for the most profitable type 
{ work available to job shops. Standard 
form work, letterheads and 9 x 12” bleed 
pages can be accommodated easily. Sheet 
size ranges from a minimum of 8 x 10” t 
1 maximum of 14% x 20% with a maxi 
mum (transfer) of 14% x 20 


jobs expected 


the company in 1930. He has ad- 
vanced through several positions and 
is now general superintendent of all 
factory departments and plants. 
The recent addition to the sales 
force of Richard L. Frawley is also 
D. D. Kallison, vice 


president in charge of sales. 


announced by 


me 
Win Brown Contest 
February winners in the monthly 
sales contest being conducted by the 
Sie & 


Mass., among its distributors’ sales- 


Brown Paper Co., Adams, 
men are James W. Jordan, The J. L. 
N. Smythe Co., Inc., Philadelphia; 
W. T. Kempel, Whitaker Paper Co., 
Baltimore; and Roy Mulvaney, 
Standard Paper Co., Milwaukee. 
. 

Sees Bright Outlook 

Oxford Paper Company's 28th an- 
nual merchant’s luncheon was held 


March 30, 1954, in the Waldorf-As- 


toria Hotel, in connection with the 
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National Paper Trades Assn. con- 
vention. A record turn-out of 150 
guests, including Oxford merchants 
from all parts of the country, heard 
Rex W. Hovey, executive vice presi- 
dent of Oxford, review important de- 
velopments of the past year, and the 
current outlook for the paper indus- 
try. Mr. Hovey presented an optimis- 
tic view of prospects for 1954, based 
on the fact that aggressive sales and 
advertising policies will be required 
by almost all lines of business to 
maintain sales volume in the coming 
year. For the long term future, Mr. 
Hovey said that one of the strongest 
forces making for good business will 
be the tremendous increase in popula- 
tion, which was 158 million in 1952 
and is expected to reach 180 million 
in 1960 and between 220 and 225 


million in 1975. 


ATF Advances Manley 


DeWitt G. Manley (above) has been pro 
moted to field sales manager for American 
Type Founders, it wos recently announced 
by Robert A. Tobias, vice president and 
director of sales. Mr. Manley will direct 
the selling activities of ATF’s i2 regional 
offices throughout the country, and will 
be responsible for the sales volume of all 
products sold by the company. 

During the nine years he has been as 
sociated with ATF, Mr. Manley has been 
field specialist for photo-mechanical and 
fiset equipment, manager of offset press 
sales and manager of ATF’s Detroit office. 
In Detroit, where he was located or three 
and one-half years, the Printing Supply- 
men's Guild in that city presented him 
with a bronze plaque for his services as 
harter president 

Prior to his association with ATF, Mr. 
Manley was a salesman of offset printing 
equipment and manager of an offset-let- 
terpress plant. 

He is an honorary member of the Detroit 
Litho Club, and a former member of the 
Detroit Club of Printing House Craftsmen. 
He is also a member of the Printers Supply 
Salesmen’s Guild of New York. 
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IRREPLACEABLE 


E.j0 the supreme satisfaction of 
working with “the world’s finest water 
color brush”—Winsor & Newton's 

Series 7 “ALBATA”. Made with 
scrupulous care from the Finest Pure Red 
Sable Hair, this brush is ideal for 
exacting work and brings you the extra 
durability that keeps your “favorite” 

on the job for a remarkably long time. 
Available in sizes 000 through 14. 
Remember to ask for Winsor & Newton's 
Series 7” next time you visit your dealer. 


Except with another 
Series 7 “ALBATA” 


Canadian Agents: THE HUGHES OWEN CO., LTD. * Head Office. MONTREAL 902 BROADWAY, NEW YORK 10, N. Y. 


nn af awe 


That opens all doors. You-all sure co-operated with 
us... over 11,000 Gold-mines since VE-Day. Fan- 
tastic? Yes, but just as true as the fantastic profits 
those GOLD-MINES are daily creating for their astute 
owners. 

This fantastic volume enabled us to maintain fantasti- 
cally low (almost pre-war) prices, in an era when 
other machinery more than doubled or more than 
tripled, prewar price. Never aimed at over 2% net 
profit (took even less). 


IN ‘54... we'll do even MORE 


Your Gold-Mine is yours for the taking . . . and only 
5% initial (less than $100. on all models smaller than | 
22 x 28) . . . balance, the tiniest share monthly of the 
increased velvet profits it creates . . . the next 30 | All sizes ZINC and 
months. No finance charge . . . just simple interest. 

You can’t make bricks without straw . . . users all say ALUMINUM PLATES 
they couldn't make a profit without the finest, fastest 


folder ever designed. The next move yours . . . pick Unagrained - Grained - Rearained 
up the telephone . . . call (it MUST be Collect) g eg 


Lombard 3-8165 . . . Do give me the pleasure of ‘ 
talking it over with you . . . thanks a million. WI L LY S 
Russell Ernest Baum, imu Plate Graining Corp. 


1 h Street 34-12 10th Street 
CRS ‘Ghettnst Civss Long Island City 6, N. Y. 


Philadelphia 6, ys aia Phone RA 8-1526 
v Vv ee -60. 
04uGD .. 17RR .. SNES .. Bas .. StntS-0 Member, Lithographic Plate Grainers Association, Inc. 


CO-OPERATION . . . the KEY ; .. ) | CRISP-VELVET- GRAIN 


35 years experience graining plates that 
please both platemaker and pressman 
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Ohio Litho in New Plant 


Yhi ithographing C n Mc 


} 


rch 


Lif 4 
pied its new plant at 1134 N. Westwood 
T 


ledo 7, and on April 2 and 
pen house. The new 
nstruction 
perations 


f masonry and glass 

dern design with all 

or. It was planned and laid out 

mpany’s operations 

provides 12,000 

urea, and 2,700 

space is situated on three 

f land, with ample space for park 
expansion 

in the design of the 

ind the ele 

ire adequate 

more space and equipment. Air condi 


vision was made 

ng for tuture expansion, 

ind heating systems 
ioning may be added, also. 


The company was established in Toled 


C. V. Morris, Man-of-Year 
Charles V. Morris, of Henry Lin- 
denmyer & Sons, was named graphic 
arts man-of-the-year in New York by 
The Navigators March 19, in a meet- 
ing at Schrafft’s 23rd St. Mr. Morris, 
a leader in establishing the annual 
award several years ago, was at the 
meeting expecting to present the 
honor to some unknown recipient. 
The unknown man turned out to be 


Mr. Morris. 


Robert P. Schambach Dies 


Robert P. Schambach, 65, for 40 
years president of American Label 
Co., New York, died March 30 in a 
Newark, N. J. hospital after an ill- 
ness of several weeks. Mr. Schambach 
also was head of the General Litho- 
graphic Co., a subsidiary of the label 
firm, and was a member of the New 
York District 
ation. He was a native of Brooklyn, 
and lived in South Orange, N. J. 

A son, Robert H., is with American 
Label Co. 


Lithographers Associ- 


Walter Horn Dies at 55 


Walter Horn, 55, president and 
owner of Horn & Norris. Inc., Cleve- 


1911, and for the past 35 years was | 
located in the Toledo Factories Building. | 


A pioneer in lithographic printing in the 
area, it is said to be the only exclusively 
ithographing plant in the city now. 
The plant is equipped with Harris presses, 
in sizes up to 35 x 45”. Platemaking, im 
rinting and binding also are carried out i 
the plant. 
‘ficers are: Brooks Edelen, 
j. Boes, vice president and genera! 
Calvert, treasurer 
secretary; and Mary 


president 
Henry 
manager; Robert B. 
Richard B. Edelen 
Nulk, assistant secretary. 

The Ohio Lithographing Co. produces all 
kinds of advertising materials, catalogs 
stationery, direct mail, checks, and other 
lithographed products 

A four-color, 8¥2 x 11” french fold an 
nouncement was mailed last month 


land, died unexpectedly of a heart 
attack March 23. Death came while 
he was on a business trip in Boston. 
\ native of Toronto, Mr. Horn was 
one of the founders of Horn & Norris 
about 25 years ago. He had been an 
inventor, having at one time per- 
fected a slip sheeter which later was 
sold to the A. B. Dick Co. He also 
had been a member of the board of 
the National Assn. of Photo-Lithog- 
raphers. Mr. Horn also was active in 
the farm equipment business, and 
was a member of the Cleveland Ath- 
letic Club and of the Masonic Order. 


His widow survives. 


Mrs. Hervey Glover Passes 
Mrs. Mary Louise Glover, wife of 


W. Harvey president of 
Sweeney Lithograph Co., Belleville, 
N. J., died March 30 after an illness. 
Mrs. Glover had been prominent in 
the graphic arts industry, having ac- 


Glover, 


companied her husband to numerous 
conventions and industry affairs. She 
had taken an active part in planning 
and carrying out various social func- 
tions within the industry. 

Besides Mr. Glover, other survivors 
include William H. Glover, Jr... who 
is with the Sweeney company. 
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For Every 
Graphic Arts Need 


nuAre N-110 
The big powerful, 


motor-driven, com- 
pletely automatic 
Arc Lamp which 
has become the 
first choice of the 
larger Lithogra- 
phers. It develops 
4000 ft. candles of 
light intensity at 3 
ft. . .. is guaran- 
teed to give light 
valve of 7000 de- 
grees Kelvin 

craws = only 15 
omps from the 
power line assur- 
ing short and eco- 
nomical exposures. 


the NEW N-75 & N-50 


The new N-75 and 
N-50, both motor- 
driven and com- 
pletely automatic, 
same as the N-110. 
The N-75 develops 
3000 ft. candles of 
light intensity and 
the N-50 develops 
1500 ff. candles at 
3 ft. Both have a 
light value of 7000 
degrees Kelvin. The 
N-75 draws but 12 
amps from the pow- 
er line and the N-50 
draws but 7 amps. 
Both lamps are very 
economical and effi- 
cient. 


and now, for 17 x 22 plates, 
the N-20 Combo! 


You get the famous nuAre N-20 are 
lamp which has a heavy duty trans- 
former for long life and uniform light 
: an all welded steel constructed 
frame . .. a rubber type blanket with 
a special one piece extruded, hollow 
beading for positive vacuum seal... an 
efficient motor and vacuum pump with 
gauge, bleed valve and off & on switch 


all this for only $229.00 


Order yours at once and reduce your 
costs, 


See your dealer or write for bulletin 210P. 


nuArc Co., Inc. 


824 S. WESTERN AVE., CHICAGO 12, ILL. 
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AMERICA’S MOST MODERN 
PLATE GRAINING PLANT 


IN THE HEART OF AMERICA 
TO SERVE AMERICA BETTER 


WESTERN’S modern daylight plant was specially 
designed and equipped for plate graining opera- 
tions. 


WESTERN’S skilled craftsmen are specialists. 
Their ability is at your disposal. 


WESTERN’S 27 years experience is your assur- 
ance of better printing results. 


WESTERN’S location gives you the advantage of 
~— truck delivery from St. Louis, Mo. to your 
oor. 


Complete Stock of New Zinc Plates 
for Immediate Delivery 


WESTERN LITHO PLATE 


AND SUPPLY COMPANY 
1927 SO. THIRD ST. - CHestnut 6683. ST. LOUIS 4, MO 








FOR SALE 
Modern Lithography 


Back Volumes 


Complete sets of MODERN 
LITHOGRAPHY issues dating back 
to 1938 are available in bound 
volumes. These may be purchased 
direct at $14.75. 


($15.50 foreign) per annual volume. 


Add 3% sales tax in New York City 


INDUSTRY PUBLICATIONS 
175 Fifth Avenue 
New York City 
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Champion Wins Award 

The Champion Paper and Fibre 
Co., Hamilton, Ohio, received a top 
award for “distinguished use of match 
book advertising” in 1953. The ad- 
vertising experts serving as judges in 
the second annual contest, sponsored 
by the Match Industry Information 
Bureau. chose Champion Paper for a 
“Joshua” for having contributed the 
best match book advertising design 
in the paper and pulp classification. 

2 

Miller Adds Two Salesmen 

Miller 


Pittsburgh, has appointed two new 


Printing Machinery Co., 


representatives, according to an 
announcement by A. E. Searles, Jr., 
vice president in charge of sales. 
Harry Jones has been assigned to the 
Chicago Office. J. M. McClintock will 
be stationed in Pittsburgh and will 
cover Western New York and Penn- 
sylvania. 
e 

Linofilm to Be Shown Apr. 19 

The Linofilm, Mergenthaler Lino- 
type Company's new photo-typesetting 
machine, is to be shown to the public 
for the first time April 19, after press 
previews on April 16 at the com- 
pany’s offices in Brooklyn. It is said 
to be a completely new development 
in the field. 

a 

Folder Describes pH Meter 

A pocket size pH meter is described 
issued by Analytical 
585 Main St., 


Chatham, N. J. The instrument comes 


in a folder 
Measurements, Inc.. 
in a leather case with strap. Copies 
of the folder are available from the 
company. 

a 


New Equipment for Ives 


Ives Color Co. recently was com- 


pletely reequipped to service the 
advertising, printing and litho fields 
with color photography, owner 
Michael 


has been associated with the company 
since 1946 at the Philadelphia office. 


Pitcairn reports. Pitcairn 


e 
Goes Shifts Officers 
Goes Lithographing Co., Chicago, 
Arthur A. Goes, 
formerly president, as chairman of 


last month elected 


the board. Replacing Mr. Goes as 


president is Charles R. Goes, Jr., his 
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brother, who has been vice president 
and treasurer. 


Hitt Elected 


New vice president in charge of 
sales for Rossotti Lithograph Corp.., 
North Bergen, N. J., is Peter C. Hitt, 
was a director of 


who formerly 


Whiteford Paper Co., Inc. 


7 
Outlines Credit Hazards 

Printers have grown careless in 
their extension of credit, it is noted 
by the Graphic Arts Association of 
a recent bulletin to its 
This, it is felt, has been 
due primarily to the fact that collec- 


IHlinois in 


members. 


tions have been good. But there are 


now sufficient storm warnings to 
warrant caution, the Association 
asserts. Continuing, the Bulletin 


points out five common mechanical 
errors printers frequently commit in 
taking on new accounts. 

“There is no excuse,” says the 
article, “for the following bad prac- 
tices: 


“(1) Extending credit to business 









name without knowing whether it is 
a sole proprietorship or a partner- 
ship. . . . If it comes to a suit, how 
are you going to find out who owns 
the business? 

“(2) Extending credit to a cor- 
poration without first finding out 
what its capital is... . Bear in mind 
that, in Illinois, you 
corporation with $500. 

(3) Extending credit to an in- 
dividual who has no authority to 
bind the company. . . . In all such 
cases the confirmation should be sent 


can start a 


to the company direct. 

“(4) Accepting an oral guarantee. 
Guarantees must be in writing. 

(5) Relying on a C.O.D. basis to 
protect you on a poor credit risk. ... 
Your acceptance of the account on a 
C.0.D. basis may turn out to be a 
mistake, if the customer does not call 
for his order. There are times when 
C.O.D. will protect you... . But 
there are some credit situations where 
even C.O.D., which, after all, is a 
form of credit, can result in a bad 


debt.” 


o 4m 


For better reproduction 
a and longer press runs 
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REMIER GRAINING CO. 


UNCONDITIONALLY 
GUARANTEED ... 


@ uniform graining © uniform plate 
thickness © sparkling clean metal 
© non-oxidizing 


IMMEDIATE DELIVERY 


ON ALL SIZES 
SEND FOR TRIAL a 
ORDER TODAY — 4 


TRY OUR FAST, 
. DEPENDABLE 
‘REGRAINING 
SERVICE | 


Dealer inquiries Invited. ° 





DISTRIBUTORS OF a 
_OFFSET SUPPLIES. 
MOLLETON COVER 


BLANKETS 
































= leading check 
lithographers... 


. find welcome added profits in the superior 
pressroom behavior of Tub-sized, Air-dried, Moisture- 
measured Whale Safety Paper. Unchallenged safety 
features. Fast, as-promised shipping service. Choice of 
eight colors and several Mill Brand surface stock designs. 
Special colors and private designs available in reasonable 
minimum making quantities. Sample books available 
from leading paper merchant distributors or write to mill. 


eA 
2n*e 


WHALE SAFETY PAPER CO. WAUPACA, WISCONSIN Homespun 


Sarat’ Parcas 


Straight Line 


cho PLA 


ewe . : 
mom Staining 


Zinc and Aluminum Plates 


j ns 
Jes _ it . _* Multilith-Davidson Plates 


INA LOY Lithographic Supplies 


THO 
*Reg. T.M. L pLATE 


e A superior plate at no extra cost 
e Harder surface assures a finer grain, longer pt a 


~ Higher tensile strength reduces stretch, im- pre T H E P H 0 T 0- L T H 0 
~ cy hard and soft spots PLATE GRA [ ‘ | | G CO. 


e Surface finish of Zinolith retained 
BAYLIS ST.. BALTIMORE 24, MD 
MATTHIESSEN & HEGELER ZINC COMPANY 
Main Office & Werks — La Salle, tilineis 


Controlled alloying in an Electric induction Furnace assures @ perfect etch 








Makers of the 


Ginest Quality Color Plates 


for 
OFFSET LITHOGRAPHY 


The Stevenson Photo Color Separation Co. 
400 Pike Street Cincinnati 2, Ohio 
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judges, “loudly proclaims (through 


30 Years With Donnelley display panel to bottom panel, which 
the simplicity of design) the brand 


Edward B. Busby, vice president of results in maximum display effect. 
R. R. Donnelley & Sons Co., Chicago. U. S. P. & L’s third merit award name, the use of the product and its 
observed his 30th year with the firm was won on the “ALL” detergent weight. The design further simulates 
last month. Starting in 1924 as an carton for Monsanto Chemical Co. the action of water _in automatic 
Fine points of construc- 


eficiency engineer, Mr. Busby be- “This redesigned carton,” said the washers.” 


came general superintendent in 1934, 
» folding box competition are 


then later was made vice president 
ercent increase over oO entries 


and director of the personnel division. 
Early this year he was appointed to 
the president's staff to handle special 
assignments. 


Giegengack a Director 

Three new directors, including A. 
KE. Giegengack, former U. S. Public 
Printer, have been elected to the 
board of Lathrop Vandewater Paper 
Co., Ine... New York, subsidiary of 
Chesapeake Industries. Inc. 

Other board members named are 
Thomas J. Deegan. Jr., vice-president 
and director of Alleghany Corpora- 
tion, and Martin Horner, representing 
Chesapeake Industries. 

» 
New Sanderson Brochure 

Sanderson Brothers, lithographers 
and letterpress printers, of North 
Arlington, Mass., have taken time out 





after 30 years of printing to issue an 


attractive brochure called “Printing 


Creatively for 30 Years.” ~~) r - : 

The booklet, printed in black and > P ( (C ) | DID 
green, lists the aims, policies anc! > \. SJ J 
background of the printing house. 


Auydro-fressed Rigid Plastic Shoots 


Issues Artist Directory 

The Artists Guild of Chicago re- VINYL ACETATE POLYETHYLENE 
leased | . § 1954 hand POLISHED-POLISHED POLISHED AND MATTE MATTE AND MATTE 
asec ast month tits o revise (P.P.) (P.M.) (M.M.) 





edition of its annual directory which SPLCORP is recommended as the only dimensionally stable substitute for glass, 
is designed asa quick reference guide when Stripping Positives or Negatives for Multi Color Work, if close registration 
for use of art buyers in selecting is desired. 

and c acting — alified A few advantages enjoyed by the Lithographic Craftsman when using SPLCORP 
me compen pee rly - alifies sheets are: Easy Handling, Increased Production, Job Assurance, No Breakage, 


artists to handle advertising art and No Storage Problems. 


assignments. The 132-page booklet SPLCORP is manufactured in thickness ranging from .005” to .1”, and is avail- 
able in Transparent, Translucent, or Opaque, with either a Mirror Polished or Matte 


include: a cla ification index which rt ypdliggee yt ge <n 
groups Guild members by type of 

ST RISE ON gt eg WE ARE THE ORIGINAL PROCESSORS OF RIGID SHEETS 
ee ee IN SIZES OVER 36” x 48” 

reference alphabetical list of the 
Ie 7 Write for samples and latest Price Lists 
nearly 700 members. 


PAPER BOXES 
(Continued from Page 41) SCRANTON PLASTIC LAMINATING CORP. 


Laminating . Press Polishing 


mendous consumer appeal and sales 
; PI 3216 PITTSTON AVENUE Phone: Scranton 2-407. SCRANTON 6, PENNSYLVANIA 
impact and also on the bleeds of 











full-color pictorial which gives tre- 
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FRESH GUM DEEP-ETCH ETCH-GUM 


SOLUTION 14° Combines two operations 
COATING Sefe! No chromates 
Fiews Without Strecks Ask your dealer 
Best for fine or greiniess plates 


GORDON BARTELS CO GORDON BARTELS CO GORDON BARTELS CO. 
Rockxrorp, Iu Rocxrorp, lit Rockrorp, Itt 


FOR BEST RESULTS The Largest PRINTING 
USE and PAPER FAIR in 
the world 


invites YOU... 


LITHOGRAPHERS PLATES 


World Famous for 
Superior Quality 


A product of 82 years of experience GET FULL FREE INFORMATION! 


ILLINOIS ZINC COMPANY 


Call Wisconsin 7-0727. Or Write: 


GERMAN-AMERICAN TRADE PROMOTION OFFICE 


Rm. 6900, 350 Fifth Avenue, New York 1, N. Y. 
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COLOR SEPARATION NEGATIVES AND PROOFS 
se STEP AND REPEAT NEGATIVES 


EM a ee 
Om a, “ A Complete Service 


Surface, Deep Etch ——— —_— 
and Aller J — gERVING THE SOUTH SINCE 1946 ea For the Offset 


Offset Plates / with 
Color Offsel Plates / 


ic 
aime —_— aboratories 


eres 150 FOURTH AVE., N. NASHVILLE, TENNESSEE 


STEP AND REPEAT PLATES 


Printer 
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tion to which attention was drawn 
include a seal and carton with sift- 
proof sealing flaps, a_ perforated 
pouring spout, the box’s alkaline 
proof properties and its laminated 
inner wax liner for moisture control. 

Other printing processes also 
figured in the awards for “superiority 
of printing,” although there was no 
competition between the four differ- 
ent processes. 

A total of 6,288 entries, largest 
ever participated, were submitted in 
the contest by members of the Fold- 
ing Box Association. Judges of the 
printing qualities were Burton 
Cherry, Chicago industrial designer, 
Wayne V. Harsha, Inland 
Printer, and Prof. Homer E. Sterling, 
Carnegie School of Printing Manage- 


editor, 


ment, Pittsburgh, Pa. Announcement 
of the awards was made March 24, 
during the Association’s annual con- 
vention in Chicago. 

(William H. Walters, president of 
U.S. Printing & Lithograph Co., Min- 
eola, N. Y., was elected president of 
the Folding Paper Box Assn. Full 
story, page 85).%* 


PHOTO COMPOSING 


(Continued from Page 40) 








in another chase while an exposure 
is being made on a previous nega- 
tive. No time is lost on this operation 
if extra chases are available. To make 
the change, the negative carriage may 
have to be moved to a central posi- 
tion on the machine for convenience. 
The lamp, of course, must be moved 
out of the way. After the change is 
made, the negative is shifted to shoot- 
ing position and the lamp swung 
back. 

After the plate is fully exposed, it 
is removed from the machine and put 
through the usual procedure of finish- 
ing exposed plates. If the operator 
finishes his own plates, the machine 
will either stand idle during this time 
or another platemaker can use it.«* 





le is taken from the new book 

vomposing st issued by the 

jraphic Technical Foundation, 131 

t 39th St., New York 16, N. Y. This book 

I Yharles W. Latham, long-time LTF staff 

man and lithographic consultant, is the 

first such work ever published on the 
subject 

This material is published with the per 


mission of LTF, copyright owner.—-Editor) 
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Tnade Events 


National Assn. of Litho Clubs, annual convention, May 
7, 8, 1954, Biltmore Hotel, New York. 

Technical Assn. of the Graphic Arts, annual meeting 
May 10-11, 1954, Schroeder Hote!, Milwaukee. 
Research & Engineering Council, May 12, 13, 14, 

Kalamazoo, Mich. 

DRUPA, Graphic Arts Exposition, May 15-30, 1954. 
Dusseldorf, Germany. 

Lithographers National Assn., Annual convention and 
exhibit of Lithographic Awards winners, The Green- 
brier, White Sulphur Springs, W. Va., June 7, 8 
and 9 

Southwestern Graphic Arts Exposition, Shamrock 
Hotel, Houston, July 3-12. 

Annual Conference on Printing Education, University 
of Colorado, Boulder, Colo., July 4-8. 

Inti. Assn. of Printing House Craftsmen, annual con- 
vention, August 8-11, Bellevue-Stratford Hotel, 
Philadelphia. 

Nati. Assn. of Photo-Lithographers, annual conven- 
tion and show, Sept. 22-25, Statler Hotel, New 
York. 

National Metal Decorators Assn., annual meeting, 
Chalfonte-Haddon Hall, Atlantic City, N. J., Oct. 4, 
5, and 6. 

American Photoengravers Assn., annual convention 
and show, Oct. 11-15, Jefferson Hotel, St. Louis. 

Printing Industry of America, annual convention, Nov 
15-19, Statler Hotel, Detroit. 


Lithe Schools 

















CANADA—Ryerson institute of Technology, Schoo! 
of Graphic Arts, 50 Gould St., Toronto, Ont.. 


CHICAGO—Chicago Lithographic Institute, Glessner 
House, 1800 S. Prairie Ave., Chicago 16, Iii. 


CINCINNATI—Ohio Mechanics Institute, Cincinnati, 
Ohio. 


LOS ANGELES—Los Angeles Trade Technical Junior 
College, 1646 S. Olive St., Los Angeles 15, Calif. 

MINNEAPOLIS—Dunwoody +e ~ institute, 818 
Wayzata Bivd., Minneapolis 3, Minn. 

NASHVILLE—Southern School of Printing, 1514 
South St., Nashville, Tenn. 

NEW YORK—New York Trade School, Lithegeaghes 
Department, 312 East 67 St., New York, 

OKLAHOMA—Oklahoma A & M_ Technical sci 
Graphic Arts Dept., Okmulgee, Okla. 

ROCHESTER—Rochest Institut of Technology 
Dept. of Publishing & Printing, 65 Plymouth Ave.. 
South Rochester 8, N. Y. 

PHILADELPHIA—Murrell Dobbins Vocational Schoo! 
22nd and Lehigh, Philadelphia, Pa. 

PITTSBURGH—Carnegie institute of Technology. 
Dept. of Printing Administration, Pittsburgh. 

SAN FRANCISCO—City College of San Francisco. 
Ocean and Phelan Aves., Graphic Arts Department 

ST. LOUIS—David Ranken, Jr. School of Mechanical 
Trades, 4431 Finney St., St. Louis 8, Mo. 

WEST VIRGINIA—W. Va. Institute of Technology. 
Montgomery, W. Va 


| Trade Director 


Lithographic Tech. > 

Wade E. Griswott, Exec. Dir. 
131 East 39 St., New York 16, N. Y. 
National Association of Photo- paren 
Walter E. Soderstrom, Exec. V. 
317 West 45 St., New York 36, ". Y. 
Lithographers National Association 
W. Floyd Maxwell, Exec. Dir. 
420 Lexington Ave., New York 17, W. Y 
National Assn. of Litho Clubs 
Andrew Balika, Pres. 
Copifyer Litho. Corp. 

1771 East 24 St., Cleveland 14 

Printing Industry cf America 
dames R. Brackett, Gen. Mor. 
719 15th St., N. W. Washington 5, D. C. 
international Assn. of Printing House Craftsmen 
PE. Oldt, Exec. Sec’y. 

307 E. Fourth St., Cincinnati 2 
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ask a 


PERFECTION 


Distributor’'s 
Salesman 


He KNOWS the answers 
because we see that he gets 
them — continually. And 
being the kind of a sales- 
man he is, he makes a point 
of KEEPING informed. You 
can trust his Gummed Paper 
ALWAYS. 


Wl! The PERFECTI 


judgment 


heeft 


_ MANUFACTURERS co. 


Hhice PHILADELPHIA 15 PENNA 


Soles Representatives 
i a eee | | ee kh «© Clev 
rm ee) as sco + New 
Pacific Coast Warehouses 
ee a ee a 


Plants Philadelphia « Indianapo 








HIGHEST FIDELITY COLOR 
PROCESS REPRODUCTIONS 
AND PRESS PLATES 





C2 
i PP 


UCL , 


FINEST 
LITHOGRAPHY 


Lithograin assures you 
coreful and competent handling of all your 
graining and regraining requirements. It also 
features “Cronak” processing of zinc plates 
which gives cleaner and longer press runs. Zinc 
and aluminum offset plates supplied in all sizes. 


DO LITHOGRAIN AND PLATE COMPANY 


PHONE GARFIELD 3578 - 714 WASHINGTON » TOLEDO 2, OMIO 


585 Moin %.,Chotham, N. J 
instrument size: 3 x 5% x 244 inches 
Case size: 3% x 6% x 4 inches 
Weight with eccesseries: 3 tbs. 
ee <n se = sm a ome ae a em 
Analytical Measurements, Inc 
§ 585 Main Street, Chatham, N. J 
' Please send full information about your pocket pH meter to 
Name . . - . —EE ee 
1 Compeny——— ——_ 2 — . i 
Address . ———— i 
City 7 ——_ 
esa eae Se eae aanenaaan = 
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NEW DEPARTMENT FOR 
BLACK AND WHITE AND 
FAKE COLOR LITHOGRAPHY 


— Color Plate Company 








DRY PLATES 
FILM 
PHOTO CHEMICALS 


Lenses, Contact Screens 
and accessories for the camera 
and darkroom 


K. SCHLANGER 


333 West Van Buren St., Chicago 7, III. 
WEbster 7540 





Eliminate ALL Spotting and 
Opaquing Due to Dust and Lint 


Cleans negatives and/or plates 


SAVES TIME - LABOR - MONEY 


Hundreds of Lithographers have become 

enthusiastic users of the revolutionary 

GOUUUTSS STATICMASTER brushes. The ionizing 

agent, a strip of polonium, immediately 

neutralizes all surface static electricity. 

The soft brush bristles remove all dust, 

lint and foreign matter. And most impor- 

coke tant—the surface stays clean. Satisfaction 
POLONIUM Strip Guaranteed. 

Order STATICMASTERS from lithographic supply houses 


NUCLEAR PRODUCTS CO. "swine ‘cat 


sia waned 


Professional 
3” Size *12.50 
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Classified 
ADVERTISING 


je aT 


All classified advertisements are charged for at the 
rate of ten cents per word, $2.00 minimum, except 
those of individuals seeking employment, where the 
rate is five cents per word, $1:00 minimum. One 
column ads in a ruled box, $7.50 per column inch. 


Address replies to Classified Advertisements with Box 
Number, care of Modern Lithography, 175 Fifth Ave., 
New York 10. N. Y 


Help Wanted: 


A-1 CAMERAMAN for night work 
and Stripper for day work. 2 and 3 color 
work. Top wages and overtime. No other 
than top-notch men need apply. Printing 
Service Company, 642 S. Main Street, 
Dayton 2, Ohio. 


WANTED: Dot Etcher and Stripper 
for modern and progressive offset plate- 
making concern, moving into new and 
larger plant. Excellent opportunities for 
the right men. Please state experience 
and particulars in first letter. Northern 
Engravers Inc., Saginaw, Michigan. 


LITHOGRAPHIC ARTIST needed 
in Miami, Florida. Must be highly skilled 
in color correction work. State experi- 
ence Address Box 422, c/o Modern 
Lithography 

PRINTING PLANT BINDERY 
MAN needed in Miami, Florida. Must 
have extensive experience on all sizes oi 
folders and paper cutter handling large 
sheets of finished work. State experience 
\ddress Box 423, c/o Vodern Lithogra 


phy. 





OPPORTUNITY 


Sales representative wanted for Eastern 
Seaboard. Sales experience not necessary. 
Must have working knowledge of metal- 


decorating and litho processes. 


GORDON BARTELS CO. 


Rockford, Illinois 











the RELIABLE Supplier 
to the Lithographer 


for SERVICE call BRyant 9:8480 


EASTERN GRAPHIC ARTS SUPPLY CO. 
254 W. 31st STREET * N. Y. C. 








LITHOGRAPHIC ARTIST — well 
versed in bank and commercial stationery 
production. Must be versatile, capable of 
handling fine lettering, designing, wash 
drawings, etc. Wage commensurate with 
ability shown. Letterhead and Check Cor- 
poration, 2940 Benton Street, St. Louis 
6, Missouri; NEwstead 1542 


FIRST CLASS COLOR SEPARA 
TOR and dot etcher for new offset plant 
in Central Florida where hunting and 
fishing is good. Plant has every mechani 
cai device for producing perfect four 
color process work, Phone 3-0541, Flor 
ida Press, Orlando, Fla. 


WANTED: Hoe Metal Decorating 
Pressman Wheeling district. Address 
Box 431, c/o Modern Lithography. 


WANTED: Sales Representative for 
New York office of out of town trade 
shop. State experience and salary de- 





MEN WANTED — POSITIONS OPEN 


Sales Manager — Offset — 

Letterpress MIDWEST 
V.P. — Litho Plant 

Operations MIDWEST OPEN 
Asst. ?iant Manager — Offset — 

Letterpress — Good knowledge of 

lithography EAST 
Superintendent — Offset — 

Letterpress MIDWEST 
Asst. Plant Manager —Litho 

NEW ENGLAND $4,000. 6,500 

Superintendent — Pressroom 

Metal Decorating MIDWEST $5,000.10,000 


Foreman — Lithe 
to $10,000 
$7,00 


$10,000 


$10,000 
$ 8,000 


Platemaking MIDWEST 
Foreman — Bindery MIDWEST 


GRAPHIC ARTS EMPLOYMENT SERVICE 
Helen M. Winters, Mer. 
Dept. M-4, 307 E. 4th Street 
Cincinnati 2, Ohio 


List Your Confidential Application With Us 








LITHOGRAPHER 
SUPERINTENDENT 


Nationally known manufacturer 
desires a young man with super- 
visory ability to become the 
superintendent of a metal litho- 
graphing plant. Must be familiar 
with the operation of the various 
presses used in metal lithogra- 
phy. A knowledge of plate mak- 
ing, design and art work is also 
important. State age, experi- 
ence, formal education, back- 
ground and salary desired. 


Box No. 430 
c o Modern Lithography 








sired. Address Box 432, c/o Modern 


Lithography. 


Situations Wanted: 


TECHNICAL SPECIALIST capable 
of assuming technical direction of pro- 
gressive plant. Practical experience as 
photographer and platemaker plus years 
of research, troubleshooting and teaching. 
Desires position involving standardization 
and up-grading of methods and material 
and in plant training program. Address 
tox 424, c/o Modern Lithography. 

SALES: 


POSTER West Coast. 
Salesman (H. Q. San Francisco) now 
covering West Coast for leading lithog- 
rapher, desires connection with substan- 
tial house interested in poster sales, 1-, 

3-, 24-sheet, in this territory. Present 
lines do not compete. Fully qualified and 
active. Resume and finest references to 
proper party. Address Poster Sales, Box 
425, c/o Modern Lithography. 

SUPERVISOR: Man, middle fifties, 
married, many years experience letter- 
press, offset. Desires supervisory position, 
camera stripping platemaking depts. Ad- 
dress Box 426, c/o Modern Lithography. 


WANTED: Capable camera operator 
of long experience wishes engagement, 
black and white work, Levy screens pre- 
ferred. Address Box 433, c/o Modern 
Lithography 


(Turn the page, please) 





WILL SACRIFICE 


@ 40” CIRCULAR SCREEN IN 
HOLDER—120 line 

@ HUEBNER-BLEITSTEIN PHOTO- 
COMPOSER 58” x 74” 
24° ROBERTSON DARKROOM 
CAMERA, 19” GOERZ ARTAR 
LENS, MACBETH LAMPS, VAC- 
UUM & STAY FLAT BACKS, 
CALIBRATED SCALES 
68” MONOTYPE VERTICAL 
WHIRLER 
36” x 48” 2-COLOR HARRIS 
OFFSET PRESS 
36” x 48” SINGLE COLOR 
HARRIS OFFSET PRESS (both 
lately rebuilt) 


Box No. 421 


C O Modern Lithography 
175 5th Ave., New York 10, N. Y. 








HERBERT P. PASCHEL 
Graphic Arts Consultant 


118 East 28th St. — New York, N. Y. 
MUrray Hill 6-5566 
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SPECIFY 
SUPER-GROUND 


Ina-Rire 


ZINC LITHO PLATES 
FOR 


3 Vital Reasons 


1. Uniform Surface Quality | 
and Temper. 





2. Freedom from Subsurface 
Imperfections. 


3. No “Flaking Off" on the 
Press. 


| 


Available through All Leading Grainers 


The American Zinc Products 


A Division of BALL BROS. CO., INC. 
GREENCASTLE, INDIANA 


41 E. 42nd St., New York © 3428 W. 48th Pl., Chicago 


Call UNIFORM 


for superior 


PLATE GRAINING 


Our service designed to meet 
your most exacting requirements. 
ZINC PLATES — — — ALL SIZES 
Ungrained Grained Regrained 


UNIFORM GRAINING CORP. 


648 N. Western Ave. Chicago 12, Ill. 
HUMBOLT 6-5512 











: te 
Introducing... 
a brand new FILM 


REPRO-Graphic Ortho 


(REGULAR AND THIN BASE) 


G. CRAMER Dry Plate Co. 


now offers both Film and Plates 


REPRO-Graphic Ortho offers you: 


high contrast emulsion 

high orthochromatic sensitivity 
extremely hard halftone dots 
absolute opacity 

wide development latitude 


a low shrink safety base — 
regular .005”, thin base .003” 


ideally adapted to dot etching 
Write for Folder 


G. CRAMER Dry Plate Co. 








3 Shenandoah and Lemp Aves., St. Louis 4, Mo. ) 








W°D.WILSON 


PRINTING INK COMPANY LTD. 


Dine Ces 


LETTERPRESS 


LITHOGRAPHY 


1865 


5-38 46TH AVE., LONG ISLAND CITY, N. ¥. 
TEL.: STILLWELL 4-8432 





FOR SALE 
MODERN OFFSET PRESS EQUIPMENT 
42 x 58 LSJ HARRIS — 1 COLOR 
22 x 34 EL — HARRIS 
174% x 224%, LSB — HARRIS 
21 x 29 WEBENDORFER 
21 x 28 LTC — HARRIS 
31” ROBERTSON OVERHEAD CAMERA 
24” ROBERTSON CAMERA 
MULTILITH MODEL 2066 with 
THERMO JOGGER 
Write Us for Complete Listing 
ATHOGRAPHIC EQUIPMENT CORP. 
500 FIFTH AVENUE NEW YORK 36, N. Y. 
BRyant 9-1133 





Reading ML on berrowed time? 
Have your own personal subscrip- 
tien sent te heme or shop. One 
year — 83, twe years — 85. 
Modern Lithography, 175 Fifth 


dveenue, New York 0, N. Y¥. 
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YOUNG JOURNEYMAN  STRIP- 
PER with ambition and talent will relo- 
cate for security and opportunity not 
available in present position as color 
stripper in Midwest quality trade shop. 
Married, 34, reliable, excellent references 
Address Box 427, c/o Modern Lithog 


raphy 


CAMERAMAN: Expert black and 
white cameraman desires opportunity to 
learn color camera work. Eight years ex- 
perience line, halftone, duotone, fake 
color work. Will relocate anywhere. Ad 
dress Box 428, c/o Modern Lithography 


For Sale: 


FOR SALE: Harris offset press LSG 
46% x 68%, two color, stream feed. This 
press is in excellent condition and ready 
to do the finest hairline register work. It 
was used very little since it was purchased 
new. Available at once. Priced right for 
prompt action. Terms arranged. Contact 
Graphic Machinery Exchange, 30 W. 24th 
St, New York City. Phone ORegon 
5-4540. 


BELLOWS: R. W. Borrowdale and 
Sons have taken over the King Camera 
Bellow Co. and are able to produce 
the same extra fine quality bellows that 
have earned such an excellent reputation 
in the past 40 years. The best bellows 
are always the cheapest. We would be 
pleased to quote you on your require- 
ments. R. W. Borrowdale and Sons, 640 
W. 65 Street, Chicago, Illinois. 


FOR SALE: Gelb 50 & 70 Amp, 220 
V  Multibalanced overhead printing 
lamps. New Plate Whirler for 22 x 34” 
Press Plate—$515.00; 4% x 12 National 
White Flame Carbons 50% list. Singer 
Engineering Co. for complete plate 
making equipment, 248 Mulberry St., 
New York 12, N. Y. 


FOR SALE: 35” x 45” MANN two 
color, new in 1946. Many extras. AC 
motor. Stream feeder, motorized pile de 
livery. Good operating condition. Inspec- 
tion invited. Address Box 434, c/o 
Modern Lithography 


FOR SALE: 35” x 45” HARRIS LSF 
single color, AC motor. See operating 
Available 30 to 60 days. Address Box 
435, c/o Modern Lithography 


FOR SALE: Now releasing 41” x 54” 
Harris GT two-color offset. AC motor 
Now doing good work, available at once 
Address Box 436, c/o Modern Lithogra 
phy. 


Miscellaneous: 
BUSINESS OPPORTUNITY: For 
Sale or Lease Florida’s finest color 
Printing and Lithographic Plant. Dr. has 
ordered owner to retire. Address Box 
429, c/o Modern Lithography 





High Gloss Plastic Coating 


letel, a lL 


L af 





q-Va 
Best Quality & Service 


PAPER CONVERTING & FINISHING CO. 
118 N. Ada St., Chicage 7, Il. 





Phene Haymarket 1-7904 





Joins Edwards & Deutsch 

Edwards & Deutsch Lithographing 
Co. has announced appointment of 
Sheldon Widmer as assistant to the 
president, Arthur Meding. Mr. Wid- 
mer came to Chicago from St. Paul, 
Minn., where he was manager of 
national accounts for Brown & 
Bigelow. 


PRODUCTION CLINIC 


(Continued from Page 46) 





determine the equivalent of a face 
or flat on the adjusting screw, use 
two strips of paper or a thickness 
gauge of specific thickness. Place the 
heavier of the two between the cylin- 
ders and turn up on the adjusting 
screw until you feel some tension; 
then place the lighter strip between 
the cylinders and, while still turning 
the adjusting screw in the same direc- 
tion, count the number of faces or 
flats required to feel the same ten- 
sion on the gauge. ®* 





While the blanket may micrometer 
70-thousandths before mounting, 
there is no way to determine its 
thickness after tightening on the 
cylinder. The remainder of packing 
required should be ascertained after 
the press is inked and impression 
pulled. This will eliminate the possi- 
bility of over-packing and will also 
reveal any low spots in plate or 
blanket that should be patched. 

the relative softness or hardness 
of the blanket has a definite bearing 
on the required packing, and for this 
reason the use of a micrometer is 
not completely accurate. 

After the plate and blanket have 
been properly packed, the impression 
cylinder should be set in position. 
This must be done at the start of each 
job and in the same manner, namely, 
back the cylinder away from the 
blanket. Between blanket and impres- 
sion cylinder place strips of stock to 
be run, cut to three inches wide, and 
apply pressure. These strips should 
be placed about 20 inches apart across 
the entire surface of the cylinder. 

As soon as the strips begin to 
register even tension on both sides 
of the cylinder, or on larger presses 
where these strips are used in all 
three positions, the adjusting screws 
should be turned the equivalent of 
four-thousandths of an inch to ap- 
proximate proper printing pressure. 
Here again, the screws should be 
turned in only the “on” direction to 
prevent a false setting. In order to 





FOR SALE 
22 x 34 LIN Harris Offset Press, 32 years 
old; 220/60/3; excellent condition; can be 
seen in operation. Must move o make room 
for larger equipment. 
P.0. Box Ne. 1393 
Cincinnati, Ohio 
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TRAINING 


(Continued from Page 37) 





4. Self-teaching program: 

This can be carried out success- 
fully with even one apprentice, pro- 
vided there is a journeyman or a 
qualified supervisor available to 
guide the development of the trainee 
along a prescribed plan of progress. 

There are, of course, difficulties 
inherent to setting up any one of 
these programs and, the larger the 
program the more numerous the 
problems. Before going on to explain 
how the Educational Department fits 
into the overall Foundation program, 
it should be noted that, while the 
setting up of any training program 
may appear complicated or even 
impossible to some, the fact is that 
others have licked these problems 
and are operating successful training 
programs. You will have your diflicul- 
ties peculiar to your own area, that 
is agreed; but they can all be solved 
and, again, it is repeated that the 
Foundation, with its Educational 
Program is ready to help you not 
only with words, but with the actual 
experience from training programs 
that have worked for others. 

If we think of training as an arch, 
with clearly defined needs as one 
pier in that arch, and with the other 
pier made up of the groups who are 
determined to meet this need, then 
the keystone becomes the training 
program itself. 

Such a program combines facili- 
ties, instructors, and training materi- 
als. While the Foundation may help 
a local group to plan facilities and 
develop instructors, it has also pro- 
duced and has available the training 


materials. ®*® 
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29 YEARS OF OFFSET PLATE MAKING AND PLATE GRAINING 


PLATE GRAINING Co. 


IMC OPPORstee 


CHICAGO LITH 





omp.erTre OrrseT PLATE JERVICE 





Te. eProne 
STare 2- 8590 


——EE 


214-216 NoretTH Cuintow SreectT,CHICAGO (6) 























WEB OFFSET PRESSES 


DESIGNED & BUILT TO YOUR SPECIFICATIONS 


by GEORGE HANTSCHO 


Over 25 years’ experience designing and building presses 


GRAPHIC ARTS MACHINERY, INC. 


« MOunt Vernon 7-8200 





17 South Jrd Avenue Mount Vernon. N.Y 





GRAPHITE ' 
OPAQUE 

SMOOTH...no bubbles, holes Ss 

or high spots... FLAT 

FAST...one brush stroke for 

complete opacity... EASY 

CHIP-PROOF... adheres without 

crawling... OPAQUE 

SAVES...production time on 

opaquing strip-film, glass 

plates or negatives 


SEND FOR FREE SAMPLES 


M. GRUMBACHER, inc. 
477 West 33rd St., N. Y. 1, N. Y. 








The R & B 
EXTENSION DELIVERIES 
for MIEHLE, BABCOCK, PREMIER and other presses 


* 
AUTOMATIC PAPER LIFTS 


. 
Special purpose equipment for the 
Graphic Arts Industry 
CONSULT US ON YOUR PARTICULAR PROBLEM 


THE RATHBUN & BIRD COMPANY, INC. 


DEPT. M i79 WEST BROADWAY NEW YORK 12. N.Y 


“OK"ie Developing Ink 
“OK"ie Negative Opaque 
Cameras, Lenses, Screens, 


Arc Lamps, Printing Frames, 
Whirlers and Sundries 


Write today for prices and full information 


E. T. Sullebarger Co. 


900 S. WABASH AVE. 110 FULTON ST. 
CHICAGO (5) NEW YORE (7) 

















You need the best! 


The best plates produce the best printing. Expert 
oftset plate graining saves you money in the long 
run by permitting quality work and smooth press 
performance, The skill and experience of ALJEN 
SERVICE assures the best. Careful and competent 
handling of your plate problems. Zinc or alu- 
minum plates, any size. 


ALJEN ASSOCIATES 


1215 Primrose Street Cincinnati 23, Ohio 








“have you seen the new y 
babcock 19% x 25% 
offset press? 


© . we just bought 2 babcock.. 


you have to see it to believe it 


| BABCOCK SALES & SERVICE CO. 
| [165.N. ABERDEEN ST.CHICAGO 7, ILLINOIS SEeley 3-1444) 
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Cale nde 


make a 
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Here's the story. 


quick buck? 

We are still 
waiting for delivery of two hundred 
more copies of our February issue. 
But the bindery says there aint no 
more. Somewhere along the line a 
shortage developed. The inevitable 
result is that a few people who are 
entitled to copies didn’t get ‘em. So, 
we will pay one dollar each for the 
first LOO copies of February, 1954, 
Modern Lithography, which are re- 
turned to us. Mail yours to Modern 
Lithography, Att: Mr. Carson, 175 
Fifth Ave., New York 10, N. Y. Be 
sure your return address appears on 
the envelope. We'll send you a dollar. 
And we will appreciate your help. 


* 


We always like to receive checks 
in the mail, but one came in last 
month which was especially enjoy- 
able. Widders Printing & Litho Co.. 
Springfield, Mo., sent a check carry- 
ing the theme of the Ozarks. Rustic 
and cartoon lettering provides all the 
legal information necessary, but in 
this language: “Dear Bank: Please 
give (to the order of) this Feller... . 
this much of our money... . Dollars. 
He's got it comin’. We'll drop ovet 
in a day or so with another little 
dab. Shore gits away, don’t it! Yours 
truly, Widders Printing & Litho Co.” 
The Union National Bank, Spring- 
field, is the bank involved. A_ bare- 
foot hillbilly is shown in the lower 
corner. He is not identified. Probably 


a bank vice president. 


* 


Another item comes to light in the 
public relations program carried on 
by the Corydon M. Johnson Co., 
Long Island offset concern featured 
in an article in ML last month. The 
company has adopted a policy of 
passing along to the customer any 
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savings effected after an estimate is 
given. In these cases the invoice 
shows the quoted price, and when 
the actual billing price is lower, it 


is shown, with the following note: 
“Our Policy — Estimated price is not 
necessarily billing price. Savings 
effected in production are passed on 
to client. Surcharges are made only 
alterations or other 
in original specifica- 


for author's 
changes not 
tions.” 
+ 

Reading this magazine on borrowed 
time? You can have your own per- 
sonal copy sent to office or home for 
only $3 a year. Also lower rates are 
offered for company groups, as de- 
scribed in the fine print on page 5. 








175 FIFTH AVE. 





YOU KNOW 
PEOPLE READS ADS 


CAUSE You 15 
READING 
THIS / 


Yes, neonle read... 


URE, people read everywhere, but especially business 

people. And they read advertising, 
but to keep informed on who's offering what, 
posted, up to date. That's why business magazines which 
ire read by people looking to buy stuff, 
effective advertising media. And the business magazine 
which really is read in the field of lithography is 


MODERN LITHOGRAPHY 


Member, Audit Bureau of Circulations 





not just for fun, 
to keep 


are the most 


NEW YORK 10, N. Y. 
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Pin fc Quill 


Ever see the interior of the Taj Mahal? Its fabylous beauty 
matches the exterior of this Seventh Wonder of the World. 


Notable achievements in all forms of art 
are consistently fine outside and in, 

A handsome cover or jacket printed. 

on Cantine-coated paper usually: fi 
promises an equally beautiful 
text—also on Cantine’s. - 
Printers find Cantine e: FOE ot wo 
papers consistently Saase eee ene mnt 
valuable for highest ie” Cte S500 

quality halftone printing se 

by either letterpress 

or offset. 
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COATED PAPERS 


THE MARTIN CANTINE COMPANY oT Hi-Arts 
Specialists in Coated Papers Since 1888 ge Ashokan 
SAUGERTIES, N.Y. Branches: NEW YORK and CHICAGO (In Los Angeles and San Francisco: Wylie & Davis) niger ey Cove 

Zena 

Carakill 

Velvetone 

Softone 


Esopus Tints 
Esopus Postcard 


OFFSET-LITHO 
Hi-Arts Litho C.1S. 
Zenagloss Offset C.2S, 
Book and Cover 
Lithogloss C.1S. 
Catskill Litho C.1S. 
Catskill Offset C.2S. 
Esopus Postcard C.2S, 
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Fountain and desensitizing etch concen- 





trates and light-sensitive coatings must be 


made with pure water. Here, this important 


‘*raw material” is tested for mineral content. 
A quality control engineer uses a conductivity 
bridge to measure the amount of electric 


current a water sample will carry. 
fewer the mineral salts present, the 
current it will conduct. 


less 


Harris-Seybold Company, Chemica! Division 
5308 Blanche Avenue, Cleveland 27, Ohio 


Please send me your free booklet, ons and Images 


Name 
Company 
Address 
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Here, the water used in Harris fountain etch is made 


three times purer than distilled water 


Mineral salts in your fountain 
solution may cause scumming and 
ink roller stripping. All tap water 
contains such mineral salts. Some 
makers purify the water in their 
fountain etch concentrates by dis- 
tillation. (Some don’t even do this. ) 
But all water used in the manufac- 
ture of Harris Hydro Etch is run 
through ion-exchange columns. 
This method produces water three 


times purer than distilled water. 

We check constantly to maintain 
this unusual degree of purity. One 
test is shown at left. It’s an example 
of the thoroughness of the Harris 
quality control system, described 
fully in our illustrated booklet, 
Ions and Images. You, as a pro- 
fessional lithographer, should find 
it both interesting and valuable. 
To get it, just mail the coupon. 





